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15th edition of Mexico Business Summit “Shaping Mexico’s Options”

The 15th edition of Mexico Business Summit took place from October 22nd to 24th in the city of 
San Luis Potosí, located in the state of San Luis Potosí.

During the event the most relevant moments that our country must face for the immediate future 
and in the medium and long term were discussed.

National and international leaders of opinion from the private, public and academic sectors 
participated throughout the sessions. All of them agreed that the obstacles and challenges that our 
country faces could be overcome.

However, the required transformations are not limited to those in the institutional, legal or 
structural levels of the economic activity. It is also important to renew the enthusiasm and co-
responsibility of the citizens, governments and entrepreneurs to build a more equal, participatory 
and competitive country.

In the national scenario, the 2018 election in 2018 will be the most challenged and competed in 
the history of the country.

In addition to this great task of democratic consolidation, Mexico makes a careful observation of 
the transformations in the international arena.

On the one hand, European democracies have shown signs of fragility such as the cases of Spain, 
France, Germany and Great Britain, in which their governments have registered levels of political 
division, social confrontation and in some cases, even secession of their territories.

The latter can be understood not only as a process of exhaustion of political leaders in their positions 
and in their party agendas, but also as the emergence of elements that were perceived as ended that 
are re-emerging strongly, such as racism, xenophobia, racial discrimination and exclusion due to 
religious reasons, ideological positions or the choice of a personal way of life.
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For Mexico, the short-term challenges are dictated by the renegotiation of the North American 
Free Trade Agreement and the acknowledgement of the reciprocal and interdependent relation 
between the United States, Mexico and Canada. Especially since the best economic lesson of the 
twentieth century was the competitive commercial opening and the most ominous one was the 
mark left by the closed economies with authoritarian leaders and excluding societies.

An example of the great potential Mexico has and can perform with, is the lesson that the new 
generations gave after the September earthquakes. The immediate help, as well as spontaneous 
organization to generate collection centers and bring the maximum help to the disaster areas in 
the country were breathtaking.

Social responsibility and collective interest duties have always been present in Mexican society. 
They should be encouraged and recognized. This lesson, accompanied with the effort being made 
by young business leaders in different areas, such as technological, scientific, artistic and social 
support, make us certain that Mexico will have a promising future.

The work of Mexico Business Summit is highly satisfactory, many of the proposals made in 
previous years were implemented, today we have had important results in the structural reforms 
that the federal government has promoted. Those elements that were identified as constraints to 
achieve competitiveness and economic growth, have now been overcome.

The reforms made in the fiscal, financial, educational, labor, telecommunications and energy 
sectors are the foundations of a new structure of solid economic elements that, together with 
macroeconomic stability, generate and give long-term benefits of the most needed sectors.

The steering Committee of Mexico Business Summit appreciates the hospitality of the people, 
the government and the business community of the state of San Luis Potosí, represented by its 
governor, Mr. Juan Manuel Carreras López.

We are also very grateful for the support of our sponsors throughout these years.

In the pages of this document you will find the synthesis and the most relevant participations that 
year after year Mexico Business Summit publishes in order to contribute to the strengthening and 
the design of public policies, as well as the industrial and business strategies, and encouragement 
to the creativity of each assistant to promote a better version of our country.

Mexico Business Summit fulfills its mission, and is preparing for its next edition in 2018.

To all the participants, thank you very much!

Miguel Alemán Velasco 
Chairman of the Mexico Business Summit, Mexico

MESSAGE FROM MIGUEL ALEMÁN VELASCO
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Miguel Alemán Velasco
Juan Manuel Carreras López

Speakers:
Miguel Alemán Velasco
Chairman of the Mexico Business Summit, Mexico
Juan Manuel Carreras López
Governor of San Luis Potosí, Mexico

The Business Summit was a very bold project and for 15 years now, 
it has consolidated as a prevailing reality. This common effort 
has been possible thanks to state authorities, entrepreneurs, 

ambassadors, and different sponsors, who have all shown to be 
cooperative in this challenge. It is now time to face adversities with 
strength and social cohesion in order to overcome current adversities 
and work together for the future.

It is a great pleasure to celebrate the 15th edition of the Mexico 
Business Summit in San Luis Potosí, a place that in many ways sets 
an example, as it is one of the five states that have created more jobs 
and have had fast economic growth in the country. San Luis Potosí 
has become the second most popular destination in the Central Bajío 
territory for foreign investment, one of the regions with the greatest 
economic dynamism in Mexico in recent years.

As John Stuart Mill once 
stated, “There is no better 

proof of a civilization’s 
process than progress of 

cooperation.”. 
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This year’s Business Summit slogan is “Shaping Mexico’s Options”; an 
intriguing and provocative statement. There are some challenges in our 
country that require an urgent assessment in order to make important 
decisions. First, Mexico is facing a world scenario where regional 
integration and multilateral diplomacy have been compromised. 
Brexit, Catalonia’s independence and the renegotiation of NAFTA are 
just some examples of an attempt to impose local interests over an 
integrated and highly competitive global community. 
 
In addition, new technologies open unimaginable horizons: artificial 
intelligence and virtual currency are just some examples that prove the 
4.0 industrial revolution is moving quickly. This revolution will change 
industrial routines, decision-making and organization for humankind.  
Another relevant subject is the bilateral relation between Mexico 
and the United States: we are facing a migratory and commercial 
protectionism view that pushes us to establish better strategies and 
show great productive capabilities. Overall, business results and 
economic and social dividends resulting from NAFTA are living proof 
that this agreement has benefited all member countries, and that it is 
important to keep this agreement. 

Finally, we must consider the Mexican political environment; the 
upcoming 2018 presidential election, to be specific. This will be 
the election with the largest number of candidates, in which for the 
first time in history there will be independent applicants. Mexico is 
in serious need of honest elections, in which public resources are 
properly managed and political representatives can regain citizens’ 
trust. In addition, a vision of State with concrete, viable and sustainable 
goals is required in order to boost Mexico’s development. This election 
must promote the ideals of our Nation, with a project that formally 
addresses the cohesion of society. In other words, the main goal is for 
the Mexican people to feel proud of whom they are.

The timing for this exercise of debate and reflection could not be 
any better. There is great interest in Mexico and abroad in defining 
favorable scenarios in light of current commercial and political 
challenges.

The freedom to invest, to do business, and to foster trade is still the 
best way to go in today’s world in order to grow with stability and 
opportunities for the wellbeing of people and nations. As John Stuart 
Mill once stated, “There is no better proof of a civilization’s process 
than progress of cooperation.”





keynote 
speakers



KEYNOTE SPEAKERS

22

Special Address:
Enrique Peña Nieto

Speaker:
Enrique Peña Nieto
President of Mexico, Mexico

Presented by: 
Miguel Alemán Velasco
Chairman of the Mexico Business Summit, Mexico
Juan Manuel Carreras López
Governor of San Luis Potosí, Mexico

Mexico is at a turning point prior to next year’s elections. 
There are different challenges, for which it is essential to 
establish Mexico’s options to achieve greater growth and 

competitiveness. The Mexican economy is growing, and at the same 
time, the country must show interest in strengthening commercial 
relations.

Several factors in our economy have promoted commercial success 
nationwide. For example:

• A constant economic growth: 5% every year.
• A 45% increase in credits in the last 5 years, based on two key 

variables: the financial reform and more competition among 
sectors.

• Direct foreign investment doubled: 140 billion dollars.
• Job creation: 3.133 million new positions have been created in 

5 years.
 
The Mexican government will continue to identify options that will 
allow for international growth and competitiveness. Investment in 
technological infrastructure, the pharmaceutical industry among 
others, will pave the way for an enriched and successful nation in the 
long term. The business sector’s contribution has been essential. A 

“Mexico is on the right 
path. The most important 
projects take effort, time 

and dedication”.

“Meexicans dare to change, 
that’s why Mexico today is 

different”.

Enrique Peña Nieto
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proof of this is the 80 billion dollar investment commitment from 125 
domestic and foreign companies in the energy sector. This will create 
more revenue in benefit of the economy of Mexican households.

Nevertheless, the biggest measure to promote economic growth has 
consisted in protecting family economy, which represents 341 billion 
Mexican pesos. Creating new jobs and fostering economic growth are 
the only ways to maintain these economic advancements, and make 
investors from abroad turn our way. Thanks to the private sector’s push 
and support, we have reached unprecedented figures in regards to 
employment. 

The recent earthquakes in the Mexican territory have shaken the 
country in many ways: The estimated rebuilding cost increased up to 
248 billion Mexican pesos. Nonetheless, the country has overcome 
all adversities with the use of resources from business, civilian, and 
international donations.

This support is not just a nice gesture; it represents a commitment 
towards the nation. In this regard, Mexico is on the right path; the 
most important projects require effort, time and dedication. The 
population’s solidarity is an example of resilience, especially in 
catastrophic times.

Mexico faces many challenges. Yet, its economic endurance, 
institutional strength and society’s humility are tools that have made 
possible for the country to have a big comeback every time. This will 
expand their work agenda to set a clear path for future generations. 

For the challenges to come, Mexico must take into account the 
economic, geopolitical, and global scenario in which it stands. This 
nation needs to continue endorsing its consolidation as a reliable 
economic destination, where investments could flourish and where 
there is certainty, observance to the rule of law, and security in all 
matters. This kind of country will spawn international interest.

Mexico has dared to change, and has managed today to improve its 
position as a country worldwide; the confidence that Mexico currently 
shows is a key factor for this.

Enrique Peña Nieto

Juan Manuel Carreras López

Miguel Alemán Velasco
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Carlos Slim Helú

Plenary Lunch. A Business Leader’s Perspective:
What Are the Options for Mexico’s future?

Speaker:
Carlos Slim Helú
Honorary Chairman, Grupo Carso, Mexico 

Presented by:
Miguel Alemán Velasco
Chairman of the Mexico Business Summit, Mexico

In the 20th century, Mexico adopted changes caused by the industrial 
revolution. It went from being a farming land to an urban society. 
During this time is when the “Mexican miracle” happened. The 

growth rate was 6.2%, and it went up to 6.8% during its peak moment, 
while inflation rate was 2%. This also propelled the industrial, financial 
and agricultural sectors. 

Mexico has missed great opportunities for development, as capital was 
not invested and was directed in current expenditure. Some examples 
are: the oil boom in the late 70s and early 80s, the external saving’s flow 
between 1991 and 1994, oil prices going up in the year 2000, and great 
flows of income NAFTA provided.

It is necessary to work on a modern import substitution model that is based 
on efficient and competitive solutions that allow for the development of 
Mexico’s innovative industry through alliances with foreign capital.

Mexico needs to work on a national project based on the Chapultepec 
Pact, signed in 2005. This project has to focus on five fundamental axes:

1. Rule of law and public safety based on a democratic system that 
respects human rights. 

2. A fair economic development that, on top of providing economic 
growth, can create jobs in order to fight poverty. This will allow the 
integration of marginalized sectors into the formal economy, which 
will make domestic market stronger.

3. The creation and development of human capital with access to 

“We must take care of the 
internal economy, try to 
strengthen the internal 
market and fight trade 

deficit”.

“The US is going to be 
our trading partner 
for life, not only for 

geographic reasons but 
because of integrated 
production chains, we 

must look for productive 
investment”.
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health and education.
4. The development of physical capital investing in infrastructure and 

housing.
5. An efficient and transparent public administration.

In addition, it is necessary for this project to consider an urban 
reconversion that builds comprehensive neighborhoods where citizens 
can find work, education and recreational activities without having to go 
to too far.

Sparking off the economic and labor activities to change citizen’s reality is 
a must. It is necessary to form a rising middle class that is better prepared 
and has better income in order to enhance Mexico’s economy and foster 
social mobility.

Employment is the solution for poverty. Therefore, new solutions 
should be contemplated. In a society in which people live longer and in 
better conditions, and where knowledge and experience are priority, a 
retirement age of 75 year could be considered. Likewise, work shifts can 
be changed in order to prevent staff shortage or overstaffing. This would 
also work for the government in terms of retirement plans, resulting in 
a higher financial flow. It is also necessary to analyze how work shifts are 
set and adapt them to the region’s labor market. With this, more people 
would be employed and competitiveness would be stronger.

There is a lot to do to integrate digital technologies in education, as it 
can lower costs in education and offer quality contents no matter where 
students located. Some renowned schools are successfully integrating 
virtual projects to their programs.

Everyone should have access to quality healthcare, and this sector 
therefore should also use technology. Innovation is also a key point in this 
regard:  genomics, for instance, could benefit from the use of technology 
in order to prevent and better treat diseases.
 
Reviewing social expenditure is a priority. While healthcare and education 
are to continue to be part of it, the rest of the programs can be reviewed 
in order to move them from an assistance-based model to a direct-income 
program that would also strengthen the economy and the domestic 
market.

Finally, it is necessary to have a State policy that considers investing in 
telecomm infrastructure in order to drive this industry and connect 
everybody.  

The government must make a true commitment through strong policies 
that make necessary transformations happen. It is mandatory to reduce 
the public investment and foster private investment. Companies are 
interested in taking part in projects created for the public sector. Mexico 
has economic stability and there are financing options for foreign and 
national currency. Given good finances, there is no limit for positive and 
innovative project funding. 

Miguel Alemán Velasco

Carlos Slim Helú

“Employment is the solution 
for poverty. Therefore, new 
solutions on work schedules 

and age of retirement 
should be contemplated”.
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The U.S.-Mexico Bilateral Relationship

Speaker:
John J. Sullivan
Deputy Secretary of State, US government, USA  

Presented by:
Alfonso García Cacho
Principal, Mexico Business Summit, Mexico

Mexico and the US are inseparable neighbors, allies and 
partners. The strong economic ties, cultural connections 
and common borders are the foundation for our extensive 

bilateral cooperation. Both countries pursue common economic and 
trade interests. They are capable of helping each other in times of 
distress, as shown in the aftermath of the recent natural disasters. These 
nations depend on each other for economic growth and prosperity.

Mexico is the US’s third largest trading partner and its second largest 
export partner. Two-way trade in goods and services totaled 587 billion 
dollars in 2016. Mexico is the third largest importer of US agricultural 
goods, buying billions of dollars in products like corn, soybeans, dairy, 
pork and beef. Nearly four fifths of Mexico’s food imports come from 
the US, holding millions of American jobs directly and indirectly. 

The relationship between both countries highly depends on the 
energetic sector. Mexico’s structural reform had a positive impact 
on this sector regarding the development and resilience of energy 
resources. The US fosters the development of new initiatives and favors 
the openness of the Mexican market with the purpose of establishing 
an intimate relationship. In the energy sector, the US imports crude oil 
from Mexico and exports refined products. Energy markets on both 
sides of the border are flourishing and will continue to do so. 

“Although Mexico and the 
United States have strong 

ties, the relationship has its 
problems. Certainly there 

are frictions; the closer the 
relationship is, the more 
points of disagreement 

there will be”.

In 2016 the US exported 
over 2 billion dollars in 
natural gas to Mexico.

John J. Sullivan



KEYNOTE SPEAKERS

27

Mexican leaders and entrepreneurs are those who are most interested 
in the renegotiation of NAFTA and the evolution of Mexico’s bilateral 
relation with the US. They understand that these developments are 
the key to the prosperity of the three countries involved and of the 
continent as a whole. If NAFTA continues, businesses, workers and 
families will be the ones who benefit the most from it.
 
Recent headlines might indicate the US-Mexico relationship is at its 
lowest point ever. This is not the case. Both countries share a rich 
heritage, culture and history. Of course, there are differences. The 
closer the relationship, the more points of disagreement there will be.
One difficult point has been the NAFTA renegotiation. Over 25 years 
ago, there was also plenty of uncertainty, but everything worked out. 
Many Americans have benefited from NAFTA and now is the time to 
build on that success. The US has a clear objective for revisiting the 
agreement: to reinvigorate the US industry. To this end, fair trade and 
reciprocal market access are sought.

Nevertheless, the relationship is not limited to these nations’ own 
prosperity. They need to work together for the success of the entire 
region. North America should be the number one place for foreign 
investment and an ecosystem that supports that vision must be built. 
Mexico, the US and Canada must work together to strengthen the 
North American platform for world exports.

There are many challenges to overcome. First of all, if economic 
prosperity is desired, all three nations must be safe and stable. On 
the one hand, these countries must face their domestic issues. In the 
US, more than 60,000 people die each year due from drug overdoses; 
20,000 of them being from synthetic opioids like heroin and fentanyl. 
On the other hand, they all face serious security threats that demand 
a trilateral approach, such as human trafficking, human smuggling 
and specially drug trafficking. There have been 100,000 Mexican 
casualties caused by drug-related violence since 2006. Drug flow must 
stop. Thankfully, the bilateral cooperation between law enforcement 
agencies has never been stronger. 

The fourth round of negotiations has just concluded and there has 
been a good deal of progress. Last week, for instance, negotiations 
concluded on the chapter about small and medium enterprises. Much 
work remains to be done and calls for flexibility and creativity on all 
sides. 

There is ample opportunity to boost North America’s economic 
competitiveness and improve the population’s safety. This hemisphere 
faces harsh challenges, but it is up to the task. Strong partnerships 
between governments and between business communities are 
necessary. The key to thriving is to work together side by side. 

Bilateral trade of goods and 
services between Mexico 
and the US reached 587 
billion dollars in 2016.

John J. Sullivan

Alfonso García Cacho
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Speaker:
Karl Rove
Former Deputy Chief of Staff and Senior Advisor to President George W. 
Bush, USA 

Presented by:
Claude Smadja
Founder and Chairman, Smadja and Smadja Strategic Advisory, 
Switzerland

The last American presidential elections were unusual: it was not 
about the two candidates going up against each other, but rather 
a matter of continuing on the same path or changing course.

Donald J. Trump, a candidate with no ideology or political philosophy, 
managed to win the elections with a minority preference. This is due 
to the fact that the US is undergoing a populism period. American 
workers feel affected by free trade and the slow recovery that came 
after the crisis. American citizens no longer trust the system and they 
are uncertain about the forthcoming future. 

Despite having won the elections, Trump is facing a divided House 
of Representatives where the majority does not support him. This has 
contributed to weakening his image, as he is unable to keep campaign 
promises, such as repealing Obamacare (which he has attempted to 
do twice).

President Trump and thousands of American citizens are convinced 
that NAFTA has been bad for their economy while 72% of the 
American population approves trade, only 53% are in favor of NAFTA. 
They see commercial deficit as losses and overlook the capital flow that 
is generated. Ending NAFTA would represent great losses for all three 
parties due to the regionally integrated value chains. The power of the 
US president is limited by the power of Congress. Consequently, it is 

Karl Rove

“In regards to NAFTA, the 
Mexican private sector 
should connect with its 

American counterpart and 
convince them about the 

importance of getting 
involved, calling their 

representatives to share 
their thoughts”.

Where Is the Trump Administration Going?
What Does It Mean for the US’s Partners?
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impossible for the president to make unilateral decisions. There are 
influential people within the American administration who are aware 
of the importance of this agreement and stand up for the advantages 
of free trade.

Minimum wage is one of the main points of discussion in these 
negotiations, as Mexico’s wages represent a big disadvantage for the 
Canadian and American manufacturing industries. However, they also 
add value to the productive chains of such countries by lowering costs. 
The renegotiation of this agreement should focus on commercial and 
security matters, putting migratory issues aside for the time being. 
There are other forums, such as DACA, in which migration issue 
debates can take place without adding tension to the already difficult 
NAFTA negotiations.

The decision resulting from the agreement will have an immediate 
effect in electoral campaigns in both countries. Some of the states that 
are more integrated to the regional productive chains in the US will 
continue voting the same way, which is something that will have to be 
watched closely in Mexico during the presidential debates. 

The US is in a decisive point to determine their role in the world: it 
has to be defined whether they are having a leading role or if they will 
jeopardize their position by renegotiating agreements like the Trans-
Pacific Strategic Economic Partnership Agreement, or the nuclear 
agreement with Iran.

The Mexican private sector has to take advantage of the forums to 
interact and the influence it has on its American counterpart, so that 
entrepreneurs can get involved with the NAFTA renegotiation and 
put pressure on their representatives. Likewise, they have to focus on 
highlighting the added value the agreement provides as job generator 
within US economy. 

It is very unlikely that Trump will be impeached. Even if Democrats 
insist on it, they do not have enough arguments to support this. Not 
to mention an impeachment would cause instability to the already 
uncertain position of the US. 

President Trump has 
limited strength, 

Congress prevents 
the president from 

imposing something 
unilaterally and serves as 
a counterweight to the 

balance of power.

Karl Rove

Claude Smadja
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The World We Will Be Looking at 2018

The path of global trade has been redefined due to the return 
of protectionist and nationalist practices in the commercial 
policy of some countries. Brexit, the renegotiation of NAFTA, 

the movement for independence in Catalonia are examples of events 
that hinder globalization. 

An important part of the population is displeased with the consequences 
free trade has brought into their lives. However, the world is set to 
compete at a regional level, not national. Rather than limiting free 
trade, the solution is to create public policies that compensate those 
who end up affected by it. 

Despite this international situation, the global market has recovered 
from the 2008 crisis, and similar growth rates to those before such crisis 

Speakers:
Ronnie C. Chan
Chairman, Hang Lung Properties, Hong Kong SAR  
Valentín Díez Morodo
President, COMCE, Mexico  
Ildefonso Guajardo
Secretary of Economy, Mexico  
Denis V. Manturov
Minister of Economy, Industry and Trade, Russian Federation 
Guillermo Ortiz
Chairman, BTG Pactual Latin America, Mexico 
Bart Van Ark
Executive Vice President, Chief Economist, and Chief Strategy Officer, The 
Conference Board, USA  

Moderator:
Alberto Bello
Business and News Editor and Director, Grupo Expansión, Mexico 

“Before NAFTA, the gap in 
income per capita between 

Mexican northern and 
southern states was 20 %. 

It is 80 % today”. 

Alberto Bello
Ronnie C. Chan
Denis V. Manturov
Ildefonso Guajardo
Valentín Díez Morodo
Guillermo Ortiz
Bart Van Ark

Ronnie C. Chan
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“Multilateralism is positive 
for both developed and 

emerging countries”. 

Valentín Díez Morodo

Denis V. Manturov

have been observed. Moreover, a commercial influence transfer from 
the US to the Asia is taking place. This represents a great diversification 
opportunity for Mexico, who has important alliances in both regions.

It is now time to explore new scenarios to negotiate new agreements. 
China represents a great diversification opportunity, but it is not the 
only opportunity. The Pacific Alliance is showing great results and it can 
be of greater use. The Trans-Pacific Strategic Economic Partnership 
Agreement (TPP11) has also been fostered by Mexico and Japan, and 
the Free trade Agreement with Europe is expected to be renewed by 
the end of this year.

Mexico needs to be a strong, dynamic, ever-growing, and well-organized 
country in order to deal with such changes. This nation is the center 
point of Latin America and it is also a great platform to develop added-
value supply chains, and it should therefore be structured to fit the 
international context.

NAFTA has provided a positive setting for modernization, and such 
setting should be harnessed to take the best of already existing and 
soon to come trade agreements. Industry trends around the world 
have to be monitored -automation and digitalization- in order to create 
alliances in industries and in integrated international production 
chains. 

Although times of uncertainty are present in the international political 
outlook, the real challenge for the growth of Mexico’s economy lies 
in the technology revolution. Technological advance will continue 
and, unless required public policies on education are applied, these 
changes will do nothing but aggravate the inequality gap in Mexican 
population. Furthermore, the macroeconomic stability has to be 
maintained. It is necessary to keep fiscal discipline and continue the 
great work on monetary policy the Bank of Mexico has done.

Ildefonso Guajardo
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During this term, great structural reforms have been implemented. 
Nowadays, we can see the benefits of the telecommunications reform 
and, despite all obstacles, the educational reform continues to progress. 
The rule of law reform, which is an obstacle for economic development 
and growth, is still pending.

Under no circumstance should a slackening on multilateralism 
be allowed. We have to address alliances as a positive climate of 
competition in which all countries take part and together define the 
rules of global trade. It is important to work for both developed and 
emerging countries’ sake. 

International regulating institutions should be reinforced. The World 
Trade Organization (WTO) lost value as a legitimate paradigm due 
to a lack of fair rules for trade. Going back to having world powers 
setting the rules of trade is not an option. Instead, we need to work 
on creating conditions that foster growth of emerging countries and 
consolidate it in those already developed.

The 21st century represents new challenges, not only for Mexico, 
but also for the rest of the world. These challenges can become new 
opportunities for the nation, as long as the population’s mindset 
adapts to the new reality and to the new global scenario. Industries are 
in a disruptive age originated from a technological revolution headed 
towards automation and digitalization. Mexico needs to develop 
platforms that allow for international competition and eradicating 
inequality. 

Alberto Bello

Guillermo Ortiz

Bart Van Ark
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Dealing with Trump’s USA

The election of Donald Trump as president of the United States 
is a serious challenge for the US-Mexico relations. Mexico must 
face this crisis by focusing on aspects other than the relationship 

between governments. The key lies within private sectors sharing 
information and the participation of civil society. Mexico must give 
priority to existing links beyond institutions, outside of Washington.

In dealing with Trump’s US, it would be helpful for both countries to 
acknowledge their own problems. For example, while the US is a world 
power, less than 60% of its working-age population is employed. On top 
of that, the country is also facing a severe opioid crisis: 60,000 people 
are dying from opioid overdose every year. Moreover, the country is 
losing credibility for acting irresponsibly in its decisions regarding 
NAFTA.

Speakers: 
Shannon O’Neil 

Nelson David Rockefeller Senior Fellow for Latin America Studies and 
Director of the Civil Society, Markets, and Democracy Program, Council on 

Foreign Relations, USA
Antonio Ortiz-Mena

Senior Vice President, Albright Stonebridge Group, USA
Clyde Prestowitz

President, Economic Strategy Institute, USA
Carlos Sada Solano 

Under Secretary for North America, Foreign Affairs Ministry, Mexico
Andrew Selee

President, Migration Policy Institute (MPI), USA

Moderator:
Andrés Rozental 

President, Rozental & Asociados, Mexico

“Let’s do more outside of 
Washington. Americans 
depend on the economic 
and social relationship 
with Mexico. Let’s look 
at other aspects of the 

bilateral relationship. Let’s 
find middle ground. Let’s 

acknowledge some of 
the grievances of Trump’s 

base”.

“Trump is a symptom of 
a challenge the US and 

Mexico are facing. If Trump 
is removed, the underlying 
causes will still be there”.

Shannon O’Neil
Andrés Rozental

Antonio Ortiz-Mena
Clyde Prestowitz

Carlos Sada Solano
Andrew Selee
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Antonio Ortiz-Mena

Shannon O’Neil

While trade, and specifically NAFTA, is highly relevant, talks between 
the two countries should also focus on migration, jobs, terrorism, food, 
ecology, energy and industry.

In the past, Mexico had the need to compartmentalize issues, such 
as migration and drug trafficking, from trade and business in order 
to establish a fruitful relationship with the US. While the decision to 
compartmentalize made sense in the past, it has become necessary to 
change course. If NAFTA negotiations are unsuccessful, for example, 
there will be repercussions in other sectors.

Trump chose to renegotiate NAFTA because of the US’s trade deficit. 
In principle, bilateral deficits are not necessarily bad. The free market 
makes up for them with trade surpluses. However, these chronic 
imbalances are ultimately not sustainable. Countries like Germany, 
China, Japan and Korea consistently have large trade surpluses while 
other countries mostly English-speaking countries like the US, Canada, 
Australia and the United Kingdom, have large trade deficits.

Another concern that affects both American and Mexican citizens, 
which was vastly covered by the media in recent weeks, is the Deferred 
Action for Childhood Arrivals (DACA) issue. This program protects 
undocumented immigrants who arrived to the United States before 
turning 16. If this policy were terminated, more than 600,000 Mexican 
citizens could be deported. 

The discussion about the Mexico-US bilateral relation must include 
the voices of all different sectors of the population such as academia, 
media, business, as well as both the federal and local governments. The 
latter should also make an effort to cooperate. For example, San Diego 
did not have the infrastructure to fly to Asia, the solution was then to 
build a bridge connecting the city to the Tijuana airport, in Mexico.

Even if Trump was removed from office, the NAFTA issue would not 
just go away. Trade between the three countries is not limited to farm or 
energy products, but also includes the film industry, communications, 
United Nations agreements, and other areas. Each of these sectors will 
have to be dealt with whether Trump is in charge of the US or not.

Andrew Selee
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Carlos Sada Solano

Clyde Prestowitz

Trump’s election is a symptom of deeper problems. Removing him 
from office would merely address the symptoms without fixing the 
underlying causes. Trump’s base support during the primaries, the 
general election, and even now is a segment of the American electorate 
that comprises between 25% and 30% of the population. They share 
the following grievances:

• Demographic changes caused by migrations from big cities to 
smaller cities.

• Job loss caused by automation and trade.
• The opioid epidemic affecting many small and medium-sized 

cities.
• The negative consequences of the post-9/11 world.
• The Unites States’ loss of power on the world scenario.

While it would be easy to dismiss these voters for being ignorant, it is 
important for Mexico to acknowledge their concerns and even offer 
help. Both countries must find middle ground to solve their common 
problems.

There are 800,000 Deferred 
Action for Childhood 

Arrivals (DACA) recipients 
from all over the world, and 

600,000 are Mexican.

Andrés Rozental
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A Status Report on NAFTA

The renegotiation of NAFTA caught the interest of different 
economic sectors that could be affected in the event that the 
US decided to exit this agreement. How should the three 

countries—Mexico, the US and Canada—address this difficult issue?
 
While the Trump administration’s priority goal is to reduce the US 
trade deficit with Mexico and to bring back some manufacturing jobs 
to the US, American negotiators have been slow at going forward 
with specific detailed proposals on some key issues set as priorities by 
Washington.

Mexico wants to make sure Washington has no possibility to impose 
tariffs on its products now or in the future. Another goal for Mexico is 
to promote greater integration of North American labor markets and 
establish rules for everyone’s benefit. Furthermore, Mexico wants to 
reinforce NAFTA’s dispute settlement mechanisms like chapter 19, a 
resource that allows member countries to complain when they perceive 

Speakers:
Jean Charest
Partner, McCarthy Tétrault LLP, former Premier of Québec, Member of the 
Queen’s Privy Council for Canada, Canada
Moisés R. Kalach
Head, International Negotiations Strategic Committee on NAFTA 
renegotiation, Consejo Coordinador Empresarial, Mexico  
Patrick Ottensmeyer
President & Director, Kansas City Southern, USA 
Gerardo Schwebel
Executive Vice President, Corporate International Division, International 
Bank  of Commerce, USA

Moderator:
Julio Millán Bojalil
President, Grupo Coraza Corporación Azteca, Mexico 

“We need to modernize 
NAFTA because destroying 

it is a step back”.

Julio Millán Bojalil
Jean Charest
Moisés R. Kalach
Patrick Ottensmeyer
Gerardo Schwebel

“Mexico partnered with 45 
countries during 23 years 
and yet, Mexican exports 

slowed down”.

NAFTA accounts for 25% of 
the global GDP.
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that they are victims of unfair business decisions made by another 
member country, which the Trump administration intends to dissolve.
 
An agreement is an instrument for developing an economic area. 
However, when NAFTA was signed 23 years ago, Mexico lost track of 
the production chains it could establish, or how to build its economy 
by exporting products. Mexico partnered with 45 countries during 
those 23 years and yet, Mexican exports slowed down.
 
Mexico can still leverage its bargaining chips in such a way that each 
country benefits from the multilateral economic exchange that is 
NAFTA. In order to take better advantage of the agreement, each 
country must change how they approach the other two parties. Mexico 
needs to think about how to bond more proactively with the US.
 
It is also important to take into account perspectives from all the 
different sectors of the population. Just as the American business 
community met with senators and other key state members, Mexican 
representatives should start a dialogue on topics such as energy. 

Moreover, the Mexican private sector has proposed to establish a close 
relationship with the US government in order to provide with a wider 
picture of Mexico than the existing diplomatic view. Although both 
governments have already started debating, it will never be too much 
to ask for an open and friendly dialogue.

NAFTA must be updated rather than destroyed. Both workers and 
industries must be protected. There has been a steady creation of 
new jobs in the US ever since the country started signing multilateral 
agreements back in 1934, and it is important for this to continue in 
the future. The state of Texas prospered thanks to new jobs created by 
banks. The service industry also benefited with the creation of 400,000 
jobs in Texas for small and medium enterprises.  
 
Canada solidified its economy in part thanks to the decision of 
diversifying its economy by doing trade with Mexico and the United 
States, taking advantage of the new markets. Canada’s economy was 
solid before NAFTA, but the country’s small population made growth 
difficult. This is one of the reasons why Canada decided to be part of 
the agreement.
 

Jean Charest

Gerardo Schwebel

Moisés R. Kalach
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Julio Millán Bojalil

Considering that NAFTA accounts for 25% of the global GDP, and that 
foreign investment develops technology and increases remittances, 
backing out is not an option. It is impossible to assess the value of 
an agreement without a broad perspective. The consequences of 
abandoning this agreement would damage the economy and the 
politics of all participating countries.
 
Furthermore, Mexico, the US and Canada need to reflect on the 
original objectives on which the agreement was signed back in 1994: 
to pave the way for fair trilateral cooperation and competition and 
to facilitate the circulation of products and services across borders. 
The original agreement has had repercussions in job creation, 
environmental protection, and direct foreign investment.

Some economists suggest that every sector of the population should 
strive to participate in the conversation rather than remaining 
apathetic. They also recommend a responsible use of technology, since 
there is a lot of misleading or false information that can lead people to 
make irrational decisions. 

Patrick Ottensmeyer
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Meeting the imperative of economic
partners diversification

“When we think about 
exports, manufactured 

products first come to mind. 
But agriculture is as great 
option for diversification”.

Donald Trump’s rise to power and the NAFTA negotiation have 
made Mexico think about commercial diversification and 
consider searching for new business opportunities around the 

world. Mexico cannot ignore opportunities that can expand its capacity 
to have more influence in the world and counteract its reliance on the 
US.

Geographic location is a factor that determines business relationships 
with other countries, but this should not be seen as a limitation. Mexico 
has to look beyond NAFTA and step into greater agreements, like 
the TPP, and towards other areas without being limited to a regional 
setting.

Speakers:
Yasushi Akahoshi  

President, Japan External Trade Organization (JETO), Japan
Chun Beeho  

Ambassador of Korea in Mexico, Korea
Flavio Antonio Díaz Mirón Álvarez

Coordinator of Advisors to the Agriculture Secretary, Mexico
Jean Charest  

McCarthy Tetrault LLP, former Premier of Quebec, Member of the 
Queen’s Privy Council for Canada

Alan Kyerematen  
Minister of Trade and Industry, Ghana

Nicholas Kwan 
Director of Research, HKTDC, Hong Kong 

Moderator:
Yaël Smadja

Chief Executive Officer, Smadja & Smadja, USA

Yaël Smadja
Yasushi Akahoshi  

Chun Beeho 
Flavio Díaz Mirón

Jean Charest
Alan Kyerematen

Nicholas Kwan

Nicholas Kwan
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Japan represents a strong ally in the Pacific area. Mexico has had a 
free trade agreement with Japan since 2004. The number of Japanese 
companies in Mexico is around 1,100, and the number is growing at a 
rate of 100 companies per year. On the other hand, Mexico only has 
10 companies set Japan, despite the support shown by the Japanese 
government for bringing foreign investment. 

Korea is another strong ally for Mexico in the Pacific. Korea is one of 
the countries with more investment in Mexico and is looking to take 
part in the Pacific Alliance in order to further open its market. This 
agreement creates new options for Mexican products in the Pacific 
region.

Hong Kong is an entryway into the Chinese market. Hong Kong 
currently has the best commercial agreement with China. Mexico 
could benefit from it, since China is a great raw material consumer, 
with a large population to feed, and limited natural resources. This is 
a great opportunity for Mexican primary sector.

Africa also represents many commercial possibilities for Mexico, 
especially through Ghana. If Mexico is looking to become a global 
country, it cannot afford to set Africa aside. Apart from being a market 
that is getting the best out of the middle class, Ghana is implementing 
government policies to foster development and Mexico could play an 
important role in this initiative. Implementing the One District, One 
Factory project is an opportunity for Mexican companies to get settled 
in Ghana and make alliances with the oil and cement industries, among 
others.

Future business decisions should not be based only on available 
resources, they should also be open to alternative markets in countries 
that, are not necessarily geographically close, but do have common 
values and visions as Mexico. 

Trade is an important tool to create wealth and prosperity. It also 
generates jobs and fights poverty. Commercial development should be 
accompanied by investment on infrastructure and education in order 
to develop mobility among commercial partners.

The renegotiation of NAFTA is crucial for Mexico. However, it is 
necessary to consider other trade options elsewhere. Mexico has a 
strong relationship with the US and Canada, and it should always be 

Chun Beeho 

Flavio Díaz Mirón

Alan Kyerematen
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Yasushi Akahoshi 

that way, in spite of how the treaty changes. The time has come to 
establish individual business relationships with the US and Canada 
beyond NAFTA. Moreover, there are big challenges which are unique 
business opportunities with strong potential in Asia and Africa. 

Mexico should make necessary changes to be open to those possibilities 
and invest in infrastructure that allows the country to face new horizons 
competitively. All levels of government have to work on creating a 
better environment between national and foreign companies.

Criteria in doing business are changing, and Mexico needs to take part 
in such negotiations and make a stand. Bonds that allow synergy with 
new and old business partners have to be established and reinforced. Jean Charest

Yaël Smadja

“The Mexican government 
should be prepared and try 
to diversify its commercial 

relations and the 
destination for its exports”.



MEXICO ON THE GLOBAL ARENA: OPPORTUNITIES AND CHALLENGES

44

Claude Smadja
Amapola Grijalva 

Get Smarter about…
Doing Business in China through Hong Kong 

Speaker:
Amapola Grijalva
Representative, HKTDC, Mexico 

Presented by:
Claude Smadja
Founder and Chairman, Smadja and Smadja Strategic Advisory, 
Switzerland

Hong Kong is a very particular place: because of its history, it is 
situated between two worlds and has a more western-like profile 
compared to the rest of China. Hong Kong has its own currency 

and legal system; however, it does not have an army or an embassy.

By 1980, due to its commercial activity, Hong Kong became a competition 
for the London and Liverpool markets. Its population started with two 
thousand fishermen in 1841. Within a hundred years, its population 
grew to 1.6 million citizens and hit 7.6 million by 2010. 

Since Hong Kong is a services-based economy, China is investing around 
2.7% of its GDP in its commercial strategy. That is the reason why Hong 
Kong, via the Hong Kong Trade Development Council (HKTDC), is 
searching for new international business partners. 

“The best way for Mexico 
to enter the Chinese market 

is through Hong Kong”.

“Success in trade depends 
on connecting with the 

world”.
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Enterprises in Hong Kong pay 16.5% in taxes. There is no VAT or 
income tax and, as a benefit for employees, 10% of labor cost is placed 
in a savings fund every month. In regards to the free economies of the 
world, The Heritage Foundation’s Index of Economic Freedom gives 
this country an 88.6/100 score.

What must entrepreneurs do?

Hong Kong is looking to have greater presence in Latin American 
economies and Mexico can have a leading role in this. The problem 
may lie in the different culture and worldview each of these countries 
has. However, after seeing the success of Hong Kong’s entrepreneurial 
models, Mexico could learn from and adopt some business strategies.

Tequila Casa Dragones entered the Chinese market six or seven years 
ago, and came across commercial issues and problems with the law. This 
discouraged investment from Mexican enterprises at that time. A few 
years later, in 2012, custom duties were cut for alcoholic beverages in 
Hong Kong by Xi Jinping’s administration. This shows that the HKTDC is 
channeling information across international suppliers and governments 
for a better outlook for further investment.

New platforms for Mexican companies

In terms of public and legal policies, business within nations or regions of 
China –that are not Hong Kong– can be difficult. Hong Kong, known for 
having a free trade system without government interference, promises a 
new view to find success.

As in almost all industries, technology and the digital transition have 
affected all sectors, especially new businesses. Hong Kong is now 
proposing a new plan that consists of using platforms that can gather 
information from different companies to design databases that include 
market research, prices, and trends. The idea is for entrepreneurs to 
have access to this information for decision-making.

The way business is done in Mexico is considered traditional. This will 
not work in the new model to start projects. For the HKTDC, their 
presence on behalf of Hong Kong could set an example on how to do 
successful business with China. 

Amapola Grijalva 
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Chinese entrepreneurs are already present in Mexican economy, but 
it cannot be the other way around. Despite the fear caused by this 
commercial trend in the business world of both countries, China is 
actually considered as a threat to the US. Trade in China represents about 
37% of its GDP and has become one of the most important exporters, 
ranking 2nd worldwide.

China is willing to invest millions of dollars, in spite of uncertain 
success, in Mexican companies. This makes it an opportunity for young 
entrepreneurs who do not have enough experience yet.
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“Mexico needs to renew its 
innovation policies, which 
must be based on trained 
human capital and good 

education”.

What Is Happening with Globalization and
How Does This Have an Impact on Mexico?

Before globalization, it was difficult for business partners to 
connect because of distance. However, in today’s world there 
are many tools that facilitate connections. The digital era 

revolutionized companies internally and resulted in economic 
liberalization since it fostered a greater and more efficient connectivity.

Several important political changes arose from globalization, which 
are considered to be historic turning points: The fall of the Berlin 
Wall, the Washington consensus and the collapse of the Soviet Union 
resulted in new economic models. At the same time, developing 
countries, including Mexico, were beginning to open the economy 
outside its borders, which marked three important global changes: 
economic liberalization, the implementation of democracy as the main 
political system worldwide, and the digital revolution (well known for 
the use of Internet).

Speakers: 
Juan Manuel Carreras López

Governor of San Luis Potosí, Mexico
Claude Smadja

Founder and Chairman, Smadja & Smadja Strategic Advisory, Switzerland
Taehee Woo

Professor of Yonsei University, Former Vice Minister for Energy and Trade, 
Ministry of Trade, Industry and Energy (MOTIE), Korea

Moderator:
Woosuk Kenneth Choi

Deputy Editor Future Planning Department, The Chosun Ilbo, Korea

Woosuk Kenneth Choi
Taehee Woo

Juan Manuel Carreras López
Claude Smadja
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We can track how globalization has evolved by dividing it into different 
phases. Each one has been affected by disruptive waves of events:

1. The first lasted from the early 1800s until the end of the WWI 
and the Great Depression, was characterized by the drop in 
transportation costs.

2. The second started in the 1960s with the fall of telecommunication 
costs and an unprecedented exchange of goods and services, 
which ultimately led to the growth of local economies.

As time went on the private sector adapted, in response to each 
different phase. The first phase, Globalization 1.0, was characterized 
by the Washington consensus. It lasted 12 years and created a sense of 
“Americanization” worldwide. Globalization 2.0 was a period in which 
a considerable amount of jobs migrated from industrialized countries 
to emerging ones where wages were lower.

Finally, Globalization 3.0 -the current phase- is characterized by the 
confrontation between countries around the world. Additionally, 
there are new rising economic powers; for example, China. This 
nation produces 12% of global GDP and is well on its way to becoming 
the largest economy in the world. Another great example of current 
revolutions are protectionist policies launched by the United States of 
America and the United Kingdom.

Despite economic liberalization and working tools to facilitate political 
processes, there are currently dire challenges that hinder cooperation 
in this globalized world. Brexit and Donald Trump’s administration 
promote a generalized nationalist sentiment and obstruct agreements. 
Nevertheless, globalization is a process that not even nationalism or 
protectionist policies will keep from happening.

It is believed that this phenomenon is temporarily paused in order 
to fit modern political models. For instance, global growth rates have 
recently slowed down, whereas two-digit figures were common decades 
ago.

However uncertain the outlook for globalization may seem, global 
trends show it will continue and it will bring long-term economic 
growth for world economies. There are two reasons that support 
this theory: first, technological tools, such as social media, artificial 
intelligence, and information technologies, foster the creation of 
further distribution channels. Second, there is a strong and efficient 
networking resulting from cross-cooperation between international 
organisms, such as the World Bank (WB), the International Monetary 
Fund (IMF) and the World Trade Organization (WTO).

Taehee Woo

Claude Smadja

Juan Manuel Carreras López
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Woosuk Kenneth Choi

Companies have to be prepared with a global strategy in the short-
term by launching an inclusive approach to tackle any obstacle in 
today’s world. Additionally, efforts to improve internal enterprise 
communications must be executed, as it allows for identifying optimal 
supply chains and protecting development for communities.

The globalized world is a challenge. Mexico needs to diversify so 
that the companies can have greater participation in global markets. 
It is essential to modify certain aspects on a political scale. A greater 
long-term commitment, more leadership and the demand for stricter 
requirements when hiring personnel, need to be implemented.

The government and exporters need to cooperate in order to fully 
exploit their growth potential. Similarly, the State has to work on 
tackling the uncertainty of investing in Mexico and providing tools for 
development, such as an appropriate infrastructure.

Mexico needs to take advantage of the fact that its northern neighbor 
has had less participation in direct foreign investment since 2010. 
This changes the economic landscape and promotes cooperation with 
other economic partners, such as in San Luis Potosí. The state has 
attracted a lot of direct foreign investment. It is part of the group of 
states that are moving the country forward. In recent years, San Luis 
Potosí’s annual economic growth has averaged 6.2%—far more than 
the national average—and the unemployment rate in 2016 was a mere 
1.97%.

Globalization is an ever-changing process that goes through different 
phases and the invention of new technological tools has not been 
enough to cope with it. It is clear that flexibility is key for surviving in a 
world that seems more connected every day.

“President Trump has 
shown us that the level of 
dependence that Mexico 

has with the United States 
is very dangerous (...) 

we must follow his good 
advice: Do not put all the 
eggs in the same basket”.
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Carlos Robles 
Craig Breese
Daniel Parfait
Marcos Rosales Gómez
Pablo Mier y Terán

Sustaining the High Growth Potential
of the Aerospace Industry

Speakers:
Craig Breese
President for Latin America, Honeywell, USA  
Daniel Parfait
President, Safran Mexico, Mexico  
Carlos Robles
President, Mexican Aerospace Industry Federation, Mexico 
Marcos Rosales Gómez
Director General, Mexicana MRO, Mexico  

Moderator:
Pablo Mier y Terán
Founder and Chief Executive Officer, Mier y Teran & Asociados, Mexico

The National Strategic Program of the Aerospace Industry 
(ProAéreo) seeks for Mexico to become a main provider for the 
aerospace industry having the private sector, the government, 

and academic institutions working together.
 
Aerospace sector has grown 179% over the last eight years. The main 
challenges for the future are: market diversification, changes in 
NAFTA, and facing the Indian and Chinese markets. 

Currently, aerospace is one of the most dynamic sectors worldwide, 
worth almost 450 billion dollars. It is deeply connected to innovation, 
development of new materials, and cutting-edge technology and it is 
a rising industry constantly and increasingly contributing to economic 
and social development of countries.

“Many young graduates 
are not ready for the digital 

future aerospace world”.

“Mexico is no longer just a 
manufacturing country. It is 
now a competitive nation”.
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Craig Breese

Daniel Parfait

Carlos Robles 

Youths and education

Brain drain is a real issue: foreign enterprises are taking away young 
Mexican graduates. Mexican corporations are aware of this, and 
have started improving work environments and offering better job 
opportunities. Mexican academic institutions have a remarkable 
theoretical development, but not enough infrastructure to allow their 
students to know how to act in a real life situation. 

As part of the ProAéreo program, corporations have been investing 
both in public and private universities. Future generations within this 
industry need to know, not only how to assemble flying devices, but also 
how aircraft work in terms of software. The digital world is changing at 
a very fast pace; just like smartphones, aeronautical machines change 
drastically in a short time period, and many graduates are not ready for 
it, they need to learn and keep up with such updates. Education must 
be ongoing, which can be done by enrolling in graduate programs or 
making everyday work a place to learn. One must always bear in mind 
that obsolescence is real and always present in devices as well as with 
operating staff.

In 20 years from now, the amount of airplanes will be twice as much; 
some of them will be brand new, while others will have become obsolete. 
Future engineers need the necessary theoretical and practical tools in 
order to be ready for the future commercial battle.

Enterprises are now listening to their employees who in turn are also 
proposing new ideas. This too is innovation.

Mexico in a global context

Private investors are optimistic about NAFTA’s continuity; at least about 
bilateral negotiations between Mexico and the US still taking place. 
Entrepreneurs understand that changes might subtly happen within 
the next few years, but nothing radical enough to put this market at 
risk. Honeywell, for instance, has talked with both governments and 
private investors in Mexico and in the US: both sides of the border 
know that keeping bilateral relations is a win-win situation.
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Pablo Mier y Terán

Marcos Rosales Gómez

The continuation of NAFTA is not the only threat. China and India 
are believed to be Mexico’s future competitors in the aerospace sector. 
Mexico needs to invest in developing local raw material suppliers in 
titanium and aluminum for instance, in order to avoid importing from 
China. On the other hand, collaboration with other countries and 
private investment will help Mexico face the Asian market. 
The new outlook

The success of ProAéreo is due, to its transversality in time –during more 
than one presidential administration– and space –as a multinational 
and multi institutional initiative-. Despite the uncertainties of the 
future, this program must continue as a cornerstone of future the 
Mexican aerospace industry.
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Sustaining the high growth potential of the ICT sector

Speakers:
Ulises Castillo Hernández

Director, Cybersecurity Division, Telmex (Scitum), Mexico
Javier Cordero

President and General Director, Oracle México, Mexico
David Lask

Founder and Chief Executive Officer, Creze, Mexico
Jaime Reyes

Innovation Secretary, Jalisco, Mexico

Moderator:
Martha C. Ramos Sosa

National Editorial Director, OEM, Mexico

“There is no legal or illegal 
industry or activity that is 
blooming like the ICTs”.

“Information and 
Communications 
Technology are 

considered to be the 
main economic developer 

of countries”.

When talking about ICT, it is important to mention three 
historic turning points: The Industrial Revolution, the 
Agricultural Revolution, and the Digital Revolution.

Mexico is now considered one of the main developing industries in 
the Information and Communications Technology (ICT) sector, which 
generated 20 billion dollars in 2016. This makes Mexico the fifth largest 
ICT exporter in the world, right after China, the US, South Korea and 
Japan.
           
ICTs are currently considered to be a main economic developer, as 
they create new business models. Digital era implications need to be 
fully analyzed and understood, because Mexico has great advantages 
in this sector.

ICT plays a key role in creating government strategy nationwide. An 
excellent example of this growth is that Mexico is committed to invest 

Javier Cordero
David Lask

Martha C. Ramos Sosa 
Jaime Reyes

Ulises Castillo Hernández
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Javier Cordero

David Lask

over 1.2 billion dollars. There are technological clusters and packages 
specifically created to develop ICTs.

In the last few years, Mexico has managed to gradually consolidate 
as an impeller in the development of technological clusters. There 
are currently more than 30 technology parks spread throughout the 
country in 13 states. The purpose of these parks is to promote both 
development and technological innovation and at the same time to 
constitute an instrument to promote investment, research, knowledge, 
and increased productivity in the field of technology.

The national budget for this sector consists of 84% for the maintenance 
of existing technology, and 16% for innovation and the creation of new 
business models, whereas the international ICT standard for the latter 
is usually 19%. In order to make drastic and considerable changes, it is 
dire to create an innovation culture and to stop thinking that Mexico 
is just a manufacturer. 

ICT growth depends on two basic matters: sharing knowledge with 
students from an innovative perspective, and having more options for 
this type of technology.

Education is a basic component; therefore, changing the teacher’s role 
from educator to guide and truly applying technology is essential for a 
social revolution. Education centers must make a commitment to train 
and prepare professionals that meet the needs of the ICT market and 
promote entrepreneurship.

At the same time, it is fundamental to understand the consumption 
habits of the population, since they are constantly changing and 
companies must focus on meeting customers’ technological needs. As 
soon as companies manage to increase the supply of ICTs benefiting 
consumers, they will be able establish a long-term value.

Mexico faces several major challenges in the ICT industry, which need 
to be tackled in order to have a stable growth and avoid stagnation:

• Fostering innovation
• Promoting entrepreneurship 
• Developing public policies
• Enhancing productivity awareness
• Creating customized strategies Ulises Castillo Hernández
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Martha C. Ramos Sosa 

Jaime Reyes

One proposal to boost growth in this sector consists in creating research 
centers that develop general knowledge on applied technologies and 
foster innovation and entrepreneurship environments. 

The technology sector in Mexico must include small and medium 
enterprises to fulfill a digital transformation with greater impact. The 
ultimate long-term benefit is having a more stable economic sphere.
It is important to enhance public policies that support these efforts and 
pave the way towards digital culture. Likewise, it is essential to achieve a 
better balance between ICT investment and the country’s productivity. 
This will allow the country to stand out in market niches such as the 
cloud, mobility, the Internet of Things, and Big Data.

Mexico needs a greater commitment to the ICT industry. The 
promotion of this sector has to be inserted on its national agenda as 
a priority. Being familiar with technologies, developing them, and 
fostering the creation of new companies should be one of the main 
goals. Mexico must consider innovation an essential issue, since it is 
the driver that will allow for the industry to grow. The ICT sector’s 
potential is so unlimited there is no industry or legal or illegal activity 
that can match its growth rates.
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Jaime Chalita Zarur
Julio Sánchez y Tépoz
Fernando Oliveros
Ytzhak Peterburg

Sustaining the high Growth Potential of the Pharma and Healthcare Sectors

Speakers:
Julio Sánchez y Tépoz
Director, Comisión Federal para la Protección contra Riesgos Sanitarios 
(COFEPRIS), Mexico
Fernando Oliveros
Vice-President and Director General, Medtronic México, Mexico
Ytzhak Peterburg
Chief Executive Officer, Teva, Israel

Moderator:
Jaime Chalita Zarur
President, Confederación Patronal de la República Mexicana 
(COPARMEX) San Luis Potosí, Mexico “We are a different country, 

we are a country with a 
different demography 
and epidemiology, and 

therefore our healthcare 
system has to be different”.Mexico is the 11th country in the global pharmaceutical market 

and 2nd in Latin America, having currently recorded a 17 
billion dollars profit. These figures could go up to 20 and 

22 billion dollars by 2020. Nonetheless, there are three key points 
to domestically develop this industry: according to the Organization 
for Economic Cooperation and Development (OECD), 6.2% of the 
GDP should be allocated to this area; expertise in this field needs 
to be broaden, given degenerative and chronic diseases - diabetes, 
hypertension and Multiple Sclerosis (MS) – which are a dire concern 
in today’s world; and the scope of pharmaceutical drugs needs to be 
expanded, as only 77% of the general population currently has access 
to them. Likewise, it is important to establish several factors to attract 
foreign investors to the Mexican market in this industry.

From the governmental point of view, the pharmaceutical policy must 
be concrete, robust and with clear objectives; the population needs 
access to effective and cost-effective medicines; There must be enough 
supplies in the market. In addition, the health authority has to be 

“Medical technology is very 
important in healthcare. 

It has to be a key element 
in the Mexican healthcare 

system”.

Ytzhak Peterburg
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Julio Sánchez y Tépoz

Fernando Oliveros

efficient and decrease the time in the regulatory processes; Regulatory 
bodies and the private sector need a highly trained staff to analyze 
products, eliminate barriers to entry of products and be aligned with 
international standards to avoid lag in investment, high prices on 
products and abnormalities in their offer.

From the point of view of the business sector, it is known that Mexico is 
a strategic point, because it allows the expansion towards the markets 
of Central and South America.

Companies bet on investments that widen the access of medicines 
to more people and on ones that generate innovation in devices, 
for instance, tools that can alert users on dosage, intake times, and 
potential discomforts. The private sector also suggests enhancing 
efforts with the public sector in order to speed up the processes to 
authorize medicines and medical devices. 

It is estimated that 400 million working hours go to waste in Mexico 
every year, because of diabetes-related problems. There needs to be a 
shift in Mexican work culture. People need to finally understand that 
having an optimal performance in their workplace is directly linked 
to being healthy: performing tasks while feeling ill causes a loss that is 
four times greater than calling in sick.

The following transformation key points are essential to create a long-
term reform on existing norms to have a more attractive image of 
Mexico as a pharmaceutical producer and exporter:

• Stop referring to it as “health expense”, and rather use the term 
“health investment”. Medical technology innovation should be 
efficient, economic and clear. 

• Stop focusing on healing and establish preventive measures 
instead.

• Stop being just a manufacturer and start producing medical 
technology.

• Stop believing that health is important only when falling sick. 
Health should always be a priority. 

The most important health aspect, unlike other industries, is to 
always strive to keep people healthy. Innovation and efficiency are two 
necessary features, and they should fully be focused on addressing the 
population and providing people with more and better health services.

“A new health paradigm is 
emerging: we should not 

heal, but prevent”.

Jaime Chalita Zarur
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What Are the Scenarios for the Automotive Industry
and What Do They Imply for Mexico? 

Speakers:
Jeff Burnstein
President, Association for Advancing Automation, USA 
Scott Paradise
Vice President, Marketing and New Business Development - The Americas, 
Magna International Inc., USA  
Jun Umemura
Group Vice President Mexico Affairs, Toyota Motor North America, USA  
Raymond Wittmann
Vice President Project Plant Installation and Project Management, BMW 
Group Plant San Luis Potosí, Mexico 

Moderator:
Woosuk Kenneth Choi
Deputy Editor Future Planning Department, The Chosun Ilbo, Korea 

The modern automotive industry is changing faster than ever. 
If companies want to still be competitive, they must track the 
industry’s uncertain behavior and adapt accordingly. Ever since 

the term ‘Industry 4.0’ was coined in Germany in 2010, automotive 
manufacturers have had to adapt their models to the demands of 
technology. This is why most cars manufactured today are equipped with 
GPS technology, driving assistance and oil efficient mechanisms.  

Technology has had a positive impact on industry workers. Automation 
of most manufacturing processes has led to job growth. At first, when 
companies started to introduce automation technology into their 
manufacturing processes, worker unions expressed their discontent. 
They were afraid of being replaced by the new machines. However, 
some claim that there is no evidence to suggest that automation kills 
jobs. 

“Since Germany suggested 
the term ‘Industry 4.0’ 
in 2010, automotive 

manufacturers have had 
to adapt their models to 
technological demands.” 

Woosuk Kenneth Choi
Jeff Burnstein
Raymond Wittmann
Scott Paradise
Jun Umemura

Mexico is the world’s 
7th largest producer of 

automotive vehicles and the 
4th largest exporter after 

Germany, Japan and South 
Korea. 
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Raymond Wittmann

Jeff Burnstein

According to industry representatives, workers still need to install, 
oversee, and repair robots used for handling heavy machinery. 
Moreover, the skills required for performing these tasks can be learned 
by the majority of the population in technical schools and community 
colleges. Investors claim that the fear of automation harming jobs 
is present around the globe. However, we must understand that 
automation will never replace the criteria, talent and capacity of human 
beings. Today, competition in world markets is greater than ever, and 
without modernization there would be no jobs.

The true potential of these new technologies lies in creating new 
and updated training programs for students and workers. If training 
programs are up to day with current and future needs, there will be 
more and better job opportunities and workers will be better prepared 
for employment in the industry. 

If there continues to be distrust in automation technologies, industries 
risk falling behind, instead of moving into the future and making 
better products with safer working conditions for their employees.

The advent of electric vehicles is yet another new technology that is 
bound to change the automotive industry forever. Although electric 
vehicles account for less than 1% of all vehicles today, the outlook is 
changing rapidly. Certainly, there are concerns about whether or not 
Mexico is ready to face this change, but the country will probably be 
able to adapt its manufacturing processes for the upcoming revolution.
Another pressing concern for Mexico is the renegotiation of NAFTA. 
Mexico has become the seventh largest automotive vehicle manufacturer 
in the world, among other reasons thanks to American imports of 
Mexican-made auto parts. In the event NAFTA was dissolved, investors 
believe that the US would be the most severely affected country, as it 
would lose many jobs created by the importation and exportation of 
vehicles.

The main concern for investors, regardless of what happens to NAFTA, 
is the market. Even if the US decides to exit the agreement, competition 
will continue with other investors in Asia, Europe, and specially Russia. 
The main American automotive companies understand that it is not 
easy to fulfill Donald Trump’s wishes for NAFTA, even if they wanted 
to. It would be arbitrary and costly to remove the infrastructure that is 
already in place.

Jun Umemura
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Woosuk Kenneth Choi

For this industry to continue growing, trade barriers will need to be 
transcended in favor of a larger market. Building a car involves around 
20,000 different parts, and therefore, many workers. 

Although there is a strategy to look beyond the US, the automotive 
industry will not disregard the result of NAFTA. Mexico should continue 
training and retraining workers, and building infrastructure such as 
the two Toyota and Mazda plants that will soon become operational.

Talks between Mexico, the US and Canada should be level-headed and 
carried out keeping in mind that all three countries should benefit 
from the agreement. It the representatives of these countries are 
flexible and understand that NAFTA needs to be updated, the end 
result will be a more prosperous market for all. 

Scott Paradise

The automotive industry 
now accounts for about 

3.5% of the country’s 
GDP and more than 15% 
of overall manufacturing 

employment.
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How Can Mexico Best leverage
New Technologies in Agribusiness

Speakers:
Alejandro Cambeses  

Secretary of Agricultural Development and Water Resources,
State of San Luis Potosí, Mexico

César E. Cázares Hernández  
Founder and Chief Executive Officer, MercaRancho, Mexico

Bosco de la Vega  
President National Agricultural Council, Mexico 

Juan Carlos Pardo  
Director of Corporate affairs, Nestlé Mexico, Mexico

Javier Valdés  
Managing director, Syngenta Agro, Mexico

Moderator: 
Félix Martínez 

President, ANICAFE, A.C., Mexico

“Most farmers are over 
50 years old. We have to 
bring youths who could 

be further attracted by the 
use of technology into this 

sector.”

“Technology is a mean to 
solving problems.”

The agri-food sector is very important for Mexico, as its sales 
are above 20 billion dollars, generating more currency than 
oil exports, remittances, and tourism. Mexico is the 12th food-

producing country in the world and the 3rd in Latin America.

The integration of technology in the agricultural sector is essential to 
increase the productivity rate of the farming industry. Resources need 
to be optimized as much as possible in order to meet the increasing 
food demand in the world.

Thanks to technology, the agricultural sector has evolved. Nowadays, 
robotic and automated fields are a reality. Moreover, processing food 
has shown great improvement thanks to new machinery.  

There are also great advantages in using connectivity tools that allow 
farmers to create value chains without intermediaries in order to 
beneficiate producers.

César E. Cázares Hernández
Alejandro Cambeses 

Félix Martínez 
Juan Carlos Pardo

Javier Valdés
Bosco de la Vega
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César E. Cázares Hernández

Alejandro Cambeses 

The great progress on genetic engineering allows for a considerable 
increase in productivity by using enhanced seeds. Despite all, there are 
not enough agricultural technology development centers in Mexico.
The use of transgenic products is still a complicated issue. Although 
these products have competitive advantages, their use is still stigmatized. 
Farmers should be taught how to apply this technology in order to 
maximize their resources and increase productivity, which would result 
in lower production costs. Biotechnology could represent a strong ally 
for farmers.

Another huge challenge that the agriculture sector faces is inequality. 
There are great differences in the level of productivity and in natural 
and financial resources between the northern and the southern parts 
of Mexico. Technology is an important tool that could help close-in 
these gaps with joint investments between the private and the public 
sector, allowing new jobs to be created.

Innovation is the future of the farming industry. However, this 
sector could fall behind without technology. Fostering technological 
development is not only the government’s responsibility, but the 
private sector’s as well. Research should be based on growers’ needs.

A renovation in the agricultural sector is necessary, not only in terms of 
technology, but also because newer generations need to step-up. The 
way to make the farming industry appealing for younger generations 
is yet to be found, but the use of technology is an ideal opportunity to 
include these generations and foster competitiveness.

Reducing poverty in this sector is a must. It is necessary to work on 
creating a better quality of life for farmers, as 25% of the Mexican 
population is settled in rural areas, out of which 60% live in poverty. 

Food safety is a tough global challenge: by 2050, the world will have 
had to increase at least 60% of its productive capacity. Population 
growth, lack of water, and soil degradation do not make this any easier. 
Mexico has to develop the appropriate mechanisms to increase food 
production and efficiently meet local demand, aiming at increasing 
productivity rather than finding and getting new resources.

Having technology being part of this sector is closely related to having 
an enhanced financial system. Producers need liquidity to purchase 
technology. There are some credit tools that, although conditioned by 
a specialist’s opinion, are backed by an insurance that minimizes risks 
for farmers. 

Bosco de la Vega
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Javier Valdés

Juan Carlos Pardo

A financial system willing to invest in the agricultural sector is very much 
needed. Farmers are a safe sector with low defaulting rates, making it 
safe for credit. It is necessary to encourage financial institutions to pay 
more attention to the needs of the agricultural sector.

The drop in oil price and the natural disasters that have swept over 
the country have significantly reduced the budget for the agricultural 
sector. This is in addition to the difficulties the farming sector is already 
facing.

Sustainability has to be considered along with the development of the 
agricultural sector. It is urgent to apply a social responsibility scheme 
that allows this sector to be a long-term sustainable project. Having the 
government, civil society, the private sector and farmers all involved is 
a must in this pursuit.   

Félix Martínez 
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Elisabeth Malkin
Jaime Hernández
Pedro Joaquín Coldwell
José Antonio González Anaya
Luis Vielma Lobo
Ashraf Muqsit

Sustaining the High Growth Potential of the Energy Sector

Speakers:
José Antonio González Anaya
CEO, Petróleos Mexicanos (PEMEX), Mexico
Jaime Hernández
CEO, Comisión Federal de Electricidad (CFE), Mexico
Pedro Joaquín Coldwell
Secretary of Energy, Mexico
Ashraf Muqsit
Global Head, Accenture Energy Strategy, Accenture, USA
Luis Vielma Lobo
CEO, Galem Energy, Mexico

Moderator:
Elisabeth Malkin
Correspondent, The New York Times, USA

The energy reform is the most successful and productive measure 
issued by the current Mexican government. Despite today’s 
uncertain outlook caused by the NAFTA, Mexico is working on 

fully assembling measures that will foster growth in the country, which 
is based on a 2020-2030 work agenda. The potential of Mexican oil 
and gas needs to be set as a priority in the national agenda, especially 
in light of next year’s elections. The use of these types of fuel was 
not so optimized before, due to a lack of financial and technological 
resources.

Having implemented a well-founded tendering system is one of the best 
features of this reform, that sets a basis for attracting business partners: 
hydrocarbon drilling and by-product manufacturing processes are the 
most prominent examples of Mexico’s commercial appeal.

“The Mexican energy 
reform is one of the most 

comprehensive in the 
world.”

By 2024, clean energy 
should represent 35% of 
the total national power 

production.
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Ashraf Muqsit

Jaime Hernández

It is expected that, in some years, almost 50% of the national capacity 
for power production will be created through clean sources. This would 
be considered as the most important contribution in the fight against 
climate change. Furthermore, it should result in affordable energy 
solutions for the general public. One of the strategies that support 
this policy is the substitution of expensive fuel to more environment-
friendly and cheaper sources, such as natural gas or renewable energies.

Having the business sector involved is an essential component of this 
reform. An adequate technological development and an industry that 
focuses on meeting consumers’ technological needs are the two key 
components in order to make progress. This transformation represents 
a challenge, not just for international operators, but also for national 
service providers. The reform’s main commitment is based on fostering 
collaboration between the public and the private sectors.

Energy providers currently represent 5% of the national Gross Domestic 
Product (GDP). After a thorough analysis, it has been determined that 
the main goals for Mexican economy in the years to come are: placing 
Mexico as one of the largest exporters in the world, doubling GDP 
levels per capita, creating more jobs, and doubling productivity rates 
for formal business, as it is one of the lowest among OECD members. 
The following priorities for the energy industry are focused on four 
basic points:

1. Guaranteeing policies to establish relationships with foreign 
investors. A total of 184 proposals have been presented, out of 
which 171 have been incorporated to the new reforms that seek 
to develop national industry.

2. Building an efficient environment based on competiveness and 
transparency to develop regions and improving citizens’ quality 
of life. 

3. Having staff take certified courses in order to promote innovation. 
Only 19% of the Mexican workers are trained in specific trade 
skills, and 29% of tasks carried out in the workplace are estimated 
that will be replaced by automatization processes in the near 
future.

4. Maintaining a sustainable energetic level by reducing the use 
and production of crude oil from 47% to 4.7%.
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By 2024, clean energy should represent 35% of the total national 
power production. Mexico needs to accelerate the development of 
environmental friendly energy sources, such as solar and wind energy, 
and adopt the best international practices to fulfill the constant and 
ever-growing energy demand. The use of new energy sources should 
create 2 million jobs by 2025, and there will be a need of more qualified 
people due to the digital revolution and the use of technology in 
manufacturing processes.
 

Elisabeth Malkin

José Antonio González Anaya

Luis Vielma Lobo
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Infrastructure as a Catalyst for Cooperation with the US 

Speakers:
Gustavo Arballo Luján

National President, Mexican Chamber for Construction Industry (CMIC), 
México

Íñigo Mariscal 
Co-Chief Executive Officer, Grupo Marhnos, Mexico

Perfecto Solís
Senior Vice President and Aviation Sector Manager, Parsons, USA

José Guillermo Zozaya
President and Executive Representative, Kansas City Southern de México, 

Mexico
John Donoghue

Chief Executive Officer, National Fiber Networks de México, México

Moderator:
Óscar Peralta Casares

Chief Executive Officer, Ciinova, Mexico

Infrastructure is the cornerstone for economic growth and a great 
tool to encourage competitiveness. According to statistics, an 
approximately 70 trillion-dollar investment in infrastructure around 

the world is necessary in order to endure global GDP growth trends. It 
is clear only the governments will not cover this amount, which is why 
it is necessary to work together with private investors and institutional 
funds. However, each must focus on their part in achieving specific 
goals. On one hand, investors must work in order to achieve maximum 
efficiency while operating at minimal costs, whereas the government 
must regulate and establish rules demanding compliance to norms 
and contracts. 

No matter the result of NAFTA negotiations, Mexico must 
continue investing in infrastructure; especially in sectors such as 
telecommunications, energy, and transportation (air, rail, maritime 
and roads). The Mexican government must make sure there is plenty 

“Infrastructure is the 
cornerstone for economic 

growth and a great tool to 
boost competitiveness”.

Óscar Peralta Casares
Gustavo Arballo Luján

Íñigo Mariscal
Perfecto Solís 

José Guillermo Zozaya
John Donoghue

“Infrastructure can last 
between 50 and 100 years. 
What matters is to build it 

at the right moment”.
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of investment in infrastructure and close collaboration with the private 
sector (domestic and foreign) in the years to come.
 
Mexico ranks 51st in the 2016 Global Competitiveness Report, while the 
US ranks 11th out of 138 countries assessed. When specifically looking 
at the rate in which infrastructure quality is measured, Mexico ranks 
57th, whereas the US ranks 13th. It is a fact today that traditional public 
investment in infrastructure is diminishing. However, frameworks for 
the private sector to participate in public infrastructure have been 
developed.

The Mexican private sector has become more responsible and 
participatory. An example of this is the creation of regional consultation 
forums where over 2,000 people and 185 experts on infrastructure take 
part. These forums seek to open up discussions and reach participation 
agreements between the government, the private sector, and academia. 
The US and Mexico have worked together to enhance the infrastructure 
that connects them. For instance, Mexican railroads are closely 
connected to the American and Canadian ones, which allows for an 
easy product exchange.

It is worth noting that Mexico holds an evolved and modern 
infrastructure. Specifically speaking about San Luis Potosí, plenty of 
public investment in the automotive and energy sectors is turning its 
way. This is because San Luis Potosí is greatly connected to railways 
that lead the way towards the US and the southern part of Mexico. 
American company Kansas City Southern, for instance, has invested in 
building a fuel storage plant because of the state’s geographic location 
and all other infrastructure facilities that make it a strategic place for 
rail investment in the central part of the country. 

Likewise, Mexico and the US have been working on improving border 
zone infrastructure and facilitating border crossing. This year, for 
example, the first joint Unified Cargo Processing facility at the Laredo, 
TX railroad border crossing was open. Customs agents from both 
countries will work in this cargo processing facility in order to facilitate 
and speed up product transportation in the border. 

Financing infrastructure can foster cooperation between both 
countries, attract direct foreign investment and create new jobs. Such 
is the case of the new Mexico City airport. American company Parsons 
is running this project. This ambitious and so very necessary project 
has created 10,000 jobs so far, and this number will continue rising, 

Íñigo Mariscal

Gustavo Arballo Luján

John Donoghue
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the more construction gets done. The airport is expected to be one of 
the top 5 in the world, carrying around 60 million passengers per year. 
Likewise, this project has allowed Mexico and the US to collaborate in 
terms of sharing technology, specifically on security, baggage handling 
systems, and data extraction, analysis and transmission. Furthermore, 
it will create financial growth, not only for the nation’s capital city, but 
at a regional level as well.  

Mexico must adapt to technological changes that are currently 
taking place, and the country must implement such technology in 
infrastructure in order to boost productivity and competitiveness 
for Mexican companies. By 2019, 5th generation technology (5G or 
Internet of Things) is expected to be used in transportation systems 
in both Mexico and the US. This new technology will facilitate data 
extraction in road systems.

In order to encourage more investment in construction coming from 
the private sector, the Mexican government must guarantee low risks 
for investors, and compliance to the law and contracts. Furthermore, 
transparency is essential; concessions must be done publicly through 
tenders.

Investing in infrastructure is essential in order to raise competitiveness 
in Mexico. However, this must come as the result of cooperation 
between public and private sectors, and even other countries. What is 
more, in spite of NAFTA negotiations, Mexico and the US will continue 
to work together on infrastructure and development.

José Guillermo Zozaya

Perfecto Solís 

Óscar Peralta Casares
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Tell me Mexico: How competitive are you?

Speakers:
Soumitra Dutta
Dean, Cornell SC Johnson College of Business, USA
Luiz Carlos Ferezin
President, Accenture, Mexico
Enrique Huesca Fernández
Executive Secretary of the Federal Authority for the Development of 
Special Economic Zones (AFDZEE), Mexico
Pedro Padierna
President, PepsiCo Mexico, Mexico
Nora Villafuerte
Vice President, Human Resources, Nestlé Mexico, Mexico

Moderator:
Gabriel Guerra Castellanos
President and General Director, Guerra Castellanos y Asociados, Mexico

Mexico has a highly productive and competitive export platform, 
in addition to the very cheap labor, which has always been 
an advantage. OECD members work on average 1786 hours 

year-round. In contrast, Mexico works 2248 hours per year, but is less 
productive. 

From a business point of view, Mexico may seem as two different 
countries: the first one being a successful exporter in which world-class 
companies -such as Nestle and PepsiCo- have high productivity rates, 
while in contrast, the second suffers from low productivity levels and a 
lack of will from Mexican entrepreneurs to take risks, since they simply 
refuse to make necessary adjustments to progress accordingly.

“OECD members average 
1786 hours of work per 
year and Mexico 2248. 

Yet, Mexico is much less 
productive”.

“It is necessary to bet on 
a dual education, which 

means to acquire the 
tools and skills companies 

consider appealing”.
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Soumitra Dutta

Luiz Carlos Ferezin

Low productivity has serious repercussions in the country’s economy; 
one of them being that it is very difficult for Gross Domestic Product 
(GDP) to increase, and therefore, to improve life quality.
There are four major points to consider for the future of Mexico’s 
competitiveness that have to be implemented:

1. It is necessary to double labor productivity through company 
automation.

2. The GDP per capita has to be doubled in order to improve life 
quality for

3. Mexicans.
4. Creating more formal jobs.
5. Capitalizing on structural reforms.

An obstacle for increasing competitiveness and productivity is the time-
period in which contracts are enforced. This delay causes inefficiency 
and increases costs significantly. 

Other obstacles for competitiveness are corruption and impunity. It is 
necessary to invest in the legal system, given that Mexico ranks among 
the 5 most corrupt countries in the world and has very few judges per 
capita.

There are three major key points for increasing competitiveness. 
The first one is to do business in a sustainable manner, making sure 
that business grow while having a positive impact on society and the 
environment. Taking good care of natural resources and the value 
chain is essential.

The second important point is to promote quality education. World 
statistics show that Mexico has very poor academic performance at 
all levels. For example, the average education rate is hardly 10 years, 
which means that the average Mexican does not finish high school. 
In addition, Mexico scored 20% less in the PISA test than the OECD 
members. The PLANEA test showed that 30% of students were unable 
to identify what the main plot was when reading a short story, while 
65% could not solve mathematical problems involving fractions. 
In the case of high school level exams, 43% of students scored the 
lowest score in Spanish reading and comprehension, while 51% did 
so with mathematics. Thanks to the industrial revolution 4.0, adopting 
new technologies in production processes will be essential to boost 
competitiveness around the world. According to an analysis done in 
Latin America, 29% of routine tasks could potentially be automated. 
This high potential also represents a great risk for people who carry 

Enrique Huesca Fernández
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Pedro Padierna

Nora Villafuerte

out such activities. Furthermore, it is impossible to change financial 
and social inequality if we do not reduce the education gap. This is 
why it is necessary to bet on a dual education, which means to have a 
hands-on education that allows Mexicans to acquire the tools and skills 
companies consider appealing.

The third and final point is to promote innovation. It is a must to 
understand that innovation and financial growth are connected. It is 
not surprising that the countries that are more innovating are also those 
with the greatest economies in the world, such as the US, Sweden, and 
Germany. There are positively evaluated economic sectors in Mexico 
regarding collaboration and innovation like the automotive, software, 
electric energy consumption, communications and media sectors. But 
other sectors are far behind and need substantial investment, such as the 
pharmaceutical and the construction work. Only by taking advantage 
of digital transformation could Mexico’s productive potential be fully 
exploited, allowing for a quicker and more efficient production. This 
country has to implement innovation as a national growth strategy and 
diversify its commercial relations in order not to depend so much on 
the US.

Mexico can be more efficient and competitive; the country has an 
amazing production capacity, foreign trade, and efficiency. In order 
to achieve this, Mexico needs to have a mid and long term view that 
includes the aforementioned points: promoting sustainable growth, 
fostering quality education, and driving innovation. 

Gabriel Guerra Castellanos
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Armando Uriegas 

An Hodgson 
Enrique Zorrilla

How to Maintain Consumer Demand to Support Economic Growth?

Speakers:
An Hodgson 

Income and Expenditure Research Manager, Euromonitor,
United Kingdom

Armando Uriegas 
Chief Executive Officer, Nielsen Mexico & Nielsen Ibope Mexico, Mexico

Enrique Zorrilla
Chairman and Chief Executive Officer, Scotiabank México, Mexico

Moderator:
Yaël Smadja

General Director, Smadja & Smadja, USA

“It’s obvious the Mexican 
middle class has grown over 
the last few years, but there 

are doubts on whether 
or not their growth in 

purchasing power was also 
proportional.”

Internal consumption in Mexico has gone up between 5% and 7% 
each year since 2009. This is twice or thrice GDP growth. Moreover, 
consumption patterns are changing due to the introduction of new 

technologies and resultant new business models thereof.

There are very interesting figures regarding consumption in Mexico. 
In recent years, consumption in Mexico has increased; in the year 2000 
it was 61.7% of the GDP and 67.4% in 2016. The latter is similar to 
consumption levels in the US. Another interesting fact about 2016 is 
the per capita expenditure, which was of 109,000 Mexican pesos per 
person and 410,000 per home.

According to Euromonitor, three strong trends can be observed in 
consumers: the first one refers to a change in income distribution, as 
it is estimated that the poor population will drop from 50% in 2016 to 
22% in 2030. On the other hand, the middle class will grow and will 
represent 62% of the total population, while the remaining 16% will 
correspond to the wealthy.

“The benefits of 
e-commerce are constantly 

praised, but it actually 
represents a very small 
percentage of average 

consumption in Mexico.”
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The second trend analyzes consumer expenditure by income level. 
Although middle class is growing, it will not represent the highest 
percentage in consumption. By 2030, middle-class consumption will 
only represent 42% of total expenditure.

The third trend analyzes spending patterns of the middle class. In 
2016, 1 out of 4 dollars was spent on food and beverages, while 1 out 
of 5 was spent on housing expenses. That is, covering basic needs 
corresponded to 44% of the expenses of the middle class. In 2030 it 
is estimated that expenditure on basic goods will reach 45%, which 
means that the purchasing power of other goods will decrease.

Multinational companies turn to the Mexican middle class because it is 
young, urban and it is increasingly using e-commerce. 

Amazon, the online retailer giant, is an example of how international 
businesses seek to take opportunities present in increasingly consuming 
and urbanizing countries. Earlier this year, Mexico became the 13th 
country where the premium version (Amazon Prime) was launched. 

E-commerce provides great benefits for consumers, as it simplifies access 
to goods and services that are not always available locally, making 
their distribution more efficient. There are very many providers 
online, which causes more competition and, therefore, lower prices 
and better service. For the banking sector, implementing technology 
to offer goods and services and to improve customer experience has 
become a trademark for each institution. This shows how important 
it is for consumers to have new web-based platforms that make their 
transactions quick and easy.

Millennials’ contribution to consumption is very important for Mexico. 
For example, 25% of Millennials use e-commerce which, at the same time 
is 2% of total sales in this country. This number will increase in years 
to come. Nevertheless, mistrust caused by the bad use of personal data, 
the possibility of buying defective products, and poor refund policies 
are obstacles that keep most people from using these platforms. 

As previously mentioned, consumption in Mexico has increased over 
the last few years. However, it has not been an even increase throughout 
the country. Some experts attribute this to remittances, which are 
mostly concentrated in certain states like Guanajuato and Michoacan. 
These remittances coming from abroad allow families who receive 
them to increase their purchases between 45 and 50% on average. In 
contrast, there are other states with high poverty levels that make it 
increasingly impossible to have constant consumption, like Chiapas 
and Oaxaca.

Armando Uriegas 

An Hodgson 

“Millennials’ behavior 
is an essential element 
when analyzing current 
consumption patterns”.
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Yaël Smadja

It is clear domestic consumption trends in Mexico are increasing thanks 
to structural changes. However, the emergence of new business models 
derived from applying new technologies entails a huge adaptation 
challenge for Mexican companies.

It is important to bear in mind that domestic consumption is closely 
related to employment levels and salaries. In order to increase 
consumption, it is recommended to improve wages over inflation, and 
to foster the creation of formal jobs.

E-commerce is another means to boost consumption. In order to do 
so, firstly, it is necessary to guarantee Internet access and to make 
these consumption tools available for the entire population. Likewise, 
education needs improvement in order to facilitate social mobility. 
Finally, customers need to be guaranteed their transactions are safe, 
their personal information is being handled with care, and that they 
are purchasing high-quality products that they will receive in a timely 
manner.

Enrique Zorrilla
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What Industrial and Financial Policy Is
Necessary for Stronger Investment? 

Speakers:
Nicholas Kwan
Director of Research, HKTD, Hong Kong  
Scott McDonough  
Managing Director, Alta Growth Capital, USA 
Ary Naïm  
Country Manager, IFC, Mexico
Tonatiuh Salinas  
Deputy Director, Banca Emprendedora (NAFINSA), Mexico  
Yasushi Takase 
Japan Ambassador to Mexico, Japan 

Moderator:
Max Linares Solea
Chief Executive Officer, Grupo Expansión, Mexico

“When a bank loses a big 
client, they turn to smaller 

businesses”.

“There is no possibility of 
investment for businesses 

that do not comply with the 
law”.

There are three main reasons that have placed Mexico as 
manufacturing power:

1. Structural reforms in 2013 and 2014, including the opening of the 
energy and telecommunication sectors.

2. Profitable labor costs.
3. Free trade.

Mexico has a 22.5% advantage over the US on business costs, which is 
the highest percentage recorded in this decade. However, there are still 
challenges such as the shortage in qualified labor force and the growth 
of the productivity annual rate, which is currently 0.2%.

There are three important points to attract investment to Mexico: security, 
infrastructure, and education. Security is the most important concern 
for investors. Improvements of the public and civil safety are a must. 
Likewise, Mexico needs to work on infrastructure by increasing mobility 

Max Linares Solea
Nicholas Kwan
Scott McDonough
Ary Naïm
Tonatiuh Salinas
Yasushi Takase

According to the National 
Institute of Statistics 

and Geography, 63% of 
the economically active 

population does not comply 
with the law.
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Scott McDonough

Nicholas Kwan

and removing restrictions for foreign investment in key sectors such as 
transportation.  Basic education is essential, which is why the population 
needs to have access. The education reform will help enhance the quality 
of education, but it is necessary to promote cooperation between the 
government, the private sector, and schools, as well as to add importance 
to college education and the development of technical skills. 

Low productivity and informality are the obstacles to overcome. There 
cannot be investment on companies that do not comply with laws. 
According to the National Institute of Statistics and Geography (INEGI, 
in Spanish), 63% of the economically active population does not comply 
with the law. Many companies could be eligible for financing, but fail to 
comply with regulations. Bureaucratic paperwork and taxes are the two 
biggest setbacks entrepreneurs face.

Improving productivity should be Mexico’s number one priority. There 
has been no increase in Mexico’s productivity over the last 20 years (since 
the 1990’s). GDP is closely related to this topic and in order to increase 
it, a solution that allows for productivity has to be found. 

Mexico has a great macroeconomic commitment and is making huge 
progress with reforms. Although progress in general has been positive, 
the tax reform had a setback that, rather than incorporating informal 
workers, it punishes those who were already part of the formal sector. 

It is necessary to encourage competition in the financial arena and 
make the industrial sector safer for banking so that small and medium 
businesses can develop the characteristics that allow for them to be 
competitive worldwide. Nowadays, banking does not finance SMEs 
but instead, it finances big companies. It would be a positive thing to 
promote competition so that banks invest in SMEs and big companies 
have access to other financing options. 

Communication technologies can be the fuel to encourage 
competitiveness in the financial system, making services more accessible 
to the public. Currently, 42% of the Mexican population does not have 
a bank account. There has to be a way to bring people close to financial 
institutions.

At the same time, increased competitiveness is necessary in key 
sectors such as the transportation and construction industries, where 
unionization generates a 30% cost overrun.  

Yasushi Takase



INNOVATION AND ENTREPRENUERIAL CULTURE, KEY FOR COMPETITIVENESS AND PRODUCTIVITY 

82

Ary Naïm

In 2009, regulations on retirement funds changed, allowing them to invest 
in companies with a certificate of capital development. Work is being 
done to create new sources of domestic investment, but improvement is 
necessary in the economic structure so that access to private funds and 
companies becomes easier. Although it is true that this is progress, there 
is a lot yet to be done. NAFINSA was the only investor of private capital 
before the AFORE (administration of retirement funds) reform.

All these actions have to be accompanied with inclusive policies that help 
reduce regional and social inequality levels. Mexico currently ranks 25th 
in inequality. This is why it is important that all industrial and financial 
changes cover the entire population but above all, those who are mostly 
marginalized.

Max Linares Solea
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More Crucial Than Ever: Moving Full Speed into Industry 4.0

Speakers:
Craig Breese 

President for Latin America, Honeywell, USA
Rafael Funes 

Chairman Lovis, United Kingdom
Rogelio Garza Garza

Undersecretary for Industry and Commerce, Secretary of Economy, 
Mexico

Guillermo Ortega Rancé
Chief Operating Officer, Mexico Media Lab S21, Mexico

Moderator:
Luis Carlos Ferezin

President, Accenture, Mexico

The fourth industrial revolution is characterized by changes 
in the means of production, consumption and distribution 
models. Such changes brought technological advances like the 

implementation of the Internet, sensors, and artificial intelligence. 
Technological development allows a higher efficiency in the processes 
of all the company tasks by reducing time, errors and costs.

The Information Technology Index shows that the use of technology 
is closely related to GDP per capita levels. Moreover, there is a 
technological gap of nearly $16,000 USD per capita which developing 
countries, such as Mexico, find very difficult to overcome. By taking 
the best of the industrial revolution 4.0, Mexico could overcome this 
technological gap, while raising economic growth and increasing 
development.

“Disruption is not 
evolution”.

“The first three industrial 
revolutions focused on 

supply, however, industry 
4.0 is actually analyzing 

demand and how 
companies adapt to it in 
order to meet customer 

needs”.
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Rafael Funes 

Craig Breese 

Guillermo Ortega Rancé

The first industrial revolution is mainly known for the invention of the 
steam engine. Then, mass production processes where implemented 
for the second revolution. And when the third revolution came in, 
computer systems where incorporated in production processes. The 
first three industrial revolutions focused on supply, in other words, the 
way industries produce goods on a large scale to meet demand was 
optimized. However, a great difference with this revolution is actually 
analyzing demand and how companies adapt to it in order to meet 
customer needs. These changes have an impact on how production 
is done, driving companies to use flexible processes that can be 
implemented in order to adapt to demand.

Technology has an impact on consumption habits and, at the same 
time, it generates new business models such as Airbnb, Uber, or Netflix. 
Many of these businesses have been controversial in Mexico, since they 
compete against already established business models. It is important to 
be flexible and embrace these new ways of doing and to promote the 
development of new ideas. Also, creating a regulatory framework to 
guide the behavior of these newly launched companies is a must. 

As technology evolves, the need for a more creative, flexible and 
specialized human capital grows. In addition, due to the automation of 
many production lines, numerous jobs will cease to exist. It is necessary 
to provide useful skills to those workers who are being replaced by 
technology, and make them competent enough to be eligible to apply 
for a position. In the near future, knowledge in logistics 4.0 or data 
analysis will be highly regarded by companies when hiring. 

The 4.0 Revolution is also about the creation of a circular economy, 
in other words, a sustainable eco-friendly model. This new trend is 
concerned with an efficient production and the reduction of waste in 
order to guarantee natural resources’ supply for future generations.

Functional digital ecosystems are based on three main aspects: the first 
one, digitization, most particularly, of supply chains. Examples of this 
are the implementation of sensors on devices and in chain productions.
Cyber security is also important to protect both complex and essential 
processes. At the same time, enterprises need to develop security for 
their clients and guarantee the safety of their customers.
 
The third variable is the use of Big Data. It is necessary to gather all 
information in computer systems in order to be able to take intelligent 
and autonomous decisions, as automation of processes allows the 
identification of problems in real time in the production chain and 
correct it automatically. 
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The automated Honeywell factory in Chihuahua is a great example 
of success. By using 4.0 technologies, this factory has lowered waste 
generation from 5% to 1%, and having the correction of products due 
to costumer complaints went from 30% to 0%. 

Naturally, bigger companies and multinationals tend to invest the most 
in technology here in Mexico. Even so, if their vendors fail to do the 
same, it may represent great repercussions on their competitiveness 
and efficiency. In spite of this, something small and medium enterprises 
operating in Mexico are particularly known for is being afraid or not 
having the will to take risks, which makes it almost impossible for 
companies to innovate and create new business models. 

Mexico should include these new technologies in the production 
chains. Otherwise, all the progress made, especially in the manufacture 
sector will lose value, competitiveness and efficiency.

One of Mexico’s most important challenges is to integrate the supply 
chain into the 4.0 industry, and rapidly reduce the digital gap between 
big and small companies. At the same time, it is necessary to deeply 
transform the educational system with the aim of training qualified staff 
that has the necessary abilities to operate efficiently in a 4.0 economy. 

Luis Carlos Ferezin

Rogelio Garza Garza
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Wanted: VC and PE, crucial to innovation

Speakers:
Marcus Dantus
Chief Executive Officer, Startup Mexico, Mexico  
Raúl Gallegos Navarro
Managing Director, Asset Management, Credit Suisse, Mexico  
Chemi Peres
Managing General Partner and Co-Founder, Pitango, Israel 

Moderator:
Christine Kenna
Principal, IGNIA, USA 

“Mexico needs an 
investment ecosystem 

that tolerates risk. Mexico 
is so risk-averse that ‘risk 
capital’ is referred to as 

‘entrepreneurship capital’”.

It is vital for Mexico’s economic growth to foster entrepreneurship 
and boost growth of small and medium enterprises, which generate 
80% of new jobs in the country. To achieve this, entrepreneurs 

must find new ways to get resources like venture capital and private 
equity. In recent years, new government initiatives like the National 
Entrepreneurship Institute (INADEM, in Spanish) or programs by the 
National Council of Science and Technology (Conacyt, in Spanish) 
have contributed to improve the innovation ecosystem in Mexico.

Nevertheless, there is a lot that can be fixed, like systemic corruption or 
the lack of faith in institutions. Besides, the country needs an investment 
ecosystem that tolerates risk. The Mexican entrepreneurial culture 
is so risk-averse that ‘risk capital’ is referred to as ‘entrepreneurship 
capital’. 

The good news is that Mexico has a young population. The average age 
is 27 and more than half the population is under 30. The country is the 
seventh largest producer of engineers per capita. For these and other 
reasons, Mexico is very promising. Some have even called it “The Next 
China” or “The Aztec Tiger”. 

Chemi Peres

Small and medium 
enterprises create 80% of 

all new jobs in Mexico.
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“Investing is a people 
business. A good 

entrepreneur with a 
bad project will be more 

successful than a bad 
entrepreneur with a good 

project”. 

Marcus Dantus

A way to foster innovation culture in Mexico is through education. 
Most investors—Mexican and foreign—agree that all children should 
learn about the concept of innovation as early as possible, in order to 
foster creativity and improvisation. Moreover, Mexican children need 
Mexican entrepreneurs as heroes, just like American children look up 
to Jeff Bezos, Elon Musk or Steve Jobs.

Schools should also instill the fact that there is nothing wrong 
with failure. Unfortunately, this idea is unacceptable in Mexican 
society. Why should it not be acceptable? Failure is a key element of 
entrepreneurship: the average entrepreneur in the US does not find 
success until after starting its third company after failing with the first 
two of course. There should also be support from the government for 
those whose projects have failed.

Mexico has a lot to learn from countries like Israel, a prime example 
of how a country can innovate its way to success. For starters, in spite of 
the difference in size, Israel invests more money in absolute terms than 
Mexico on innovation. 

Back in the early 80s, Israel was deep in debt and had inflation rates 
of more than 400%. In just 20 years, the country managed to turn the 
ship around and become leader in innovation. Today, Israel has the 
highest number of patents and publicly traded companies per capita.
Israel was forced to resort to innovation out of need. Their land is not 
fertile and, since the country is so small, nobody is interested in the 
Israeli market. Some countries are blessed with a large population base 
and therefore a large market, which makes everyone want to sell their 
products there. Today, the world turns to Israel, not for the market, but 
for their innovation. 

The world economy is divided between individuals, companies and 
states that innovate, like Israel, and markets where such innovations 
are implemented. Some countries, like China, are capable of playing 
both roles. China can innovate and immediately implement such 
innovations in their one-billion-people market. Silicon Valley has a 
similar advantage.  

Fortunately, the whole world is connected. Startups should tackle 
global problems as opposed to regional problems. Since Israel has no 
market, every startup needs to think globally by definition. Mexico 
has a large population. Does that make it an attractive market? Yes, 
but Mexican startups should think globally and not fall for the trap 
of sticking to the Mexican market. A cautionary tale: the first online 
business was developed in France, but the country is so large that the 
company never bothered to explore global opportunities. Soon after, 
American companies took over the internet.

Raúl Gallegos Navarro
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The world is changing. In the old world, greatness came from natural 
resources and military. The greatest leaders were those who killed 
many people. The new world will be ruled by technology, science and 
innovation. Every problem can be solved with these tools. We can 
achieve greatness without having to be a loser. This is the basis for 
world peace. Nations and societies need to understand that they are 
living an old world and it’s just a matter of time before the whole globe 
entirely shifts.

Innovation is disrupting industries, like construction, that had not 
previously been transformed. Entering the global market requires 
leveraging global tools like automation and artificial intelligence, and 
promoting a culture of modern entrepreneurship. Christine Kenna

“Israel is a prime example 
of how a country can use 

innovation to succeed. 
Today, the country has 
the highest number of 

patents and publicly traded 
companies per capita”.
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Focusing on the E-economy that Will Define
Mexico’s Future Growth

Speakers:
John Donoghue

Chief Executive Officer, National Fiber Networks de Mexico, Mexico 
Rodrigo García Estebarena

Vicepresident and General Manager, Western Union Mexico, Mexico
Uri Levine

Co-Founder Waze, Serial Entrepreneur, Israel 
Peter Ostroske

Founder, OFI, USA

Moderator:
Lorenzo Lazo Margáin

Managing Partner, Alemán Velasco y Asociados, Mexico

A few decades ago, business among different countries implied fax 
machines and international flights. Now with the digital era, we 
will not need to sit face to face to do business or transactions. Our 

personal mobile phones have better technologies than the rockets that 
flew mankind to the moon. E-commerce is taking us to new economic, 
political, and financial models, and in the long run, to new ways of living.

The first records of e-commerce date back to 1981, when the first 
peer-to-peer system of e-commerce appeared. On that same year, the 
first online banking services appeared and, after two years, the term 
e-commerce was coined. By 1995, Jeff Bezzos launched Amazon®, 
which is the current leader in such market. Dell became the first 
company to make one million dollars in online sales back in 1997. The 
first cryptocurrency, Bitcoin, was created in 2009, while four years later 
Apple hit 40 billion downloads from its App Store. 

“Cybersecurity is a never 
ending game: we always 
protect ourselves against 
the past, not against the 

future”. 

“Anything that can be set 
into an algorithm can be 
standardized, counted, 
measured, or analyzed: 

these are the benefits of 
digitization”.
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Anything that can be set into an algorithm can be standardized, counted, 
measured, or analyzed: these are the benefits of digitization. Currently, 
there is a wide range of platforms that perform automation tasks such 
as Google Trends, Alexa, AdPlanner, Quantcast, among many others. 
Analysts are then to take this data and create strategies that improve 
their production systems, which in turn will allow them take better and 
more accurate decisions. 
 
In a world with trillionaire businesses– where cash market is not 
growing as fast as e-commerce– digital tools, marketing, engineering 
and infrastructure need to live in the digital ecosystem.

There is no clear solution when talking about cyber security. Western 
Union invests 10% of their income in security and this expense cannot 
be ceased. It is a never-ending game: companies develop their security 
based on the past, while overlooking future risks.

Amazon is a 20 years old company that has grown exponentially over 
the last six or seven years; Facebook and other companies have followed 
a similar path. They have been developing a complex infrastructure 
for past and forthcoming projects. In the future, success is expected 
to be quicker and bigger than today. What history has shown us is that 
evolutions that used to take several years in the past, will take much less 
time in the future.

The car industry will be relevant in terms of technology because it 
has barely changed in the last few decades. It will change personal 
transportation and the way we are consuming. It is expected that next 
generations will not drive. 

Rodrigo García Estebarena

John Donoghue
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Peter Ostroske

5G technology is expected to function in the US by the year 2018. 
As for Mexico, it is still uncertain when it will be implemented. On 
one hand, there are some difficulties with regulation and domestic 
policies that hinder digital evolution for the country. On the other, the 
recent energetic reform brought several private investors interested in 
financing the Mexican digital infrastructure. 

The register of patents is considered a useful indicator to make 
predictions about future rise of global economies. For 2016, almost 
3 million patents were registered, where more than a million were 
Chinese, 103 000 came from the US, but only 18 000 were Mexican. 
Innovation cannot happen only within individuals, and the government 
needs to get involved. 

Lorenzo Lazo Margáin
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Soumitra Dutta

Get Smarter about… Innovation

Speaker:
Soumitra Dutta
Dean, Cornell SC Johnson College of Business, USA

Such a broad and important concept of today’s world, like 
innovation, takes us to a wide range of topics that cannot be easily 
summarized. Almost anything in the near future has to deal with 

innovation. In that sense, we can barely elucidate what we talk about 
when speaking about innovation.

In the global economic scenario, Latin America has shown improvement, 
but it is yet to reach its full potential: as a whole, this region has fallen 
behind. No country from the area stands out in The Global Innovation 
Index 2017. This index comprises 81 indicators, among which human 
capital, research, infrastructure, creation of knowledge, and creativity 
are included. In spite of this bloc’s unremarkable global presence, 
Chile, Costa Rica, and Mexico are considered the brightest nations of 
this region.

History has shown us that some countries in Latin America tend to 
respond similarly to transitions such as the telecommunications 
reform. It seems to work in the short term, but turns out to be a true 
disappointment in the long run.

Low-quality internet consumption is growing in South America and 
other countries in Southeast Asia. However, statistics suggest that the 
rise of this market will only foster inequality, because access to low-cost 
internet implies limited access to information.

“Innovation is about asking 
the right questions, not 

having the best answers”. 

“Among the elements 
needed to work within 

new business models are 
investors and policies that 

foster development”.
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Data shows there are around 81 million new Internet users, out of 
which 60 million mobile devices, particularly mobile phones, in 
Mexico. However, only 47% of the Mexican population, which is about 
15.7 million households, has internet access, and 15.2 million have 
computers in their homes.

An important aspect about innovation lies in changing the way people 
think. In order to innovate, it is necessary to have critical thinking. 
Innovation is about asking the right questions, not having the best 
answers. 

Mexico is reaching a point in which policies are following academic 
inclusion for young graduates, but these do not provide financing and 
opportunity to monetize their new ideas. Graduates are migrating all 
over the world looking for opportunities. Up until 2016, there were over 
4 million companies, out of which 99.8% were run by entrepreneurs 
in Mexico. These are SMEs that generate 52% GDP and over 70% 
employment. 

On the other hand, the number of graduates in China is quickly rising 
but, unlike in Mexico, their government and other innovating leaders 
consider that brain drain is not necessary for development. Leading 
nations know their competent scientists feel at home.

With new digital tools came new business models. In a world dominated 
by Big Data, there is no need to wait; we can look up things in real 
time. Big Data provides enterprises with a large amount of digital 
statistics on customer trends and their employees’ behavior at work. 
These new technologies allow us to save time, money and energy, and 
consequently enhance productivity. The current trend indicates there 
is a rise in data volumes due to the fast rate at which technology is 
growing. Enterprises such as Wal-Mart, Amazon and Netflix are taking 
advantage of this by using data for analyzing and further developing 
their strategies.

The challenge for Mexico is to create an optimum digital ecosystem. 
Ideas are there, but money is still not enough. This new environment 
needs help from investors and laws that drive the development of 
business models for the future. 

“With the rise of new 
digital tools, new ways of 

developing entrepreneurial 
projects appeared”.

Soumitra Dutta
Rossana Fuentes Berain
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Roy Campos 
Gabriel Guerra Castellanos
Daniel Moss
Rossana Fuentes Berain
Tony Payan
Lourdes Casanova
Javier Mancera

What Is the Strategic Vision for Mexico’s Future?

Speakers:
Roy Campos 
President, Consulta Mitofsky, Mexico 
Lourdes Casanova 
Senior Lecturer and Academic Director, Emerging Markets Institute, 
Johnson School of Business, Cornell University, USA 
Rossana Fuentes Berain 
Chief Executive Officer and Founder, Mexico Media Lab S21, Mexico 
Gabriel Guerra Castellanos 
President and General Director, Guerra Castellanos y Asociados, Mexico 
Javier Mancera 
Partner, CMM, Mexico
Tony Payan 
Director of the Mexico Center, James A. Baker III Institute for Public 
Policy, Rice University, USA 

Moderator:
Daniel Moss
Global Economics Writer, Bloomberg View, USA 

It is hard to tell who the next president of Mexico will be. However, 
the upcoming campaign will certainly be an ugly, dirty affair, 
and whoever is elected will be supported by less than half of the 

population. The next elected president will face strong opposition 
and will need to make compromises in an effort to bring the country 
together.

Mexico is facing uncertainty within its borders and abroad. Locally, 
politics are undergoing a severe legitimacy crisis. Abroad, Mexico is 
facing acute nationalism that hinders diplomatic and commercial 
relationships with other countries. Specifically, the US-Mexico relation 

“Every Mexican 
administration improvises 
new policies. They show 

better short-term statistics 
while leaving root problems 
unattended. We need long-

term policies”.
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and the potential effects on the North American Free Trade Agreement 
(NAFTA) forecast an uncertain and problematic economic outlook. 
There is no question the next Mexican president must act differently 
from his or her predecessors.

Therefore, the Business Summit hosted an exercise for participants to 
promote concrete actions that could truly make a difference for the 
next administration. Mexican business leaders present the following 
recommendations for the next president of Mexico regarding 
domestic, foreign and economic policy: 

Economic Policy

First 100 days
• Promoting and building multilateral relationships, especially 

with China and Latin America.
• Budget cuts for political parties, electoral campaigns and other 

bureaucratic processes.

First two years
• The political arena must show stability in order to avoid the 

volatility of macroeconomic variables, such as the exchange rate 
and inflation. 

• Investing in and promoting local consumption to propel the 
economy. 

Long-Term Expectations
• Reducing informal market and increasing financial participation 

to foster middle class growth.

Domestic Policy

First 100 days
• Gradually eliminating political immunity for all levels of 

government.
• Drafting a political reform to add checks and balances for 

political parties and their finances; implementing an efficient 
accountability model.

First two years
• Consolidating an anticorruption system.
• Defining a framework of accountability for independent 

organizations.

Gabriel Guerra Castellanos

Roy Campos 

Javier Mancera
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Long-Term Expectations
• Improving the quality of education. 
• Enforcing laws and cleaning up the institutions of the judicial 

branch.
• Accountability mechanisms should be essential for building 

institutions. 

Foreign Policy

First 100 days
• Establishing strategic alliances with Asia, Canada and Latin 

America. Mexico needs a diversification strategy.

First two years
• Improving Mexico’s reputation by solving endemic problems 

such as corruption, drugs and impunity.

Long-Term Expectations
• Engaging in unilateral trade.
• Establishing institutions for technological innovation.
• Improving the quality of national small and medium enterprises 

(SME’s) and certifying them so they can compete globally.

In this open and rewarding discussion, Mexico’s business community 
expressed their concerns and desires regarding the next president’s 
actions. Without a doubt, he or she will face serious problems at the 
local and global level. 

At a local level, the president should strive to establish a rule of law with 
stronger institutions and accountability mechanisms. It is imperative to 
eradicate impunity and corruption. A possible solution proposed by 
participants is to get rid of political immunity and other benefits that 
are exclusive for politicians. At the same time, the government must 
invest on education, innovation and development while reducing the 
informal labor market. Finally, in order to better run a country, it is 
essential to empower and listen to civil society. This sector needs to 
have a strong voice and have representation in governmental decisions.

Tony Payan

Rossana Fuentes Berain

Lourdes Casanova
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At an international level, the next president should diversify Mexico’s 
trade ties while maintaining close cooperation with the US. According 
to participants, Mexico should focus on developing its trade relations 
with China, Canada and Latin America. Participants agreed that the 
only way to improve Mexico’s image abroad is to handle domestic 
problems and general instability. Finally, if Mexico wants to increase 
its export capacity, it is necessary for the next president to promote 
training and certification programs for Mexican SME’s. 

Lastly, it is important to mention that the private sector is responsible 
for helping the next president in meeting these objectives. The future 
head of state will need to establish clear objectives and action plans 
that can transcend beyond their own administration. Mexico must quit 
planning policies in short-term.

Daniel Moss
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How Can the Fight against Corruption
and the Rule of Law Be Stepped Up 

Speakers: 
Ernesto Canales Santos
Deputy Attorney Specializing in combatting corruption,
State of Nuevo León, Mexico
José Mario de la Garza
President, Mexican Bar Association, Mexico
David A. Shirk
Associate Professor, Department of Political Science and International 
Relations, University of San Diego, USA

Moderator:
Rafael Heredia
Director, Heredia Rubio Abogados SC, Mexico

In Mexico, corruption is conceived as an institution; for instance, it 
is rather common to see students cheating during a test, or people 
mocking authorities. It is also true that corruption is an everyday 

issue, but the government has implemented measures to address this 
problem.

Fighting and eradicating corruption is possible. This is feasible through 
political will and professional determination. The recent approval of 
the National Anti-Corruption System (SNA, in Spanish) in Mexico 
has been a turning point in the fight against this undeniable and 
entrenched issue the country has been facing for many years.

“Corruption consists in 
authority misconduct to 

obtain personal benefits”.

Rafael Heredia Rubio
Ernesto Canales Santos
José Mario de la Garza
David A. Shirk
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“If there is political will 
and professional poise, 
corruption can be fully 

eradicated”.

Legal processes to convict a person for a felony are complex, which allows 
for most crimes committed in Mexico to go unpunished. According to 
data from the National Institute of Statistics and Geography (INEGI, 
in Spanish), 96% of unlawful acts are not reported in Mexico. This 
issue is disturbingly increasing crime and violence rates, which, in the 
medium and long run, will result in less foreign investment for the 
country, a lack of progress of economic development, and a greatly 
fragmented national society.

Power is based on inequality: the greater the level of inequality, the 
more possibility of misconduct from the authorities. The best way 
to address corruption consists in trying to maintain a balance and 
establishing more strict penalties against this type of behavior.

It is essential to teach and encourage the right values from an early age. 
This of course should be done at home, which is why it is important to 
have a strong family structure. Family is the core of social fabric where 
upright, ethical, and honest people are brought up to become citizens 
who show respect for the law.
 
Another way to balance out the system and to fight corruption is by 
encouraging female participation and thus creating counterweight in 
power.

There are 3 key factors that need to be taken into account when 
creating a model against corruption:

1. Prevention: using different tools to anticipate crime and 
implementing mechanisms such as Ley 3 de 3, an Act that is 
enforced for damage compensation and encourages society to 
report illegal acts.

2. Audits: carrying out audits, in real time, to fully know the details 
about the budget and to prevent embezzlement. This will 
increase the level of transparency.

3. Tenders: Establishing more transparent and non-biased processes 
in government tendering to have more clarity on when and why 
the government hires vendors and services.

Ernesto Canales Santos

David A. Shirk
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Technology plays an essential role in improving measures against 
corruption: it is more efficient at monitoring reoffending felons, 
for example, doing background checks at the moment of the arrest, 
resulting in a fair sanction for criminals. Corruption should be 
penalized based on previous investigation processes supported by 
security experts and scientific police force.

Despite being hard, yet constant work, it is essential for Mexico to be 
associated with ethically successful businesses in the near future. The 
bottom line is to re-establish trust in the criminal justice system and to 
take immediate actions against acts of corruption.

Promoting a culture of transparency and legality where there is an 
actual response and exemplary penalties for abuse of power is very 
much needed. Some basic examples of this are dismissing police 
officers engaged in unlawful acts, or implementing new standards in 
hiring processes and evaluations on law enforcement candidates.

It is important to keep Mexican society from having a bad name. The 
problem is not the law itself, but rather enforcing it. For this to be 
possible, it is not enough to have support from public officials. It is also 
necessary for civil society to participate. 

Corruption is a bad habit that causes unquantifiable losses, and it is 
necessary to put an end to it. Mexico is on the right track in getting 
out of this vicious circle. An action plan to find the right path and 
establishing a new and healthy relationship between citizens and the 
government must be part of the nation’s agenda.

José Mario de la Garza

Rafael Heredia Rubio
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Paulo Carreño King
Manuel Herrera Vega

Ana María Salazar
Mónica Flores

Nobuhiro Nakajima
Enrique de la Madrid Cordero

The Communication Battle Mexico Needs to Wage

Speakers:
Paulo Carreño King

Chief Executive Officer, ProMéxico, Mexico 
Enrique de la Madrid Cordero

Secretary of Tourism, Mexico
Mónica Flores

President, Manpower Group Latin America, Mexico 
Manuel Herrera Vega

National President, CONCAMIN, Mexico 
Nobuhiro Nakajima

Executive Director, JETRO Mexico, Japan 

Moderator:
Ana María Salazar

Chief Executive Officer, Grupo Salazar, Mexico 

As a tourist destination, Mexico has all the necessary elements 
for competing with any country, but it has a public relations 
problem. Corruption, drug trafficking and problems with public 

order harm the tourism industry. The social fabric has worn down due 
to the lack of faith in institutions and rampant corruption. It is essential 
to build a society that has a positive image of itself. 10 million Mexicans 
depend directly or indirectly on the tourism industry.

A key issue is the endless stream of negative press that does not always 
keep a responsible editorial line when portraying an event. Many 
foreign media outlets take stories directly out of the Mexican media, 
but this information can be biased or altered in the process. National 
and international journalists should both reach out to the government 
and the private sector in order to present a better balanced picture of 
Mexico. Moreover, new technologies, social media and the increasing 
speed at which information is exchanged could potentially help or 
harm Mexico’s image to the world.

10 million Mexicans depend 
directly or indirectly on the 

tourism industry.

Enrique de la Madrid Cordero
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The political outlook is another relevant factor. When President Enrique 
Pena Nieto came into office, his administration’s structural reforms 
significantly improved the country’s international image. A number of 
events, most notably how the disappearance of the 43 students in the 
state of Guerrero was handled, once again sullied an image that had 
started to improve. As for the future of the political scene, the 2018 
elections will be crucial. The electoral campaigns and the results of such 
elections will have a significant impact on Mexico’s image abroad.

Yet, it is not about masking reality. The goal is to create the appropriate 
conditions for investors to turn to Mexico as a viable business 
opportunity. Potential investors need to see Mexico as a country where 
their investments will be safe and where the government will be willing to 
support them—not necessarily with funds, but rather by implementing 
a favorable regulatory framework. Countries like Japan already have an 
important presence in Mexico, but there is room for improvement. 

Journalism—both national and international—is not to blame for 
Mexico’s tarnished image. Mexico has to overcome its systemic 
problems. Data shows that violence has increased over the last year. 
This information is spread out abroad and affects tourism directly. For 
example, the local media informs the US Department of State’s travel 
warnings.

Building a brand for the country is the antidote for negative press. The 
country has all the elements it needs to build a great brand and export 
it, but each sector has to do its part. Building a brand is not just about 
the media; everyone must be involved.

If Mexicans want to improve the country’s image, they must understand 
the current context and its challenges:

• Mexicans are responsible for getting the most devastated regions 
of the country off the ground.

• The private sector can play a key role in winning the battle of 
communication.

• The regulatory framework must facilitate foreign investment.
• The stability of macroeconomic figures must be built by society 

as a whole. 
• Positive press must counterbalance the avalanche of negative 

press.
• A well-crafted country brand goes a long way to fix a reputation. 

Manuel Herrera Vega

Paulo Carreño King

Mónica Flores
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There are new tools that use data to better appreciate how Mexico 
has evolved, such as the National Competitiveness Index. Although it 
is certainly useful to compare Mexico to other countries, this tool is 
valuable because it allows users to compare Mexico throughout the 
years. 

It is not a matter of whether the glass is half-full or half-empty; it is about 
how the glass is filled. Last September, Mexico endured the devastating 
effects of earthquakes. Mexicans rose to the occasion and showed 
teamwork in the face of a natural disaster. The international press 
reported on the events and Mexico was lauded as a beacon of solidarity.

Ana María Salazar

Nobuhiro Nakajima

“The greatest challenge for 
this generation will be to 
solidify the rule of law”.
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Creating the Conditions to Act 

Speakers: 
Juan Pablo Castañón 
President, Consejo Coordinador Empresarial, Mexico 
Claudio X. González Laporte 
Chairman of the Board, Kimberly Clark de México, Mexico 
José Antonio Meade Kuribreña 
Secretary of Finance, Mexico  
Arturo Valenzuela
Senior Advisor for Latin America, Covington & Burling, LLP; Professor 
of  Government, Georgetown University; former Assistant Secretary for 
Western Hemisphere Affairs, United States Department of State, USA 

Moderator:
Alberto Bello
Business and News Editor and Director, Grupo Expansión, Mexico 

Mexico is currently undergoing several transitions: the 
renegotiation of NAFTA, the organization of the upcoming 
presidential election, the implementation of the recent 

structural reforms, and the arrival of the 4.0 Revolution. It is necessary 
to pay attention to these changes and that entrepreneurs, local and 
federal governments, and society all work together to face the future.  

“Having a set of public 
policies to enhance 

enterprises is what leads a 
nation towards success”.

Alberto Bello
Juan Pablo Castañón 
Claudio X. González Laporte
José Antonio Meade Kuribreña
Arturo Valenzuela

“Investing on SMEs is a way 
to defend the Rule of Law”. 
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Mexican SME’s have a great challenge, which is to think about the 
global market because the time has come to face market conditions, 
and quality standards need to be high. This will only be possible through 
innovation and the development of a public policy that benefits all 
sectors. On top of this, the nation needs to diversify its markets and 
improve technological development.
 
There is uncertainty: oil income has dropped, there is a monetary 
deficit, a rise in exchange rates, and a complicated international 
setting. Such threats suggest that major improvements in public 
policies and co-investment with the private sector are necessary. In this 
current critical scenario, things can be done right even without the 
assistance of the US.

Entrepreneurs believe NAFTA will not end anytime soon. This is 
because, in commercial terms, it would not be a win-win situation 
between countries involved. Even if changes do happen, multinational 
relationships must continue among North American countries. 

Civil society can take part in improving the future by complying with the 
law in everyday life. Politicians and civilians need to communicate. The 
Mexican government needs to think differently and to propose public 
policies that encourage feedback from the citizens. Both government 
and civilians must make a synergy and collaborate in order to have a 
true democratic nation. 

Mexico is a country made out of minorities that are not being 
represented in Congress. Citizens’ needs are not taken into account, 
decisions are made by elites and because the lifestyles of the elite 
and average citizens are very different, they hardly connect with each 
other. On top of this, rather than working together and cooperating, 
politicians tend to either follow or go against the establishment. Most 
of the time, congressmen cannot act based on people’s needs or what 
they think is right because they have to follow their political party’s 
agenda. This complex series of faults is part of what is known as “crisis 
of governance”; a sort of crisis is rather normal in Latin America, and 
known for bringing serious problems along. Paying attention to the 
context is crucial in order to face the future.

Juan Pablo Castañón 

Claudio X. González Laporte

José Antonio Meade Kuribreña
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An important event is expected in 2018. Mexico will vote for a new 
president. If Mexicans want well-being, we cannot choose populism, as 
it would be taking a step back. We need to follow the rule of law, because 
countries that do so have shown their national success. Moreover, 
having so many electoral candidates seems to make things worse.

There is a lot of debate on what makes nations’ economy grow. However, 
we have seen during the last decades the difference in economic 
growth between North and South Korea, or between East and West 
Germany. Data shows strategic location or having been a powerful 
nation in colonial days are not what leads a nation towards success, but 
rather having a set of public policies to enhance enterprises’ economic 
development. 

Over the last 30 years, Mexico has been working on public policies, 
such as the structural reforms, that are intended to drive this country 
towards progress. Therefore, the next elections will be crucial to define 
whether the Mexico will continue following this trend or head towards 
an entirely different future.

Alberto Bello

Arturo Valenzuela
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Imelda Flores

Cybersecurity as Part of a Business Strategy

Thanks to the progress and implementation of technology in 
many aspects of everyday life, both companies and citizens are 
exposed to cyberattacks. According to statistics, 15% of internet 

fraud attempts are successful and one single hacker can collect up to 
20,000 dollars in one week.

Nowadays, the cybercrime industry makes a lot more than illegal drug 
trafficking, and it can harm more people in less time. It is believed that 
by 2021, the cyberattack market will make 6 billion dollars and that 
cyber extortion on its own will make at least 150 million dollars.

An e-mail account and a password are worth about six dollars in the 
black market. These pieces of information are critical, since all online 
service accounts that require banking information Netflix, Uber or 
Amazon, to name a few must be linked to an email account.

A way in which companies are attacked is through “CFO impersonation”, 
in which the hacker sends e-mails as the CFO of the company 
requesting a money transfer to a certain account. Once companies 
have been attacked, it is quite difficult to retrieve stolen money because 
it goes from physical money to electronic money, which is usually later 
transferred to accounts in Eastern Europe, where it is difficult to track. 

Speaker:
Imelda Flores
Member of the Cybersecurity Division of Teléfonos de México (Telmex)

Presented by:
Yaël Smadja
CEO de Smadja & Smadja, USA
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Imelda Flores

“There are two types of 
companies: those that have 

already been victims of 
cybercrime, and those that 
are being attacked and do 

not know yet”.

Another way is through extortion. Large amounts of money can be 
requested from companies in exchange for critical information about 
the business, such as production processes, customer information or 
bank accounts. 

Currently, multinationals and small companies, in all sectors, can be 
victims of cyberattacks, but those that have at least 500,000 dollars in 
their bank accounts tend to be the perfect target.

For companies listed on the stock market, a cyberattack can significantly 
reduce their share value. For example, critical customer information 
was stolen from American credit bureau Equifax. When this problem 
came out into the open in July this year, Equifax’s shares dropped 30%. 
It is necessary to have three fundamental ideas in order to develop 
cybersecurity in Mexico.

First off, it is important to keep in mind that cybercrime does happen 
in Mexico and it is more common than people think.

Secondly, although companies generally leave cybersecurity in the 
hands of the IT department only, this must be an essential part of the 
company’s strategy and everyone involved must be a part of it. It is a 
must to keep in mind that a business’s continuity and image can be at 
jeopardy (and severely harmed) if cybersecurity is not considered as an 
important part of the company. 

Finally, the idea of cybersecurity just being about buying technology is a 
mistake. Cybersecurity must be a crucial investment for organizations, 
and it must involve people and processes.

There are two types of companies: those that have already been victims 
of cybercrime, and those that are being attacked and do not know yet. 
Statistics show it takes companies up to 260 days before realizing they 
were attacked. For this reason, it is very important for all companies 
to set prevention strategies that will identify their weaknesses, and 
contingency plans in case of emergency.

It is also important to promote cybersecurity throughout the entire 
supply chain, since attacks may also come from suppliers’ accounts. 
When Target was attacked, for example, hackers got access to the 
company through their air conditioning supplier’s account, which had 
poor security standards.
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Another issue that is worth noting is the lack of experts in cybersecurity. 
Worldwide demand for security experts will continue rising, and in the 
future 17 million-security job positions will not be covered.

One of the biggest setbacks in Mexico when fighting cybercrime is 
that, just as with other crimes, very few of them are reported to law 
enforcement. As a result, it is quite difficult for the authorities to have 
relevant information, follow up similar crimes, and catch those behind 
this type of felonies. In addition, experts cannot stress enough that 
criminals should not be paid, otherwise, these crimes will become 
more frequent as it will be increasingly profitable for criminals. 

As companies use more technology, they will become more vulnerable to 
cyberattacks. This is why it is essential to start bringing up cybersecurity 
issues during board meetings, and to consider having this matter as 
part of the business plan and the annual budget.

Yaël Smadja

“Companies that have 
at least 500 000 dollars 
in their bank accounts 

are the perfect target for 
cyberattacks”.
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Claude Smadja

The New Technology Power Map

Technology is dramatically changing in a much accelerated way 
around the globe. People normally consider Sillicon Valley as a 
benchmark for technological innovation, and for good reason: 

the west has enjoyed an innovation monopoly in technology, and 
within this technology, Silicon Valley was established as leader, holding 
18,000 companies that finance the development of new ideas. Other 
places in the US, such as Austin, the Boston Technology Corridor, and 
Phoenix, are benchmarks in this field. However, countries like China, 
Israel and Korea are gaining strength as tech giants.

In recent times, technologies are now threatened by new business 
groups: Unicorns. Currently, 50% of Unicorns are located outside the 
US, which is a major challenge for two main reasons:

1. Engineers receiving training in the US and going abroad to start 
their own companies.

2. Non-American engineers and entrepreneurs are having a hard 
time to enter the US, because of Trump’s immigration policies, 
which in turn harms American economy, as these engineers are 
key in developing technological innovation.

China is the largest country to hold this sort of start-ups. The Asian giant 
is the number 1 country in producing patents worldwide, followed by 
the US, Europe and Japan. China’s technological boom resulted from 
three key aspects:

Speaker:
Claude Smadja

Founder and Chairman, Smadja & Smadja Strategic Advisory, Switzerland
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1. Government policy: having the right policies can promote and 
support technological innovation by making a 15-20 billion dollar 
investment in sectors such as driverless automobiles, Artificial 
Intelligence (AI) and farming.

2. Big hi-tech companies: technology companies are building a very 
strong ecosystem of technology entrepreneurship.

3. Consumer-based system: consumers cannot get enough new 
technology; therefore, it is an incentive for start-up companies to 
improve already existing technology.

The second largest nation in producing Unicorn companies is Israel, 
with a population of 8 million. Israel stunningly creates 4 hi-tech start-
ups every day, whose innovative technology is used by the National 
Agency for Food and Drug Administration and Control (NAFDAC) 
network. Scientific and technological progress is a priority to the Israeli 
government. In terms of innovation, some of the top 20 hi-tech centers 
in the world are in Israel, such as the Weizmann Institute of Science 
and Tel Aviv University, as well as 350 multinationals from Israeli origin. 
This country made it to the top of the technological ladder because it 
has always made sure to be 10 steps ahead of the competition. The 
government deployed secret units in the army to find the best national 
brains: unit 8100 developed the tools for 800 hi-tech cyber security 
companies.

Mexico needs to change its mindset regarding technology business, 
as it is ranked much lower than Israel, China, Korea and the US. The 
business sector in Mexico should open up and interact more with other 
technological centers abroad.

Entrepreneurs in Mexico need to start creating their own opportunities 
and, by the same token, set the best conditions possible for developing 
technological innovation. Some of these actions can be:

1. Creating academic centers of excellence by launching 
professional programs that prepare entrepreneurs with a 
specific set of skills that allows them to combine technology with 
profitable manufacturing processes.

2. Meeting the need for a strong venture of capital in education, 
which at first and in short term can be implemented statewide in 
order to trigger development. This of course would be hindered 
if executed at a federal level right off the bat.

“Unicorn companies are 
current world leaders in 
technological inventions, 

and 50% of them are 
located outside the US”.
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3. Setting and adequate environment with synergies among 
entrepreneurs.

4. Having the government support all aforementioned measures by 
creating federal agencies and private organizations that sponsor 
these projects.

Technological innovation should be fostered by accelerators and 
incubators that are the key to successful start-ups, which ideally would 
be based on strict follow-ups and rules that prevent corruption. 
Nonetheless, technological innovation is possible no matter how big 
the business is or where it is located.

“Technological innovation is 
possible no matter how big 
you are or where you are 

located.”
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What Skills Are Necessary to Improve Competitiveness?  

Speaker:
Lourdes Casanova
Senior Lecturer and Academic Director, Emerging Markets Institute, 
Johnson School of Business, Cornell University, USA

Presented by:
Woosuk Kenneth Choi
Deputy Editor Future Planning Department, The Chosun Ilbo, Korea 

Economies are constantly changing in this digital age. It is 
necessary for societies to be ready for upcoming challenges, and 
skills cannot be developed overnight. Therefore, it is necessary 

to work on developing skills that allow for laying the foundation for 
decision-making for tomorrow’s world.

Basic education is essential in this regard. Latin America has focused 
its efforts on enhancing higher education. However, developing basic 
skills such as reading comprehension has been set aside. In order to 
have a higher innovation development, we have to invest on basic 
education in the public sector and promote the involvement of the 
private sector and research centers in formal education.
 
Humans are born with innovative and entrepreneurial skills, but these 
fade away over time. Observation, exploration, and research, which are 
necessary to develop the skill of innovation, all have to be reinforced 
at home.

“We are changing a world 
with digital economy, data 
is the oil of the XXI century 

economy”. 

Lourdes Casanova
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Vocational schools are also important to foster innovation. Mexico 
has a high rate of engineering graduates. Nonetheless, it is necessary 
to renew engineering programs in Mexico and the rest of the world 
so they can cover current and future needs. There are currently not 
enough programming engineers in an economy headed towards 
digitalization. This is a great area of opportunity. Making education a 
habit will of course strengthen the skills.

In this globalized world, speaking more than one language is 
becoming more important every day. An entrepreneur has to be able 
to communicate beyond its borders in order to have access to the 
newest advances in innovation, be able to use them, and take the most 
out of them.

Inequality is another great drawback in Latin America. If proper public 
policies are not applied, digitalization will deeply mark the difference 
between the rich and the poor. The entire population should have 
access to internet and know how to use available tools.

Entrepreneurs need to have clear ideas and focus, not only on their 
dreams, but also on their skills and what the market needs. These three 
factors are what determine success for new businesses. Moreover, it is 
necessary to improve the market for Mexican products.

A link between research centers and academic and private sectors is a 
must. The first develop projects of which the latter has no knowledge. 
There is a great way to stimulate this partnership, which is by setting 
up technological forums for young entrepreneurs to get together with 
experts on innovation and build alliances between the public and 
private sectors. 

The government has a significant role in creating and integrating 
educational programs, the private sector sets the pace of professionals’ 
demands, and schools are in charge of training them. All three should 
work together on an educational project that encourages social 
mobility.

On the other hand, the public sector should not only give priority 
to investment in education, but it should also become an ally to 
entrepreneurs and foster a favorable legislative ecosystem for their 
development. Public policies that foster investment and work on 
simple actions that stimulate social contribution must be designed. 

Lourdes Casanova

Woosuk Kenneth Choi
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In Mexico, government regulations should be more flexible for 
entrepreneurs to have a support network and to foster entrepreneurship. 
The Mexican population has great strength and, along with a formal 
and updated education, it is possible to make a big change. There is 
a lot of Mexican talent and it is essential to develop it even more with 
both competitive national and international academic degrees. On the 
other hand, the private sector has to get involved. Many assembling 
companies in Mexico do not innovate. They simply manufacture under 
traditional terms and do no research.

The Mexican diaspora is another element that could be used as a 
platform for innovation. Mexico has a huge brain drain and it is 
necessary to bring those talents back and build spaces where they can 
stand out and contribute to society, which in turn will create a dynamic 
headed towards

“Educational reform is 
a big topic everywhere. 

Educational systems are not 
ready for the tomorrow’s 

world. It is necessary 
the faculty renewal in 
order to understand 

and be prepared for the 
forthcoming changes”. 
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Learning from Success: a Conversation with aSuccessful
tEntrepreneur on New Opportunities that Are there to be Taken

Speaker: 
Marcus Dantus

CEO, Startup Mexico, Mexico

Presented by:
Diego García Cacho

CTO, Mexico Business Summit, Mexico

By 2050, Mexico is expected to be the fifth or sixth largest economy 
in the world. Last year alone, 120,000 entrepreneurial projects 
were launched in Mexico. In California—a state notorious for 

its startup culture—a similar number of projects were undertaken in 
the same time period.

Traditionally, Mexico has been hostile to entrepreneurship in terms 
of fiscal benefits. This situation began to shift in the 2000s, when 
several public and private institutions launched initiatives for funding 
new companies. The National Council of Science and Technology 
(CONACYT) created the Avance project and Nacional Financiera 
(Nafinsa) established a venture capital fund in 2004, for example.

The Entrepreneur’s Manual

In the entrepreneurial world, Mexico ranks number 67. Why? The 
problem with Mexican companies is that they are all too similar, which 
leads to direct competition.

Entrepreneurship began to be easier when the National 
Entrepreneurship Institute (INADEM) was established in 2013. This 
institute helps create unique, promising businesses. 

The US invests 0.2% of its 
Gross Domestic Product 
(GDP) in venture capital, 

and these companies 
account for 21% of 

the GDP—a return of 
investment of more than 

10,000%. 

In 2016 there were 120,000 
entrepreneurial projects 

launched in Mexico.

Diego García Cacho
Marcus Dantus
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Entrepreneurs should follow these recommendations to develop their 
business:

• Be passionate about one’s project.
• Get a good team. There must be a clearly established leader and 

a         multidisciplinary team with members who are capable of 
working together. Like Michael Jordan once said: “Talent wins 
games, but teamwork wins championships.”

• Have the ability to improvise.
• Be optimistic.
• Money should not be the main motivation.
• Be persistent, but not stubborn. Know when to quit.
• Companies need a global vision.

Some common mistakes include:

• Working on a project that clients do not like.
• Mistaking users for clients. A user does not pay; a client does.
• Allowing founders quarrel too much.
• Having poor work practices (lacking corporate governance and 

not hiring a good lawyer, for example).

A common misconception is to think it is easier to be an entrepreneur 
than to have a normal job. On the contrary, while a normal job is a 
merry-go-round, predictable and reliable, entrepreneurship is a roller 
coaster: sometimes you make a lot of money and sometimes you can 
barely afford to pay your employees.

Another problem for Mexican entrepreneurship is that banks usually 
grant credits to companies who do not really need them, while 
denying them to those who seek financial help. It is essential for new 
entrepreneurs to find investment programs to make their project 
sustainable after launching it. A good piece of advice is to approach 
investment funds. In order to do so, it is important to have a great 
sales pitch. If entrepreneurs catch investors’ attention with a solid, 
innovative project, it is more likely to secure funding.

The entrepreneurship ecosystem in Mexico could also benefit from 
government programs and regulatory changes. For example, thanks to 
article 189 under the Income Tax Law, a company can deduct 100% of 
its contributions to film projects.

Marcus Dantus

Mexico had 3 investment 
funds in 2008, 14 in 2012, 

and 60 in 2015.
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Mexico needs to seize the present and become a truly entrepreneurial 
country. Otherwise, it will be surpassed by other countries. It would be 
ideal if Trump left the US presidency, but Mexico should also try to 
sign more free trade agreements to establish exchanges with countries 
like France, Spain, Germany and Japan, and to follow the example of 
successful entrepreneurial countries like Israel—the most innovative 
country in the world per capita. 

Aside from these external factors, Mexico needs to focus on education. 
At home or in school, education is a key issue for the future of 
entrepreneurship. At home, many parents still think their children 
need to get a formal job at a company. At school, children should 
learn about and look up to entrepreneurs. We should follow America’s 
example, where children aspire to be like Jeff Bezos, Elon Musk, or 
Steve Jobs.

Students should also learn about game theory and design philosophy 
since these fields are essential to entrepreneurship. They should study 
practical examples, such as the case of how Netflix managed to take 
over Blockbuster’s market. Kids have to learn how to see problems as 
potential opportunities. If children internalize these ideas, Mexico will 
then change.

Diego García Cacho
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Claude Smadja
Chemi Peres

Financing Entrepreneurial Success:
Venture Capital Yes, but Not Only That… 

The digital tsunami is about to hit and technology is destroying 
each and every single company, as these are moving from 
analogue to digital. No company is safe in this new era and the 

only hope for the future is transformation and innovation in absolutely 
everything.

There are about three billion people connected through the Internet, 
which is about half of the world’s population. This tendency is 
constantly growing and, in the years to come, the whole world will 
be connected through the Internet. This can give us a clear idea of 
the magnitude of the phenomenon of the digital world era. Another 
trend that has spread across current businesses is e-commerce, which 
has shown notable global growth, becoming an over 1.2 trillion-dollar 
empire. 

Israel: a case of remarkable success

Generally speaking, Israel’s success is the result of a combination 
between academic excellence, investments in hi-tech, and the right 
financial structure. Currently in Israel, there are four new entrepreneurs 
on average each day. This is what Mexico needs.

Speaker:
Chemi Peres
Managing General Partner and Co-Founder, Pitango, Israel 

Moderator:
Claude Smadja
Founder and Chairman, Smadja & Smadja Strategic Advisory, Switzerland.

“These days, entrepreneurs 
can develop things not only 

for the country, but for 
anyone in the world”. 

“The digital tsunami is 
coming and technology is 
destroying each and every 

company; moving from 
analogue to digital”. 
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Claude Smadja

Chemi Peres

After WW2, Israel was an isolated land with very little population 
and scarce natural resources. There was no water available and crops 
could not grow. The only thing they could do was to think differently 
because, unlike other nations commonly do, they could not rely on 
natural resources. 

Over the last years, world’s global dynamics has been mediated –
among other things– by territories and natural resources. By defending 
their territories, nations also defend the resources that support their 
economies. In consequence, Israel began investing in agriculture and 
water technology so they could enhance migration into the country. In 
order to protect their development, Israel invested in defense, such as 
nuclear energy and aerospace industry.

Israel’s economy kept growing with a 5% rate between 1947 and 
1973. Currently, living in this country is 20% more expensive than it 
is to live in Spain, there living standards are placed within the average 
established by OECD. Exports coming from Israel, which constitute 
40% of its GDP, grew about 1.5% during 2016.

The new digital era

We are facing the biggest transition of the world: the rise of the 
digital era. We do not understand yet how quickly we need to adapt 
to new technologies, and companies need to innovate in that same 
direction. Anything that can be digitized, will be digitized. All else will 
be controlled by Artificial Intelligence.

Mexican entrepreneurs need to focus on venture capital if they want to 
endure. In the past, people could work for a long time in a company. 
Nowadays, that is no longer possible. Companies cannot live forever, 
given that this new era is known for changes taking place at a very fast 
pace. Enterprises like Atari, Kodak, Blockbuster, and Nokia are out of 
the market because they did not have what it takes to make it in the 
new digital era: innovation and adaptation.

Thus, the Mexican government needs to install public policies that 
facilitate tools for their entrepreneurs to develop their new ideas; 
legality should never stop innovation. Politicians have to set their efforts 
on developing laws to improve institutions, and therefore, promote 
corporate entrepreneurship for big companies and foster financing 
for cooperation within national and international universities.

All intelligent nations, despite their vast resources, need to become an 
innovation nation that overcomes adversities and goes beyond borders 
in order to have a greater outreach and increase its production on a 
global scale.
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Are There a Few Things Mexican Entrepreneurs
Could Learn from Chinese Entrepreneurs?

Speaker:
Ronnie C. Chan
Chairman Hang Lung Properties, Hong Kong  

Moderator:
Daniel Moss
Global Economics Writer, Bloomberg View, USA

Lessons from China

China is definitely a clear example when it comes to success in 
business, and entrepreneurial culture. Some key aspects of this 
country’s success are to discover and meet new market niches, 

and to entirely focus on its businesses in order to achieve prosperity and 
profitability.

During the last two decades, China has been able to become a world 
leader: it is an innovation cornerstone, it produces 40% of the global 
economic product, and its quarterly growth over the last five years has 
been a staggering 2.2%. 

The Chinese are well-known for being hardworking and entrepreneurs. 
These traits foster cultural and technological growth. Each country 
deals differently with entrepreneurship. For instance, while Russia 
does not fully take care of their young innovators, China is one of the 
main countries that entirely endorses theirs. In Mexico there is a lack of 
support and participation of entrepreneurship culture in Mexico. 

China is well-known for preparing its population with a foresighted and 
efficient vision; they focus on working hard and being ambitious, always 
looking to expand their businesses and starting new businesses models.

China normally follows the Western economic model: it spends a large 
part of its budget on infrastructure investment. Despite the fact that 
the government does not promote investment and fails to allocate 

Ronnie C. Chan
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public resources for entrepreneurs, it has a clear strategy to promote 
innovation, which consists of allowing its young entrepreneurs to go 
abroad and learn from other countries’ experience.

This example of promoting entrepreneurial culture among youths is 
key for achieving a greater economic development, as that country has 
proven over the last few decades. Teaching younger generations these 
values from an early age is crucial in order to promote both, personal 
and national growth.

Mexican reality

There are 120 million people in Mexico. This should be considered a 
great competitive advantage. Mexico should be fully aware of market 
changes, able to recognize that cheap labor is not the bottom line for 
improving in this area, and find areas of opportunity worldwide.  
Mexico can keep in mind five starting points if it wants to change 
business-wise:

1. The promotion of self-confidence.
2. Acknowledging the importance of education above all.
3. Networking with honorable and trustworthy people.
4. Sticking to personal values.
5. Setting business goals.

Mexico can grow in the business world without depending on the US. 
Israeli politician, Abba Eban, once said: “America will always do the right 
thing, only after it has exhausted all other alternatives.” Doing business 
with its northern neighbor is something Mexico is used to, and that is 
fine, but sometimes the devil you know is no better than the devil you do 
not know. It is important to establish a greater business-partner network. 

Over the last few years, China has become an important commercial 
target for Mexican entrepreneurs. However, it is important to have basic 
concepts about Chinese culture and its protocols.

A goal for Mexican entrepreneurs should be to do business with reliable 
and honorable figures, just as they do in the Chinese culture. Having a 
good negotiation and a relationship of trust with suppliers, partners, and 
customers is crucial to hold a successful and productive relationship.

Similarly, Mexican entrepreneurs could learn a lot from the Chinese’s 
work culture, as its main characteristic is to be perseverant workers with 
clear but achievable goals. The aforementioned will lead them to reach 
their goals, given that success comes after having worked hard and 
making an effort, which will also allow them to achieve excellence.

The Chinese market offers a wide range of possibilities for foreign 
companies. It is only necessary to always be aware of new business 
opportunities and new markets.

Ronnie C. Chan

Daniel Moss
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Statement from the Postgraduate Students
15th edition of the Mexico Business Summit 

Shaping Mexico’s Options could be considered as a long-term reflection 
topic, however, the future has reached us, and “the future is today”.

In recent days, Mexico has experienced specific situations demanding 
our attention. In this context of resilience, the opinions and the 
entrepreneurial vision of the Mexico Business Summit represent a 
refreshing and inspiring breeze to tackle the challenges that our country 
is expected to face.

When we think about how to answer the question, what options does 
Mexico have? We believe that there is a clear response: The only option 
that Mexico has in its hands is to continue doing things differently. 
The renegotiation of the Free Trade Agreement with the United States 
and Canada is imminent, it is an issue that sooner or later would reach 
the agenda of any government, and that we see as a great opportunity 
for Mexico to rethink its global economic strategy in terms of trade 
and begin to see beyond its northern borders and take advantage of 
commercial ties with other countries.

Mexico must enter on a path of modernization and simplification. We 
need to understand that in the era of digitalization de-materialization 
and the emphasis on service or intangible goods are fundamental 
elements. We are facing the 4.0 revolution, the so-called fourth industrial 
revolution; an era where times are faster, distances are shorter and in 
which all industries are changing inevitably. This path into the digital 
economy means for our country to create rules that regulate, but do not 
paralyze or turn operations inefficient; a time to invest in infrastructure 
for connectivity, as well as in education, training and continuous learning 
in order to create equal conditions for Mexican society, which is still 
polarized by the poverty and social marginalization gap. It is necessary 
to have an actively digital government that establishes public policies 
orientated to encourage the generation and change of technology 
companies and smart companies.

Group Postgraduate Students
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As graduate students, we consider it is important to have human capital 
with the necessary skills for this century. To generate new technologies, 
we need pragmatic, innovative and creative skills, new business models 
based on technological platforms, and flexible and multicultural human 
capital. We strongly suggest promoting closer ties between companies, 
higher education institutions, government and research centers. 
An ecosystem that ensures a continuous and permanent culture of 
innovation will become more competitive globally. 

We need to rethink the ethical agenda when talking about the Rule of Law. 
The main challenges that the public sector in Mexico is facing, such as 
impunity and corruption, must be addressed while integrating proposals 
for innovation in the mechanisms of transparency and participation, not 
only from the private sector, but also form organizations and civil society.
We must work towards the construction of a system that corresponds 
with our century: one that is flexible, open, digital, innovative and 
transparent, one that can be operated and transformed at the speed of 
society and the economies of the world, one that is oriented towards and 
inclusive and sustainable economic welfare.

There are still many things to do: it is necessary to formalize trade 
agreements with other latitudes, implement efficient and high quality 
educational programs, and strengthen institutions through applicable 
and reliable legislative frameworks. The technologies that the world 
needs must be developed, as well as a diversification that includes a 
comprehensive legacy, better governance, freedom and social pacts with 
impact. We are clear that there is still a long way to go to make Mexico the 
leading nation in innovation, technology, digitization, competitiveness 
and productivity; however, we can highlight the great opportunity 
that Mexico has in its human capital. Mexico is full of entrepreneurs 
committed to doing things well, improving, learning and fighting to 
place Mexico high in the global rankings. A clear example is the plural 
presence of entrepreneurs and public officials in the fifteenth edition of 
this Mexico Business Summit. The opportunity of Mexico is in the way it 
gets things done and how it transfers benefits to society. 

Osmar Axel Cervantes

Karen Estefanía Sánchez
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Closing Session

Speakers:
Miguel Alemán Velasco
Chairman of the Mexico Business Summit, Mexico  
Juan Manuel Carreras López 
Governor of San Luis Potosí, Mexico
Jorge Aristóteles Sandoval Díaz
Governor of Jalisco, Mexico 

The culmination of the Mexico Business Summit marks a new 
beginning for Mexico. The Summit has been an access platform 
for the leaders who are fostering Mexico’s transformation. Life 

is constantly changing and science continues to make progress. As a 
nation, Mexico needs to be prepared for innovation, competition and 
to overcome challenges.

There is a need for leadership that generates bridges towards the future 
and that is able to face crisis by showing its own creative responses that 
are suitable for the digital age of the industrial revolution 4.0.

Mexico must reconsider its position in international trade based on a 
solution that brings the government, companies, and research centers 
together with a pragmatic and creative approach.  

Miguel Alemán Velasco

Miguel Alemán Velasco
Juan Manuel Carreras López
Jorge Aristóteles Sandoval Díaz

Jorge Aristóteles Sandoval DíazJuan Manuel Carreras López
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Final Remarks

During the fifteenth edition of the Mexico Business Summit, 
more than thirty sessions were held in order to establish an 
agenda directed at “Shaping Mexico’s options”. The private, 

public, and academic sectors analyzed the panorama that Mexico will 
face within the next few years and assessed the measures to be taken 
in order to successfully overcome present and future changes. The 
discussion was focused on three axes: the new world order, a strategic 
vision for the future of Mexico and finally, an agenda to act.

Important personalities attended the Summit, such as Enrique Peña 
Nieto, President of Mexico, Carlos Slim Helú, Honorary Chairman of 
Grupo Carso, Juan Manuel Carreras López, Governor of the host state 
of the Summit, San Luis Potosí, as well as several secretaries of State, 
governors, ambassadors and presidents and directors of the country’s 
main companies.

The discussion about the current world order developed around the 
new trends in international trade. It seems that protectionist measures 
are back in leading economies such as the United States and Europe, 
contrary to the globalizing trend that had been observed in the last 
decades. In this context, panelists agreed on Mexico’s urgent need to 
diversify markets: work on the bilateral relation with Canada beyond 
NAFTA, expand relations with Asia, specifically with China, open 
horizons in other almost unexplored regions such as Africa.

Ghana, for example, is the gateway to Africa with an ascending middle 
class and great options for trade with other countries in the region. In 
addition, Ghana has an industrial development policy in which Mexico 
could participate in key sectors such as cement or energy. Meanwhile, 
Israel is an example to follow in terms of innovation and a great partner 
in cyber security projects.

As for the strategic vision for Mexico’s future, the participants gave their 
views on the course that Mexico should take in the short, medium and 
long term, taking into account the presidential election of 2018. In this 
regard, they highlighted that the next president will surely face great 
opposition, so he/she will be forced to quickly generate legitimacy and 
focus, not on the transformation, but on the efficient operation of the 
established norms.
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In terms of foreign, domestic and economic policy, the main conclusions 
were the following:

Economic policy

• Reduce the budget allocated to political parties, electoral 
campaigns and other bureaucratic processes.

• Achieve stability in the political scenario to avoid the volatility of 
macroeconomic variables and promote domestic consumption 
in order to boost the economy.

• Reduce informal employment and increase financial inclusion 
to foster the growth of the middle class.

Domestic policy

• Consolidate the anti-corruption system.
• Define how the autonomous bodies will be accountable and 

apply laws to clean the judicial power.
• Improve the quality of education through dual education.
• Foreign policy
• Create strategic alliances with Asia, Canada and Latin America. A 

strategic diversification of partners and sectors is required.
• Work on the external image of Mexico by solving its main 

domestic problems: corruption, drugs and impunity.
• Improve technological innovation as well as the quality processes 

of national SME’s through certification.

Participants analyzed closely the changes that the manufacturing 
industry in Mexico could face with the possible changes in NAFTA, 
especially in the automotive, aeronautical and energy sectors, 
which are key to the country’s development. They agreed that both, 
specialization and diversification of exports are essential to face 
changes competitively, boost entrepreneurs and respond the demands 
of the market.
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Reflections focused on reviewing the agenda that Mexico must follow 
in order to face new challenges. One of the trends present in most 
of the discussions was the impact that technology has on the labor 
market. The trends of robotization, automation and digitalization are 
not going to turn back, and it is necessary to have human resources 
ready to adapt to the new job positions resulting from the constant 
transformation in the industry, as well as new consumer sectors, such 
as electronic commerce.

Mexico needs to rethink some of its strategies to respond to the constant 
changes and confront them in a steady and organized way. In order to 
achieve this, it is necessary to work on the reforms that generate the 
conditions to make Mexico a competitive country at the international 
level and at the same time, help to strengthen the nation internally. A 
further collaboration between the academic, public and private sector 
needs to be reinforced; also, including the participation of civil society 
in the development of the country will be essential. With the collective 
determination of fronts, Mexico will be able to advance and grow.
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Alonso Y Caloca Aurelio Ideas 
Informática Soporte, S.A. de 
C.V.

Alpan Edet Abasiama
Chamber of Commerce

Althaus Dudley
The WallStreet Journal

Álvarez Aguirre César Rodolfo 
Grupo Vencedor

Amaniampong Gertrude Cindy 
Cindaret Estates Ghana LTD

Ambríz Cervantes Edgar Saúl 
Andrés
Amcer Development 
Enterprises

Aminu Alhaji Iyawa
Embajada de Nigeria

Andrade Contreras Ada Amelia 
Gobierno del Estado de San 
Luis Potosí

Anzaldo Nieto Humberto 
Grupo Gusi, S.P.R. de R.L de C.V.

Aragones Mercedes
Aliarse

Aranguren Tréllez Luis
Arancia Industrial S.A. de C.V.

Arballo Luján Gustavo
Cámara Mexicana de la 
Industria de la Construcción

PARTICIPANTS

140



B

Arcos Gamboa Agustín 
Kybernus A.C.

Arellano José
Energy By 5

Ariyo Akinkunmi
Mirus Events Limited

Arizaga Schmegel Leonardo 
Embajada de la República del 
Ecuador

Arjona Allison Pedro Enrique 
ANUVSE

Arredondo Gallo Joshua
Arga Logistics S.A. de C.V.

Arredondo Tirado Mario Arturo 
INNOVARR S.A. de C.V.

Arreola Jiménez Abelardo 
Grupo Requiez S.A. de C.V.

Arriaga Zarza Adolfo
Todo de Tubos S.A. de C.V.

Arriola Aguirre María de los 
Ángeles
Embajada de México en Ghana

Arroyo Zendejas José Juan
Wilo México

Asamoah Tenewa
Ministry of Foreign Affairs

Assa Farca Isaac
AKZA

Atakorah Boateng Alex 
Jospong Group Limited

Autrique Ruíz Ivette
Promotora Industrial GIM, S.A. 
de C.V.

Beeho Chun
Embajada de la República de 
Corea en México

Bello García De Vinuesa Alberto 
Grupo Expansión

Beltrán Zacarías Armando 
Pacific Star, S.A. de C.V.

Bernal Estévez Luis Alejandro 
SINTEC

Berrondo Mir José
Mabe México S.A. de C.V.

Bloda Tadeusz
Inmetmatic S.A. de C.V.

Bocard González Diego 
Eduardo
ARGO Grupo Industrial

Bocard Meraz Felix
ARGO Grupo Industrial

Bocard Meraz Gerardo
ARGO Grupo Industrial

Bocharov Oleg
Russian Federations

Bohrer Hermann
BMW Group

Boileau Guy
Canadian Embassy In Mexico

Bolio Barajas Alfonso
Quiroz, Muñiz y Bolio, S.C.

Boy Pineda Mauricio
Cargo Group International 
Logistics

Bravo Charcas Enrique
Mabe Estufas San Luis Potosí

Autrique Ruíz Jorge Enrique 
GIM Grupo Industrial Mexicano, 
S.A. de C.V.

Autrique Ruíz Laura Margarita
GIM Grupo Industrial Mexicano, 
S.A. de C.V.

Autrique Ruíz Mauricio 
Productos Especializados de 
Acero, S.A. de C.V.

Ávila Méndez Francisco
Club Atlético de San Luis

Ayala Manuel
Honeywell

Ayelen Fernández María 
Soluciones Energéticas 
Mexicanas

Aziz Checa Luis Alberto
Aziz & Kaye Abogados, S.C.

Babangida Aminu
Unity Bank Nigeria

Ballina Carmeño María del 
Carmen
Empresa Privada

Barajas Favela Javier
Telmex

Barcena Pous Carlos
Gobierno de Zacatecas

Barona Gendrop Franco 
Dodecahedron Investment

Barral Iwadare Ana Midori 
Cocina Internacional de San 
Luis
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Cadena Rodríguez Laura
CASAS PLATINO

Calzada Arroyo Claudia 
TMMGT

Cambeses Ballina Alejandro 
SEDARH

Cambeses Ballina José Antonio 
Empresa Privada

Campos Esquerra Roy Alberto 
Consulta, S.A. de C.V.

Canales Santos Ernesto
Estado de Nuevo León

Cantú Leal Eduardo
Red Ambiental Servicios S.A. de 
C.V.

Carcoba Ledezma Félix Alfonso 
Grupo Fondería S.A. de C.V.

Cárdenas Aguayo Felipe
Telmex

Cardenas María de los Ángeles 
Corporativo Valoran

Cárdenas Tomazic José Luis 
Teva Pharmaceutical Industries 
Ltd.

Cardona González José 
Productos y Servicios del 
Centro, S.A.

Cardona Roberto Corporativo 
Valoran

Carreño King José Paulo 
ProMéxico

Carrera García Esteban Faustino 
Concamin

Carreras López Juan Manuel 
Gobierno del Estado de San 
Luis Potosí

Carreras Valle Juan Manuel 
Gobierno del Estado de San 
Luis Potosí

Carreras Valle Rodrigo 
Gobierno del Estado de San 
Luis Potosí

Carrillo Castro Alejandro 
Fundación Miguel Alemán, A.C.

Carrión Rodríguez Eugenio 
Pacelli Francisco
ANTAD

Casanova Lourdes
INSEAD

Castañón Juan Pablo
Consejo Coordinador 
Empresarial

Castañón Malagón Mauricio 
Alejandro Instituto Nacional de 
Migración

Castillo Hernández Ulises 
Telmex

Cataneo Morales Vianey
Grupo Gusi, S.P.R. de R.L de C.V.

Cázares Hernández César 
Eduardo
Merca Rancho

Celaya Adanary
Grupo Gusi, S.P.R. de R.L de C.V.

Cerisola Pedro
Indra Sistemas México, S.A. de 
C.V.

Breese R. Craig
Honeywell Latinoamérica

Bremer Gutiérrez Carlos
Value Casa de Bolsa, S.A. de 
C.V.

Brisson Brian Christopher 
Embajada de los Estados Unidos

Burgos Fernández Guillermo 
Andrés
Auter Nova

Burnstein Jeff
Association for Advancing 
Automation

Bustos Barajas David Ernesto 
Telmex

Buttner Klaus
Alberta Mexico Office

Cababie Daniel Elías
GICSA S.A. de C.V.

Caballero Alma
Covington & Burling LLP

Cabrera Loredo Rigel Alejandro 
Grupo Fondería S.A. de C.V.

Cabrera Palos Jacobo
Consejo Agropecuario de 
Jalisco

Cadena Fuentes José Antonio 
Grupo Gusi, S.P.R. de R.L de C.V.

Cadena Malacara Aurelio 
Administradora Platino

Cadena Rodríguez Aurelio 
CASAS PLATINO

C
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CH

Dávila Martínez Héctor 
Representación del Gobierno 
San Luis Potosí

Dávila Palafox Gonzalo
Blue Stone Industrial Real State 
Advisors

Davila Villalobos Cristina
WTC Industrial

Davis Michelle
Bloomberg

De Alba Cordero Miguel Hugo 
Desarrollos & Inversiones 
México

De Córdova Bojorquez Carlos 
Alberto
Mas Comunicación

De la Garza Marroquín José 
Mario
Bufete de la Garza, S.C.

De la Garza Marroquin 
Leopoldo
NotarÍa Pública No. 33 San Luis 
Potosí

De la Madrid Cordero Enrique 
Secretaría de Turismo

De la Madrid García Francisco 
Grupo El Florido - Fid. 
Submetrópoli de Tijuana

De la Vega Bosco
Consejo Nacional Agropecuario

De León Islas Carlos Enrique 
Mabe

De León Rafael
Valle de Los Cedros

Curiel Rodríguez Daniel 
Consejo de Cámaras 
Industriales de Jalisco

Chacón Pérez José Alfredo 
Navistar Financial México S.A. 
de C.V.

Chalita Zarur Jaime
COPARMEX

Chan Ronnie C.
Hang Lung Properties Limited

Charest Jean
McCarthy Tétrault LLP

Chavez Gracian Patricia Roxana 
Inmobiliaria Gracian, S. A. de 
C. V.

Chávez Méndez Fernando H.
Congreso del Estado de San 
Luis Potosí

Choi Woosuk Kenneth
The Chosun Daily Newspaper

Chujfi Goez Manir Eduardo 
Grupo Gusi, S.P.R. de R.L de C.V.

Dagadu - Peter
Jospong Group Limited

Dalibot Jérémie
Business France - Embajada de 
Francia

Dantus Marcus
Startup México

Dauajare Johnson Daniel
TBC de México

Cervantes Cabrera Osmar Axel 
Universidad Autónoma de San 
Luis Potosí

Cervantes Díaz Francisco A. 
CONCAMIN

Cervantes Palacios Francisco 
CONCAMIN

Cervantes Valencia María Isabel 
Ittla

Ciceño Edgar
Safran

Cobo María Fernanda 
Accenture

Compean Robles Jesús Rafael 
Tecnológico de Monterrey

Contreras José Luis
Corporativo Valoran

Cordero Torres Javier
Oracle de México

Cordova Jorge
Embajada de Estados Unidos

Costello David
Embajada de Irlanda

Coulon Eichelmann José 
Eduardo
Panadería La Superior

Covarrubias Aguilar Jorge 
Scotiabank

Covarrubias Martínez Ketzalli 
René
Sindicato Nacional de 
Trabajadores de la Educación

Cudjoe Franklin
IMANI Center for Policy & 
Education

D
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Domínguez Gil José Alfonso 
Promociones de Servicios 
Integrales Gloel, S.A. de C.V.

Donoghue John National Fiber 
Networks de México

Dupriez Sandrine
SONOVA

Dutta Soumitra
SC Johnson Graduate School of 
Management

Duvdevani Efrat
Israel

Ehlinger Jennifer Ehlinger 
Embajada de Estados Unidos

Elele Victor Chukwuemeka 
Puzzles Group Limited

Elizalde Gutiérrez Alejandro 
Raúl
Humana de Equipo y 
Materiales, S.A. de C.V.

Ensor Richard
El Econnomista

Escamilla Chew Salvador
La Sevillana

Escobar Juan Pedro
META

Escobedo Moratilla Abraham 
Estudiante de Posgrado

Escribano Tamayo Gonzalo 
Speyside Corporate Relations

Eshed Ofra
Israel

Díaz Alvarado Carlos Alfredo 
Grupo Idea Servicios, S. A. de 
C. V.

Díaz Alvarado Luis Enrique 
Ancla Imports, S. A. de C. V.

Díaz De León Martínez Roberto 
Combured

Díaz Del Castillo Valle Pablo 
Mabe Estufas San Luis Potosí

Díaz Félix Carlos Luis
Grupo Fondería S.A. de C.V.

Díaz Hernández Armando 
Dalton Toyota San Luis

Díaz Infante Gerardo 
Chocolates Constanzo

Díaz Infante Martín Alba Jesús 
NITROPISO S.A. de C.V.

Díaz Medina Hiram David Saúl 
Energía Libre

Díaz Mirón Flavio
SAGARPA

Díaz Ramos Luis Fernando 
Universidad Cuauhtemoc

Díaz Toscano Edson Gabriel 
Burel S.A. de C.V.

Diez Gutiérrez Navarro 
Federico HAFE Construcciones 
S.A. de C.V.

Diez Morodo Valentín
COMCE

Dip Rame Elías
Empresa Privada

De los Santos Anaya Marcelo 
Marcelo de los Santos y 
Compañía S.C.

De Rosenzweig Mendialdua 
Francisco
White&Case

Del Castillo Torre De Mer Rafael 
Banca Afirme S.A.

Del Rivero Gallardo Cynthia 
Kybernus

Del Valle Coulon Carlos 
Construcciones Rosval

Del Valle López Manuel 
COMEBI de México S.A. de C.V.

Del Valle López Roberto 
COMEBI de México S.A. de C.V.

Del Valle Martín Alba Gabriela 
Empresa Privada

Del Valle Martín Alba TereS.A. 
COMEBI de México S.A. de C.V.

Del Valle Torres Roberto 
Constructora Todel, S.A. de C.V.

Del Villar Cervantes Eduardo 
Agropecuarios Tom, S.A. de C.V.

Delgado González Luis Carlos 
Se Freight de México S.A. de 
C.V.

Delgado Joseph Juan Pablo
Se Freight de México S.A. de 
C.V.

Delgado Rojas Francisco Javier 
Universidad Politécnica de San 
Luis Potosí

Devlyn Mortensen Frank James 
Grupo Devlyn, S.A. de C.V.

E
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Esper Sulaiman Arturo 
Secretaría de Turismo

Espino Rangel Jesús Eladio 
UCEM

Espinosa Castillo Julio César 
MEL PAPILLON

Espinosa Villarreal Óscar
Bufete Consulta, S.A. de C.V.

Espinoza Ahmed
Mabe

Espinoza Alejandro
Corporativo Valoran

Esponda Julio
Zinser, Esponda y Gómez Mont 
Abogados

Esquer Raygadas Héctor 
Eduardo Consorcio Consultivo 
para el Desarrollo, S.A. de C.V.

Estrada Herrera Ricardo 
Mercantil Estrada

Estrada Jorge Mineco
Evrard Antoine Embajada de 
Bélgica en México

Fabila Rubio Francisco
Kansas City Southern de México

Farah Edgar
Grupo 5M2

Farah Gebara Mauricio
Cámara de Diputados

Farah José Manuel
Grupo 5M2

Favela González Anna Cecilia 
Tangible Nous

Galicia Sandoval Omar 
Mercado Libre

Gallegos Navarro Raúl
Credit Suisse Mexico

Gamero Alfaro Julio
Interjet

Gameros Hidalgo Monroy 
Manuel
Secretaría de Cultura

García Cacho Alfonso
Cumbre de Negocios, S.C.

García Cacho Herrerías Adriana
Adriana Chula Diseños y 
Decoración S.A. de C.V.

García Cantú Nelly
Azeneth Logistik

García Estebarena Rodrigo 
Western Union

García Garza Manuel
Bright Finishing

García Lascurain Vargas María 
Antonieta
Sindicato Nacional de 
Trabajadores de la Educación

García Moreno Elizondo 
Alejandro
Secretaria de Relaciones 
Exteriores

García Torres José
Cámara de Comercio México-
Estados Unidos, A. C.

García Valencia Rocío
IMSS

Felix Díaz Valencia Raúl 
Globalizarse, SL

Ferezin Luiz
Accenture

Fernandes Larry
Ingredion México, S.A. de C.V.

Fernández Óscar
Allbarellos

Ferrer Brabata Fernando 
Mundo Ejecutivo

Fink Gail
Cornell University

Flores Barragán Mónica 
Manpower México S.A. de C.V.

Flores Moya Enrique Ramón 
Mabe

Fradkov Petr
The Russian Export Centre

Fromow Rangel María de los 
Ángeles
MAF Consultoría

Fuentes Berain Villenave 
Rossana México Media Lab S21, 
S.C.
Fuentes Vivar Roberto
Al Momento

Fuentes-Berain Sandra
Servicio Exterior Mexicano

Funes Rafael
LOVIS

Galarza Grande Olegario 
Bremer y Herrera Arquitectos

G
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González Raúl
Japan External Trade 
Organization (Jetro), México

González Ricardo
META

González Torres Jesús Ángel 
Dinámica Comercial de San Luis 
S.A. de C.V.

González Uyeda Roberto Eiji 
Manufactura Especializada en 
Transportes, S.A. de C.V.

González Valdez Sandra
As Media

Goñi Díaz Daniel
Notaría No. 80

Gospodarev Aleksey
Ministry of Industry & Trade

Gracida Lizette
Toyota Motor Sales de México

Greer Kevin
Embajada de Estados Unidos

Grijalva Vega Amapola
HK Trade Development Council

Grimm Guillermo
5G Automatika

Guajardo Villarreal Ildefonso 
Secretaría de Economía

Guerra Castellanos Gabriel 
Guerra Castellanos & Asociados 
S.A. de C.V.

Guerra Márquez Jorge Alberto 
Auter Nova

Guerra Ramos Ana Carmiña 
Corredor Insurgentes, S.A. de 
C.V.

Gómez Ramírez Ana Laura 
Hera Apparel S.A. de C.V.

Gómez Silva Beatríz Adriana 
Caja Real del Potosí

Gómez Urquiza José Manuel 
Productora La Calandria del 
Valle de San Francisco

Gómez Urquiza Ricardo 
Productora La Calandria del 
Valle de San Francisco

Gómez Valle Jerónimo
General de Metales S.A. de C.V

Gómez Valle Ricardo
Productos Carranco S.A. de C.V.

González Anaya José Antonio 
PEMEX

González Blanco Antonio Flavio
Ayuntamiento de Mérida 
Yucatán

González Jasso Norma
Rodani Moda S.A. de C.V.

González Laporte Claudio X 
Kimberly Clark de México S.A.B 
de C.V.

González Liliana
WTC Industrial

González Martínez Jesús 
Manuel Tenoch
Gonbalequi S.A. de C.V.

González Monroy Néstor
RGP

González Palacios Lázaro 
McCormick Pesa S.A. de C.V.

Garduño Cervantes Luis 
Fernando
Ingeniería y Alta Tecnología 
Vant

Garro Gálvez Julio Hernán 
Embajada del Perú en México

Garza Álvarez José Luis
Interjet

Garza Garza Rogelio
Secretaría de Economía

Garza Herrera Virgilio
Mesas Vigar S.A. de C.V.

Garza Marín Mauro
COPARMEX

Gborglah  Francis
Ministry of Foreign Affairs

Ghio Danilo
Genoa Energy S.R.L.

Gil Elorduy Ernesto
H. Congreso del Estado de 
Hidalgo

Godinez Sergio
Corporativo Valoran

Gómez Athisa Abelardo
Mabe

Gómez Daza Rangel Manuel 
GD Desarrollo de Proyectos, 
S.A. de C.V.

Gómez Gustavo
Euromonitor International

Gómez Gustavo
Ranman Energy

Gómez Muñoz Cintia Noemí 
IPICYT
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Herrera Silva Armando 
Secretaría de Cultura

Herrera Vega Manuel 
CONCAMIN

Herrerías Rafael
Interjet

Hinojosa de la Fuente Carlos 
Materias Primas Siderúrgicas 
S.A. de C.V.

Hinojosa Muñiz Héctor
Habifel, S.A. de C.V.

Hodgson An
Euromonitor International

Hon Paul
ILIM

Hrinak Donna
Boeing

Huesca Enrique
Secretaria de Hacienda y 
Crédito Público

Ibarra Covarrubias Carlos 
Intermoda Fashion Group

Ibarra Ortíz Guillermo
Teva Pharmaceuticals México

Islas Pérez Juan Antonio
Mabe

Jacobson Roberta
Embajada de Estados Unidos 

Jalil Hernández Germán Miguel 
TOMSA Construcciones

Gutiérrez Silva Patricia
Grupo Gusi, S.P.R. de R.L de C.V.

Haro Bastidas Alan
Haba Gerencia De Proyectos 
S.A. de C.V.

Harta Sánchez Frenk Juan 
Carlos
Albright Stonebridge Group

Hass Bucay Anita
AKZA

Heredia Rubio Rafael
Heredia Rubio Abogados, S.C.

Hernández Bautista Janeth 
Grupo Gusi, S.P.R. de R.L de C.V.

Hernández de la Rosa 
Alejandro
Fábrica Coronado, S.A. de C.V.

Hernández Escobar Alfredo 
AlfHer Construcciones

Hernández Jaime
CFE

Hernández Quiroz Ernesto 
General Motors de México

Hernández Torres Misael 
Gobierno del Estado de San 
Luis Potosí

Herrera Bremer José Jaime 
PAME Potosina Comercial

Herrera Espinosa Víctor 
Consultor Independiente

Herrera Lorena
Nestlé México

Guerrero Cervantes Mariana 
Nestlé México

Guerrero Gamez José Clemente 
DAPSA Mayorista y Cía. S. de 
R.L. de C.V.

Guerrero González Eduardo 
Grupo Expansión

Guerrero Manuel
Grupo Ranman

Guerrero Ruth
Fundación Miguel Alemán, A.C.

Guillén Rivera Ricardo 
Tanquinel, S.P.R. de R.L

Gutiérrez De Poo Sergio 
Canel´s, S.A. de C.V.

Gutiérrez García Arturo 
Dependencia Secretaría de 
Seguridad Pública

Gutiérrez García Rubén 
Gerardo
Grupo Gusi, S.P.R. de R.L de C.V.

Gutiérrez Maldonado Lucía Eva 
ANTAD

Gutiérrez Mendoza Alfonso 
Praderas Huastecas, S. de P.R. 
de R. L.

Gutiérrez Mendoza Miguel 
Grupo Gusi, S.P.R. de R.L de C.V.

Gutiérrez Nieto José Antonio 
Industrial Papelera San Luis

Gutiérrez Robles Francisco 
Bunker Corporativo

Gutiérrez Silva Miguel Alfonso 
Grupo Gusi, S.P.R. de R.L de C.V.

H
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Lafuente Torres Evaristo
Grupo Fondería S.A. de C.V.

Lamadrid Quiros Andrea
Nestlé México

Landeros Volquarts Miguel 
Ángel COMCE de Occidente

Lara Barragán Germán
PEASA Autopartes, S.A. de C.V.

Lara Trejo Araceli
Farmapronto

Larrea Castro Abigail Denys 
Vidrio Centro de San Luis Potosí

Lask Pedroza David
Creze

Lazo Margáin Lorenzo
Alemán Velasco y Asociados

Leal Espinosa Alejandro 
Holística Jurídica Consultores

Leal Tovias Alejandro
Secretaría General de Gobierno

Lebrija Hishfild Rafael 
Coorporativo Lomas

Leemhuis Margriet
Embajada del Reino de los 
Países Bajos

Leija Longoria Karina 
Universidad del Valle de México 
UVM

Lenert Adam
Embajada de Estados Unidos

Leñero Álvarez Mónica 
Gabriela
ANTAD

Kissiedu Yaw Asiamah
Life Branch Company Limited

Knoerich Oliver
Embajada de Alemania

Kohlmann Eduardo
Operadora del Bosque

Kohlsdorf Hans
Energy to Market, E2M

Kuga Takaaki
Toyota Motor Sales de México

Kuivashev Evgeny
Svedlovsk

Kumar Ashwani
Embajada de la India

Kuri Curiel Mauricio 
Hill&Knowlton

Kwan Nicholas
HK Trade Development Council

Kwoako Jonah Isaac Essel Kojo 
Business District International 
Ghana Limited

Kyerematen Alan
Ministry of Trade and Industry

La Riviere Sophie
Bombardier Transportation

Labastida Hernández Santiago 
Universidad Marista

Lafuente Ochoa Evaristo
Grupo Fondería S.A. de C.V.

Lafuente Torres Alejandro 
CEGAIP

Jasqui Amiga Jacobo 
Inmobiliaria y Promotora 
Nacional Metropolitana S.A.

Jasqui Amiga Jonathan
Inter Soluciones Inmobiliarias, 
S.C.

Jasso Buendia Edgar Gerardo 
Caja Real Del Potosí

Jasso Núñez Jorge Antonio
Caja Real del Potosí

Jime Emmanuel
NEPZA Nigeria

Jiménez Barajas Carolina 
Berenice Pantamarketing S.C.

Jiménez Cruz Gabriela
Grupo Alemán

Jiménez Gómez Octavio 
Alexandro
Universidad Autónoma de San 
Luis Potosí

Jiménez Ochoa Paulina 
Guadalupe
Sistema Educativo Estatal

Joaquín Coldwell Pedro 
Secretaría de Energía

Kalach Balas Moisés 
Manufacturas Kaltex S.A. de 
C.V.

Karam Daniel
Hill&Knowlton

Kenna Christine
IGNIA

Kissi Dickson
Deseret Hospital LTD
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López Reyna María del Carmen 
Programa de Agronegocios del 
Colegio de Postgraduados

Loredo Lara Evelyn
Thales

Loustaunau Diez Gutiérrez 
Héctor Alejandro Star Network
Lozano Nieto Manuel
STyPS

Lozano Olivares Luis F.
Toyota México

Macías Mendizabal Mario 
Grupo Fondería S.A. de C.V.

Madero Garza Gustavo
Grupo TMM, S.A.B.

Mahbub Martínez José Carlos 
Tres M Motors S.A.

Mahbub Sarquis José Carlos 
Grupo Constructor Tres M S.A. 
de C.V.

Mahbub Sarquis Luis Antonio 
Comunicación 2000 S.A. de C.V.

Mahbub Tamez Luis Alberto 
Comunicación 2000 S.A. de C.V.

Mahbub Tamez Luis Antonio 
Finanaciera Credian

Mahbub Tamez Mauricio 
Agencia M en Publicidad S.A. 
de C.V.

Malayan Eduard
Embajada de la Federación de 
Rusia

Maldonado López Luis Eduardo 
IPICYT

Malkin Elisabeth
The New York Times

Mancera Javier
De la Calle, Madrazo, Mancera, 
S.C.

Manturov Denis
Federación Rusa

Manzo Ponce María Luisa 
Medtronic

Marie Pennec Christian Pierre 
VALEO

Mariel Cardenas Gylmar 
Universidad Autónoma de San 
Luis Potosí

Marín Carazo Alfonso iTech 
Synergy

Marín Contreras María Julia 
Grupo Torres Corzo

Marín Monterrubio Andrea 
Energy By 5

Mariscal Sertvije Íñigo
Grupo Marhnos

Mariscal Torroella Nicolás 
Grupo Marhnos

Marquez Garrido Ana Virginia 
Nueva Alianza

Marquez Jiménez Alfredo 
Centrifugados Mexicanos S.A. 
de C.V.

Marrero Díaz Alberto
Atlético de San Luis

Martí Bolaños Cacho Alejandro 
Jaime AMFE

Levine Uri
FEEX

Linares Max
Grupo Expansión

Lissah Sophia
Jospong Group of Companies

Litchi Rovero Salvador
Nice de Mexico S.A. de C.V.

Lizcano Luis
FEMIA

Loaiza Julieta
Nestlé México

Lodermeier Jeff
Embajada de Estados Unidos

Lomelí León Iván
Scotiabank

López Colon Abril
Tecnológico de Monterrey

López Martínez Raúl
ABC Aerolíneas S.A. de C.V.

López Medina Carlos Gerardo 
Coorporativo Lomas

López Mestre Ana
American Chamber of 
Commerce of Mexico

López Muñoz Valentín
Henkel Mexicana S.A. de C.V.

López Palau Fernando
Plaza Excelencia, S.A. de R.L. de 
C.V.

López Palau Nélida Elizabeth 
IPICYT
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Mendizabal Del Valle Sergio 
Paulo COMEBI de México S.A. 
de C.V.

Mendizabal Pérez Patricio 
Javier Grupo Fondería S.A. de 
C.V.

Mendoza Aguirre Miguel 
Lácteos Y Helados San Miguel 
S.A de C.V.

Mensah Abigail
Enovident Book House Limited

Mercado Berrones Javier 
Logistik Industrial Park

Mercado Ugalde Mario
Grupo Merca

Mercado Ugalde Roberto 
Grupo Merca

Mercado Ugalde Sergio
Grupo Merca

Meza Tello Sergio
Seguros El Potosí

Mier Y Terán Pablo
Mier y Terán

Miessner Messtorff Eckart 
Producciones de Alta 
Tecnología S.A. de C.V.

Millán Bojalil Julio Alfonso 
Coraza Corporación Azteca, 
S.A. de C.V.

Millán Costabile Mauricio 
Coraza Corporación Azteca, 
S.A. de C.V.

Minemura Tadashi
Jetro México

Mata Espinoza María 
Guadalupe Grupo Fondería S.A. 
de C.V.

Mauri Alemán Carla Teresa 
Alemán Velasco y Asociados

Mauri Vilariño Antonio 
Soluciones Energéticas 
Mexicana

Mawcinitt Bueno Karla
Mbeec

Maya Romero Miguel Ángel 
Tintoreria Jiffy Express

Mcdonough Scott
Alta Growth Capital

Mcnally Tim
Embajada de Estados Unidos

Meade Hervert Christian
SIFIDE

Meade Kuribreña José Antonio 
Secretaria de Hacienda y 
Crédito Público

Medellín Mayoral Rodrigo 
Aerolíneas Ejecutivas, S.A. de 
C.V.

Medellín Milán José Manuel 
Logistik Industrial Park

Medina Mora Icaza José 
CompuSoluciones

Mejía Pérez Allan Nestlé 
México

Mellado Rojas Marcela Pilar 
Grupo Gusi, S.P.R. de R.L de C.V.

Méndez Regalado Miguel 
Magna Internacional Inc.

Martín Alba Herrán Antonio 
Envases Plásticos del Centro, 
S.A. de C.V.

Martin Alba Herrán Felipe 
Decoración con Clase S.A. de 
C.V.

Martin Eric
Bloomberg

Martínez Abaroa Pedro 
Gerardo Hielo T Potosíno

Martínez Cabrera Félix 
ANICAFE A.C.

Martínez González Fernando 
ICE Asesores en Comunicación y 
Prensa S.A. de C.V.

Martínez González Francisco 
Antonio Bitso Sapi de C.V.

Martínez Guerra Isaías Ricardo 
Universidad Autónoma de San 
Luis Potosí

Martínez Martínez Juan 
Antonio Gobierno del Estado 
de San Luis Potosí

Martínez Milton
Corporativo Valoran

Martínez Pichardo Marcela 
Ingredion México, S.A. de C.V.

Martínez Ramírez Jaqueline 
ICEDER

Martínez Saldívar Francisco 
Gruma

Masayi González Rubén
CCIJ

Masri Amkie Frida
AKZA

PARTICIPANTS

150



Noriega Cerwinka Francisco 
Grupo Expansión

Noyola Valadés Javier
Bicicletas Mercurio

Núñez Oswaldo
Organización Mexicana de 
Galvanizado Ind.

Nwakego Nwachukwu Evelyn 
Representant of Nigeria

Nyarko  Evelyn
GIPC

Ocampo Kuri Daniel Murguía 
Consultores Agente de Seguros 
y de Fianzas

Ofori-Asamoah Ernest
Jospong Group Limited

Ogunleye Babatunde
Biofem Group Limited

Olavarrieta Maldonado Martín 
Carlos
Fundación Cultural BAUR

Oliva López Óscar
Dalton Toyota San Luis

Olivares Pimentel Jorge
Op&a Business And Tax 
Consultants

Oliveros Arreaga Fernando 
Medtronic

O’Neil Shannon Kathleen 
Council on Foreign Relations

Ortega González Emmanuel 
Diblaim Grupo Gusi, S.P.R. de 
R.L de C.V.

Muñoz González Víctor José 
Weldex del Norte, S.C.

Muñoz Ruíz Marco Miguel
MIT

Muqsit Ashraf
Accenture

Musa Celis Antonio
CREDIAN

Naïm Ary
IFC

Nájera Colunga Luz Del Carmen 
Ingredion México, S.A. de C.V.

Nakajima Nobuhiro
JETRO México

Narro Loris Rodolfo 
Administración y Servicios 
Computacionales

Narro Robles José
Secretaría de Salud

Narváez Rodríguez Sócrates 
Darío
NVZ

Navarro De Alva Humberto 
Comisión Nacional del Agua

Navarro Trejo Claudia 
Guadalupe Universidad 
Tangamanga

Neidhart De Ortíz Jenifer 
Embajada de Estados Unidos

Nettey Tetteh
Global Enclave Developers 
Company Limited

Miranda Arias Guillermo 
Intermedia-Publiregalo 
Empresarial

Miranda Arias Gustavo
Miraval BPO

Miranda Moreno Rafael
Vision Consulting S.A. de C.V.

Mondragón Alarcón Francisco 
Javier Grupo Alemán

Monroy Hernández Ramón 
Augusto RGP

Montano Bermúdez José 
Alejandro Diario “El Portal”

Montoya Federico Metal 
Technologies

Montoya Peinado David
El Sureño Invernaderos S.P.R. de 
R.L de C.V.

Mora Guillén Fernando 
Antonio
Empresa Privada

Morales Gil Jade
Gylsa International Trading LTD

Moreno Rodríguez Juan 
Armando
Logistik Parque Industrial

Moss Daniel
Bloomberg

Motilla Gabriela Corporativo 
Valoran

Muiruri Perlita Embajada de los 
Estados unidos

Muñiz Werge Manuel 
PAVIASFALTOS, S.A.

N

O

PARTICIPANTS

151



Payán Latuff Jacobo
Grupo Fondería S.A. de C.V.

Payán Tony
Rice University Baker Institute

Peled Jonathan
Embajada de Israel

Peña Aguilar Emanuel
Mezcal Development S. de R.L. 
de C.V.

Peña Nieto Enrique
Presidencia de la República 
Mexicana

Peñúñuri Beltrán Gonzalo 
Ángel
Grupo Gusi, S.P.R. de R.L de C.V.

Peralta Casares Óscar
CIINOVA

Peralta Navarrete Óscar 
CIINOVA

Peres Chemi
Pitango-Venture Capital

Pérez Aguilera Juan
Mabe

Pérez Arróniz Francis
Nestlé México

Pérez Collado Juan Ignacio 
Heidrick & Struggles

Pérez Díaz de León Roberto U. 
Scotia Inverlat Casa de Bolsa, 
S.A. de C.V.

Pérez Espinosa Alejandro 
Francisco Grupo Constructor 
Cumbres, S.A. de C.V.

Pérez Saldias Jerónimo 
Accenture

Padilla Galindo Armando 
Rosendo
CISA

Padilla Zenteno Jesús
Corredor Insurgentes, S.A. de 
C.V.

Palacios Jiménez José Gobierno 
del Estado de Jalisco

Pallares Gómez Miguel Ángel
El Universal

Pallas Héctor Enrique
Grupo Gusi, S.P.R. de R.L de C.V.

Palmieri Francisco
Embajada de Estados Unidos

Palomo Briones Rodolfo
IPICYT

Palos Lucio Jorge Alberto
Se Freight de México S.A. de 
C.V.

Paradise Scott
Magna International Inc.

Pardeshi Muktesh K.
Embajada de la República de la 
India en México

Pardo Bejarano Juan Carlos 
CANILEC

Pardo García Carlos A.
Navistar México, S. de R.L de 
C.V.

Parfait Daniel
Safran

Payán Espinosa Jacobo
Grupo Fondería S.A. de C.V.

Ortega Olivé Arturo
Aerolíneas Ejecutivas, S.A. de 
C.V.

Ortega Rancé Guillermo México 
Media Lab S21, S.C.

Ortíz Elizondo Martha Eugenia 
Gobierno del Estado de San 
Luis Potosí

Ortíz Martínez Guillermo
BTG Pactual México

Ortíz Mena López Negrete 
Antonio
Albright Stonebridge Group

Ortíz Paz Marco Antonio
Grupo GMI

Ortuño Luis Gerardo 
Conexiones y Mangueras 
Abastos, S.A. de C.V.

Osei-Anim Richard
Redfins Energy / Alexandra 
Rowe

Ostroske Peter
Ofi.com.mx

Ottensmeyer Patrick J.
Kansas City Southern

Owen Adrian
Thomson Reuters

Padierna Bartning Pedro 
Pepsico

Padilla Beltrán Cuauhtémoc 
Abraham
CISA

Padilla Casillas José María 
Grupo Vencedor
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Ramírez Magnani José Luis
ABC Aerolíneas S.A. de C.V.

Ramos Leiva Ana Luisa
GSR México

Ramos Salazar César
Bicicletas Mercurio

Ramos Sosa Martha
OEM

Rangel David
Corporativo Valoran

Rangel Eduardo
Corporativo Valoran

Rangel Mancilla Vicente 
Corporativo Valoran

Rangel Solís Melva
Creze

Rebora Mier Celeste
WTC Industrial

Recio Salazar Jaime Alejandro 
UCEM

Rentería Gustavo
24 HORAS

Reus Rocha Antonio
Müller Martini México

Reyes Robles Jaime
Secretaría de Innovación, 
Ciencia y Tecnología

Rincón Arredondo Miguel
Bio Pappel, S.A. de C.V.

Ríos Flores Martha Alicia 
Martha Ríos Inmobiliaria

Risoul Edgar
Grupo Ranman

Pérez Villalobos Blanca Estela 
C&E Personnel Administration

Pesina Rodríguez Elías Jesrael 
Gobierno del Estado de San 
Luis Potosí

Peterburg Yitzhak
Teva Pharmaceutical Industries 
Ltd.

Petrearse Alberto
Media Global

Pineda Ortega Miguel Alfredo 
ICE Asesores en Comunicación y 
Prensa S.A. de C.V.

Piñón Cerda Martha
Gestión Integral A.C.

Placencia Enríquez Leonardo 
Muebles Placencia

Plascencia Peña Oscar
SEDECO

Ponce Martínez Juan José 
Grupo Porteo Logístico, S.A. de 
C.V.

Porrino Perassi Michele
WTC Industrial

Portillo Jessica
Cornell University

Prado Gómez Javier
Planet Hollywood Group 
Mexico

Prasad Sushil
Embassy Of India In Mexico

Prestowitz Clyde
The Economic Strategy Institute

Puente Bustindui Esteban
Blue Stone Industrial Real State 
Advisors

Puente Esparza José de Jesús 
Gill Industries

Puente Orozco Gustavo 
Gobierno del Estado de San 
Luis Potosí

Quaison - Ebo
Ministry of Trade and Industry

Quintana Kawage Diego
Grupo Aeroportuario del 
Centro Norte S.A.B. de C.V.

Quintanilla Velázquez Carlos
El Sureño Invernaderos S.P.R. de 
R.L de C.V.

Quiroz Mateos José Luis 
Quiroz, Muñiz y Bolio, S.C.

Rabinovitz Fainshtein Carlos 
Concreto W S.A. de C.V.

Ramírez Aguilar José Leobardo 
Hera Apparel S.A. De C.V.

Ramírez Arellano Jorge Luis 
Médico

Ramírez Carbajal Luis Eduardo 
Revista Enfoques

Ramírez Díaz Joel
Secretaría de Educación de 
Gobierno San Luis Potosí

Ramírez Konishi Mauricio 
Mejora Desarrollo Laboral
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Sada González Federico
Grupo Corporativo Empresarial 
ADAS

Sada Melo Mauricio
Grupo Corporativo Empresarial 
ADAS

Sada Solana Carlos Manuel 
Secretaría de Relaciones 
Exteriores

Sadurni Gil Juan
Accenture

Saed Sidauy Sarah
AKZA

Salamanca Chávez Débora Jaél 
El Colegio de San Luis, A. C.

Salas Martín Del Campo Javier 
ANTAD

Salazar González Tomás
Adecco México

Salazar Slack Ana María
Grupo Salazar Slack S.C.

Salazar Soto Gabriel Alan 
Bunker Corporativo

Salcedo Beltrán Silvia Marely 
Kybernus

Saldaña Calderón Ricardo 
Scotiabank

Saldaña Vladimir Guerra 
Castellanos y Asociados

Salinas Martínez Ricardo 
Universidad Autónoma de San 
Luis Potosí

Salinas Muñoz Tonatiuh 
Nacional Financiera SNC

Rojas Ramírez Sandra
Secretaría de Educación de 
Gobierno San Luis Potosí

Romero Villalobos Benjamín 
ARGO Grupo Industrial

Rosa Barranco Alma
Colegio San Luis

Rosales Gómez Marcos 
Mexicana MRO Services

Rosillo Iglesias José Gabriel 
Contraloría General del Estado 
de San Luis Potosí

Rositas Martínez Iván
SINTEC

Rotuno De Santiago Angélica 
Esmeralda
Mabe

Rove Karl
Consejero Político USA

Rozental Andrés
Rozental y Asociados

Rueda Flores Héctor 
Inmobiliaria Rueda

Rueda Moreno Francisco Javier 
Eduardo
Rumo Alfombras y Tapices

Ruíz Covarrubias Juan Martín 
SOLECO

Ruíz García Juan José
Galerías a la carta

Saba Moisés
Corporativo Mesa, S.A. de C.V.

Rivera Castillo Alejandro Iván 
Tennc Gestión de Negocios

Rivera Hasbun Sara
Ontario Trade And Investment 
Office

Rivera Raba Manuel
Grupo Expansión

Rivera Ramos Vicente
Grupo Galvan

Robles Adame María Eugenia 
Mabe

Robles Álvarez Carlos 
Bombardier Aerostructures & 
Engineering Services

Rodríguez Hernández Karina 
Bisnezlink

Rodríguez Madrid Adela 
Yamiri Política, Comunicación y 
Negocios, S.C.

Rodríguez Moreno Andrea 
Universidad Autónoma de San 
Luis Potosí

Rodríguez Peña Pedro
Gruma S.A.B de C.V.

Rodríguez Pullen Ignacio
Grupo TMM, S.A.B.

Rodríguez Sosa Fermín
WTC Industrial

Rodríguez Vázquez Marcos 
Darío
Mabe

Rodríguez Zavala Yesenia 
Universidad San Pablo
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Smadja Claude
Smadja & Smadja

Smadja Yael
Smadja & Smadja

Sodja Laryea Nii Sodja
Txt Ghana

Solano Castillo Roberto
Grupo Valoran

Solis Perfecto
PARSONS

Solis Rossana
Honeywell

Soremekun Olufemi
Biofem Group Limited

Suedan Díaz Zammir Aizar 
Burel S.A. de C.V.

Sullivan John J.
US Department of the State

Sustaita Álvarez José Fernando 
Grupo Gusi, S.P.R. de R.L de C.V.

Sustaita Cruz Norma
Mabe

Takase Yasuhi
Embajada de Japón

Tanus P. José Halim 
Agropecuarios TOM, S.A. de 
C.V.

Tello Nocetti Mariano
Red Media

Tetu Dominic Delegación 
General de Quebec en México

Segarra Carballo Alejandro
ASP Laser México

Selee Andrew
Migration Policy Institute

Serment Cabrera Leticia 
Productos V y L, S.A. de C.V.

Serna Alvear Clemente
Grupo Medcom

Serrano Gaviño Gaviño Gerardo 
Congreso del Estado

Serrano Segovia José Francisco 
Grupo TMM, S.A.B.

Shirk David
Universidad de San Diego

Sierra Álvarez Aldo Iván 
Sindicato Nacional de 
Trabajadores de la Educación

Sierra Rivera Manuel
Aerolíneas Ejecutivas, S.A. De 
C.V.

Sigona Torres José
IMSS

Siller Martínez Humberto Javier
Logística Integral en 
Transportación S.A. de C.V.

Silva Almaguer Abraham 
Rachid
Scotiabank

Slim Helú Carlos
Grupo Carso

Slim Seade Héctor
Telmex

Slyusar Yury
United Aircraft Corporation

Salvador Rodriguez Alejandra 
CGI Logistics S.A. de C.V.

Sánchez González Karen 
Estefanía
El Colegio de San Luis, A. C.

Sánchez Hernández José 
Gregorio Universidad del Valle 
de México UVM

Sánchez Pérez Carlos Enrique 
Potogas

Sánchez Pérez Marcela
Caja Real del Potosí

Sánchez Y Tépoz Julio 
COFEPRIS

Sánchez-Rico Julio
Indra Sistemas México, S.A. de 
C.V.

Sandoval Díaz Aristóteles 
Gobierno del Estado de Jalisco

Santa Cruz Martínez Gilberto 
Grupo Fondería S.A. de C.V.

Santiago Torres José Luis
Grupo Alta Gestión (GAG)

Santos Ward Gaston
SAGARPA Delegacion San Luis 
Potosí

Sarrapy Priede Paul Francois
GP Logistics, S.A. de C.V.

Schulte Carl H.
Soluciones Energéticas 
Mexicana

Schwebel Gerry
International Bank of 
Commerce
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Uriegas Vázquez Armando 
Nielsen

Valdés González Francisco 
Javier
Syngenta

Valenzuela Arturo
Covington & Burling LLP

Valladares Eichelmann 
Alejandro
Soluciones Energéticas 
Mexicanas

Valladares Eichelmann Juan 
Carlos
Soluciones Energéticas 
Mexicanas

Valladares García Pablo
Editora Mival

Vallejo Valdés Mario
Cámara Mexicana de la 
Industria de la Construcción

Valles Hernández Eduardo 
Sindicato Nacional de 
Trabajadores de La Educación

Van Ark Bart
The Conference Board

Vargas Dávila Julio Enrique 
Coppel S.A. de C.V.

Vargas Gómez Alberto
Grupo Gusi, S.P.R. de R.L de C.V.

Vázquez Méndez Juan Adrián
Gobierno del Estado 
Comunicación Social

Vázquez Raña Olegario
Grupo Empresarial Ángeles

Torres Verdin José Carlos 
GOING Global Operations 
International Group

Torres Villa Aldo Emmanuel 
Secretaría Técnica de Gabinete

Torrescano Medina Edmundo 
Palacio de Gobierno

Torroella Soto Luis 
Innovaciones En Terracerias, 
S.A. de C.V.

Torruco Garza Miguel
Grupo Alemán

Trejo Hernández Óscar
Grupo Gusi, S.P.R. de R.L de C.V.

Tristán Zamores Rafael 
Tecnológico de Monterrey

Tsrakasu  Dickson
Patron Management Group

Turueño Duffour Francisco 
Javier
SL Sterling S.C.

Uchio Yusuke
Japan External Trade 
Organization (JETRO)

Ugalde Montes José Luis 
Secretaría de Finanzas

Umemura Jun
Toyota Motor North America, 
Inc.

Uribe Ávila José Marco Antonio 
Cámara Mexicana de la 
Industria de la Construcción

Tobías Gómez Abraham 
Corporativo Empresarial Lto 
S.A. de C.V.

Tobías Gómez César
Guerra Motors

Tobías Gómez Horacio
Grupo Hormadi

Tobías Gómez Javier
Grupo Euro

Tobías Mercado Mariana 
Corporativo ATG

Toledo Minondo Manuel
Grupo Jama

Topete Arim
Global South Group

Topete Dávila Fernando 
Corporativo ACR

Torres Cano Francisco 

Organización Editorial 
Mexicana

Torres Corzo Carlos
Proyectos y Soluciones de 
Análisis Contable Admini

Torres Díaz De León Raúl Mario 
Grupo Bernalejo SAPI de C.V.

Torres Hernández Andrés 
Promotora Hersa S.A. de C.V.

Torres Hernández Pablo 
Promotora Hersa S.A. de C.V.

Torres López María de Lourdes 
Disquimsa

Torres Miranda Ricardo Alberto 
Gobierno del Estado de San 
Luis Potosí
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Zentner Gustavo
Interpoc. International Point of 
Commerce

Zermeño Balbontín Óscar 
Grupo Fondería S.A. de C.V.

Zorrilla Fullaondo Enrique 
Scotiabank

Zozaya Délano José Guillermo 
Kansas City Southern de México

Zúniga Brown Timothy 
Embajada de Estados Unidos

Zúñiga Flores Jorge Alejandro 
Grupo Gusi, S.P.R. de R.L de C.V.

Zuviri Oviedo Giovanni de Jesús 
Xantolo

Walker Linda
Walker Von Graffenried Asset 
Management AG

Wiafe - George
New Global Pharmaceuticals 
Limited

Willie Rosillo Juan Manuel 
Secretaría Técnica de Gabinete

Wittman Raymond
BMW Group

Wojna Beata
Embajada de Polonia en 
México

Woo Taehee
Yonsei University

Yáñez Vega Mario Jorge
Hogan Lovells BSTL, S.C.

Zambrano Gonzalo
Grupo Zari

Zamora Zamora Erick
Política, Comunicación y 
Negocios S.C.

Zapata Guzmán Joel
Mabe

Zavala de la Rosa Gerardo 
Andrés
Universidad Marista

Zavala Farfán Maricela
Notaria Pública

Velazco Hernández Óscar
Mabe

Vélez Carlos
Kansas City Southern de México

Veliz Alemán Patricia Elizabeth 
Operadora Yaan, S.A. de C.V.

Vergara Kuri Juan Ezequiel 
Cargo Group International 
Logistics

Verma Rohit
Cornell University

Vidales Cerda Josué
Tesla Ingeniería S.A. de C.V.

Vielma Luis
Galem Energy

Villafuerte Garza Nora
Nestlé México

Villalón Baltazar José Luis 
Target Robotics

Villar Rubio Manuel Fermín 
Universidad Autónoma de San 
Luis Potosí

Villarreal Luis Carlos
VISA Valores Inmobiliarios

Villegas Sojo Saúl
Directum Translations

Villeneuve Stéphane 
Bombardier Transportation

Vital Vergara Juan Humberto 
Mas Comunicación

Viveros Figueroa Carlos
Grupo TMM, S.A.B.
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Created in 1986, with high impact programs focused on the most vulnerable population, the Carlos Slim Foundation 
has benefited millions of people. With a high sense of social responsibility, efficiency and opportunity, the 
Foundation develops programs in the fields of education, employment, health, nutrition, justice, culture, human 
development, support in natural disasters, economic development, environmental protection and conservation. 

Among others, the Foundation also contributes to improving the quality of life of the population of all ages, 
promote the formation of human capital and generate opportunities that promote the integral development of 
people and their communities.

SPONSORS

160



The origins of Nestlé go back to 1867 in Vevey, Switzerland, when its founder Henri Nestlé revolutionized the 
food industry by developing the first lactated flour to satisfy the food and nutritional needs of children. In 1905, 
he merged with a major producer of condensed milk, the Anglo Swiss Company Condensed Milk, with whom he 
begins the diversification and internationalization process. New products were added little by little to the first 
production of condensed milk and lactated flour, such as soluble coffees, chocolates, confectionary, culinary, as 
well as pet food, all of them worldwide, currently sold in 197 countries.

With 86 years of presence in Mexico, Nestlé is the leading company in Nutrition, Health and Wellness in the country. 
Nestlé is committed to build a better Mexico with growing economic development, a better environmental 
future and greater opportunities for all. That is why it has the support of 34 Global Research Centers and 16 
Distribution Centers established in 17 states of the Republic, generating employment for 15,000 people. 

Every day, Nestlé is part of the lives of billions of people and families around the world. Its purpose is to improve 
their quality of life by offering them products and services that promote healthier and happier lives. Helping 
the development of more prosperous and strong communities and  caring for the planet generating zero 
environmental impact. 
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TELMEX, Mexico’s leading telecommunications company, is a corporate  conglomerate consisting of Teléfonos de 
México, S.A.B. de C.V. along with its subsidiary and associated companies, providing telecom services in Mexico. 
Thanks to more than $38.92 billion in investments since its privatization in 1990, the company has secured the 
growth and modernization of its infrastructure, developing a 100% digital technological platform and enabling 
it to offer its clients products and services of the highest international quality standards.

TELMEX provides the broadest range of advanced telecom services to its clients in all market segments, including 
public, rural, and residential telephone services, thanks to the great coverage and technical capacity offered by 
its access and carrier networks. It also offers specialized services for small and medium-sized businesses, as well as 
attention to national and international corporate clients, providing products to companies and institutions that 
seek constant improvements of their business and processes, by means of quality service and the implementation 
and administration of cutting edge technologies. TELMEX is a highly competitive, reliable company, that strives 
for constant growth and improvement.
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Grupo TMM is one of the largest integrated logistics and transportation companies in Mexico providing spe-
cialized maritime services and integrated logistics services, including land transportation services and ports and 
terminals management services, to international and domestic clients throughout Mexico. We offer a solid logis-
tical structure looking after our clients’ most precious resources: time and money. Thanks to our three business 
units and the efforts of our human capital, Grupo TMM has everything necessary to offer a world class service 
guaranteeing the highest quality to all our clients. The original company, Transportes Maritimos Mexicanos, S.A. 
was constituted on June 1955 and three years later changed its registered name to Transportacion Maritima 
Mexicana, S.A. During 60’s the Company experienced a fast growing era, it started operations on the Atlantic 
Gulf with services to US and Mexican ports; opened its Pacific Coast liner service to Central and South America; 
inaugurated its transatlantic service on a regular basis to Northern Europe, initiated regular services to the Far 
East and to the Mediterranean Coast; and started its regular services to Brazil. At that time the Company initiat-
ed its diversification process, first in the railroad business acquiring the Tex-Mex railway, and in 1983 initiating 
the Car Transportation operation with specialized vessels.  During the 90’s TMM enters into strategic alliances; 
in 1993 agrees with Hapag Lloyd to serve Northern Europe ports; in 1994 with Seacor Marine in Supply Ships; in 
1995 again with Hapag Lloyd to serve the Mediterranean area, and also with CSAV for the Car Carrier business.  
In logistic services, in late 90’s TMM acquired the concession to operate the Manzanillo Container Terminal in the 
mexican pacific; it obtained a 40 year concession on the International Cruise Dock at Cozumel Island at the mexi-
can caribean, and also got a 25 year concession from the Acapulco Port Authority, to operate the cruise dock, the 
multipurpose terminal, and the international cargo terminal. TMM is listing on the Mexican Exchange Market 
since 1980; and abroad TMM is listed on the New York Stock Exchange effective 1992.

Our Mission
“We are a Mexican group specializing in maritime and onshore transport, integrated logistics, storage and port 
operations.

Our competitive strength is based on the integration of our own strategic assets and those of third parties to 
offer a wide variety of solutions providing a high level of service and flexibility for our clients, all of which is 
supported by constantly developing technology, 50 years of experience and excellent human capital.

Our commitment is to maximize shareholder equity through the efficient and profitable operation of our busi-
ness units.”

Our vision
“To be the leading provider of transport services and integrated logistics solutions in the national market, seek-
ing to participate in high return and profitable niche markets

At Grupo TMM we are committed to respecting the environment and participating in the consolidation and 
development of Mexico.”

Our Infrastructure
Grupo TMM has a unique position in the Mexican market, being the ideal link between railways, roads and ports 
as well as the link between the main cities and production centers in the country. 
The Company has facilities located in Aguascalientes, Veracruz, Queretaro, Ramos Arizpe, Laredo, Hermosillo, 
San Luis Potosi, Toluca, Cuernavaca, Monterrey, Puebla, Cd. Sahagun and Mexico City.
Grupo TMM offers a logical structure to enhance a client’s most precious resources: their time and money, work-
ing jointly with all industries, including companies that require the highest standards to guarantee their satis-
faction in logistical matters.

Our Solutions
Our consulting services, the creation of synergies through our diverse operations, our market knowledge and 
our interest to treat our clients as they require, has allowed us to provide customized and integrated solutions, 
in the areas of:

• Logistics and Inland Services.
• Specialized Maritime Services.

SPONSORS

163



Based in Mexico City, Kansas City Southern of Mexico (KCSM) is a Mexican company leader in rail transport, 
serving major industrial centers in the northeastern and central Mexico and the port of Lázaro Cárdenas, Tampico 
/ Altamira and Veracruz, with over 2,641 miles of track. KCSM provides a direct connection between the US and 
the logistics center of Mexico, crossing through the international bridges in Nuevo Laredo and Matamoros. 
KCSM is a subsidiary of Kansas City Southern (KCS), rail transport company investment in Mexico, USA and 
Panama. Besides KCSM, its major holdings include The Kansas City Southern Railway Company and The Texas 
Mexican Railway Company. Rail holdings and strategic alliances in North America KCS are essential components 
of the railway system in the region, connecting commercial and industrial centers in the United States, Canada 
and Mexico.
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Scotiabank is Canada’s international bank and a leading financial services provider in North America, Latin 
America, the Caribbean and Central America, and Asia-Pacific. We are dedicated to helping our 24 million 
customers become better off through a broad range of advice, products and services, including personal and 
commercial banking, wealth management and private banking, corporate and investment banking, and capital 
markets.

Scotiabank’s continued growth and success is founded on several key factors:

• A committed team that shares the same values and works together to provide customers with expert advice, 
insights and financial solutions.

• A highly diversified and well-balanced business operating within a clearly defined global footprint.
• A strategic agenda with a clear focus based on five, highly integrated priorities that will help us build 

an even better Bank: being more focused on our customers; enhancing leadership depth, diversity and 
deployment; being better organized to serve customers and reduce costs; driving a digital transformation; 
and aligning our business mix with deeper customer relationships.

For more information, please visit scotiabank.com.mx and follow us on Twitter @ScotiabankMX.
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Began operations in 2002. Under the philosophy of “Thinking Global and Acting Local”, Toyota de México has 
proven its commitment to the environment, sustainability and customer satisfaction offering a wide range of 
products that respond to the needs of the Mexican market. 

Toyota has a portfolio of 18 models and a 69 dealers strategically established in the country. In 2016, Toyota 
commercialized 104,955 units with a total market share of 6.5%. Toyota Motor Manufacturing has presence in 
Mexico with a truck assembly plant in Tijuana, Baja California, that produced approximately 100,000 Tacoma 
pickup trucks during 2016 and which its production capacity will grow to 160,000 annual units by late 2017. 

Through a project partnership with Mazda Manufacturing Vehicle Operation of Mexico, Toyota produced in this 
same year 45,000 Yaris R in its plant in Salamanca, Guanajuato. By 2019, Toyota foresees to start operations of 
its second production plant in the country, which will be located in Apaseo el Grande, Guanajuato. For more 
information about TMEX, visit:

www.toyota.com.mx
http://www.toyota-pressroom.com.me/ www.facebook.com/ToyotaMex
www.facebook.com/ToyotaRacingMexico www.twitter.com/ToyotaMex
www.twitter.com/ToyotaRacingMX www.youtube.com/ToyotaMex
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Safran is a leading international high-technology group and Tier-1 supplier of systems and equipment for 
aerospace, defense and security. Operating worldwide, the Safran group has near 60,000 employees in nearly 60 
countries and generated sales of 15,8 billion euros in 2016.

Working alone or in partnership, Safran holds world or European leadership positions in its core markets.

Today, the following companies have operations in the States of Querétaro, Chihuahua and in Mexico City.: 
Safran Electrical & Power, Safran Landing Systems, Safran Aircraft Engines, Safran Nacelles, Safran Helicopter 
Engines and Safran Identity and Security. The Group, which is the main aeronautical employer in the country, 
counts on 11 plants and hires close to 6,000 people. 

Further information:
SAFRAN México
T. +52 (55) 5281 8775
www.safran-group.com
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About Us
Interjet is a Mexican “high efficiency” airline, that is to say it offers quality service at reasonable prices, 
a commitment which is evident on a daily basis in all our operations. More than 55 million passengers have 
travelled with us in Mexico, the U.S., Central America and the Caribbean since we were established.

Fleet and Destinations
We began operating in 2005 with a fleet of three Airbus A320 airplanes connecting three destinations in Mexico: 
Guadalajara, Monterrey and Cancun. Today we have one of the world’s most modern fleets consisting of 68 
aircraft (46 Airbus and 22 Superjet 100s), both of which are equipped with the latest technology.

Interjet currently flies to 53 destinations, 37 of which are in Mexico and 16 abroad, to cover the needs of both 
pleasure and business passengers:

In the U.S.: Chicago, Dallas/Fort Worth, Houston, Las Vegas, Los Angeles, Miami, New York, Orlando/Sanford 
and San Antonio.
In Cuba: Havana, Santa Clara and Varadero.
In Central and South America: Bogota, Guatemala, Lima and San Jose Costa Rica.

What Distinguishes Us
Interjet offers the most legroom in the industry, with approximately 34 inches (85 centimeters). 
Honesty is one of our values which is why we will never surprise our passengers with the price they have to 
pay, thus what they see is what they pay.
We are the only airline in which all passengers can check up to 50 kilos of baggage, and in Priority class up to 
75 kilos, which can include sports equipment or pets. 
We do not charge for seat selection or for printing boarding passes.
Older adults have a permanent discount on all our flights, seasonality notwithstanding.
All our flights have women-only restrooms.
All our flights offer complimentary snacks and beverages.

Interjet is committed to the environment and society. We back and encourage academic endeavors and have 
certifications because of the environmental protection measures we have implemented.
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Airbus – Shaping the Future of Aeronautics and Space

Airbus is a global leader in aeronautics, space and related services. The company offers the most comprehensive 
range of passenger airliners from 100 to more than 600 seats. Airbus is also a European leader providing tanker, 
combat, transport and mission aircraft, as well as one of the world’s leading space companies. In helicopters, 
Airbus provides the most efficient civil and military rotorcraft solutions worldwide. Airbus is a major partner in 
the Eurofighter consortium, a stakeholder in the missile systems provider MBDA and a 50% partner in turboprop 
aircraft maker ATR.  
 
Airbus strives to expand its key programmes to support further profitable growth. To gain access to new markets 
and resources, the company is expanding its international footprint but remains strongly committed to its home 
countries within Europe. 

Airbus – known as EADS until 1 January 2014 – was created in 2000 through the merger of DaimlerChrysler 
Aerospace AG in Germany, Aérospatiale Matra in France, and CASA in Spain. The company is today’s best practical 
example of a truly successful European industrial enterprise. The order book at the end of 2016 was worth  
€ 1,060 billion. In 2016, Airbus had revenues of € 66.6 billion, nearly triple the € 24.2 billion generated in 2000. 

Denis Ranque has been Chairman of the Board of Directors since 2 April 2013. 
Tom Enders has been Chief Executive Officer (CEO) since 1 June 2012.  
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Bombardier Inc.

Bombardier is the world’s leading manufacturer of both planes and trains. Looking far ahead while delivering 
today, Bombardier is evolving mobility worldwide by answering the call for more efficient, sustainable and 
enjoyable transportation everywhere. Our vehicles, services and, most of all, our employees are what make us a 
global leader in transportation.

Bombardier is headquartered in Montréal, Canada. Our shares are traded on the Toronto Stock Exchange (BBD) 
and we are listed on the Dow Jones Sustainability North America index. 

Bombardier Transportation 

With 61 production and engineering sites and 18 service centres in 28 countries, Bombardier Transportation is 
a global leader in the rail industry. We cover the full spectrum of rail solutions, ranging from complete trains 
to sub-systems, maintenance services, system integration and signaling. Our installed base of rolling stock 
exceeds 100,000 rail cars and locomotives worldwide. Our 39,400 employees continue a proud tradition of 
delivering ingenious rail transportation solutions, including rail vehicles, propulsion and controls, bogies services, 
transportation systems and rail control solutions.

Bombardier Transportation has more than 24 years in Mexico and employs around 1,500 people. The site in Cd. 
Sahagun, Hidalgo, specializes in manufacturing, introduction of passenger rail vehicles, maintenance and after-
sales service. It operates another manufacturing site in Hidalgo and other in Huehuetoca, State of Mexico, that 
specializes in harnesses.

It offers to the Mexican market a complete range of systems, products and rail passenger services: metro cars, 
light rail, locomotives and regional trains.

Bombardier Aerospace

With more than 31,200 employees and a leadership position in global markets, Bombardier Aerospace designs, 
manufactures and supports innovative aviation products for the business, commercial, specialized and amphibious 
aircraft markets. It has the most comprehensive aircraft portfolio and holds the number one position in business 
and regional aircraft. Our high-performance aircraft and services set the standard of excellence in several markets: 
Business aircraft, Commercial aircraft, Aerostructures & Engineering Services, Amphibious aircraft, Specialized 
aircraft solutions and Aircraft services and training.
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Grupo Financiero Value is a leader in stock-market intermediation, fund operator, investment management and 
leasing. Value Financial Group provides a wide range of services in Mexico to a substantial and diversified client 
portfolio that includes corporations, governments and individual investors. We invite you to take a tour of our 
new internet portal and use the many financial resources it offers.

Mission
The mission of Grupo Financiero Value is meeting the financial needs of its customers through a personal 
treatment so that we are a leader in customer’s care and service.

Vision
To be the leading growing financial group in the country by providing high quality financial services, consistency 
and profitability, with an experienced working team in an environment of honesty, collaboration and cutting 
edge technology that can ensure security for our customers and continued growth of our portfolio.

VALUE Casa de Bolsa
Specializes in investment management in order to increase the assets of our clients. Value Casa de Bolsa is 
recognized in the market due to the best quality services provided, the best investment funds as well as to the 
fact that we give our clients the best results.

Value Casa de Bolsa specializes in:

• Investment Funds
• Money Market
• Capital Markets
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Accenture is a leading global professional services company, providing a broad range of services and solutions in 
strategy, consulting, digital, technology and operations. Combining unmatched experience and specialized skills 
across more than 40 industries and all business functions – underpinned by the world’s largest delivery network 
– Accenture works at the intersection of business and technology to help clients improve their performance and 
create sustainable value for their stakeholders. With approximately 425,000 people serving clients in more than 
120 countries, Accenture drives innovation to improve the way the world works and lives.

Visit us at www.accenture.com.
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Arancia is privately owned company based in Guadalajara, Mexico, founded in 1925 by Luis Aranguren-Sainz.  
(www.arancia.com.mx)

Arancia in Biotech and Ingredients for Food and Industry

- Enmex – Maker and seller of food and industrial enzymes with substantial exports to the U.S. and Europe. 
(www.enmex.com.mx)

- NaturaExtracta – Solutions in food ingredients, flavors, colors and specialty ingredients (www.naturaextracta.
com)

- Santo Tomas World Trade – Processor and seller of hot peppers, seeds and spices and their products for 25 years. 
(www.santotomas.com.mx)

Arancia in Logistics Services

- Pacific Star Foodservice – Foodservice supplier and distributor to restaurants. Joint venture with Sysco USA. 
(www.pacificstar.com.mx)

Arancia in Energy

- Eneri – Efficiency in use of electricity, developing systems for monitoring and control for efficient use of 
electricity, and smart meters. (www.eneri.com.mx)

Strategic Institutional Investments

- Ingredion (previously Corn Products International) – Global ingredients solutions company, maker of sweeteners, 
starches, nutrition ingredients and biomaterials. (www.ingredion.com)

- Enzymotec - Lipid-based biofunctional ingredients for nutrition, and health. (www.enzymotec.com)

- Advanced BioNutrition - Encapsulation technology for delivery of bioactive materials and to improve shelf life. 
(www.advancedbionutrition.com)

- NexFerm – Innovation in yeasts for baking, food, health, and nutrition (nextferm.com) 

Our Values and Practices

Respect for the person, ethics, continuous improvement, institutional management, and client and results-
orientation are our culture and have been the foundation of our success.

Arancia has received the ESR Socially Responsible Company national distinction from the CEMEFI Empresa 
Socialmente Responsible del Centro Mexicano de Filantropía, A.C. for 13 consecutive years.

We seek to partner, apply the best technology, use outside expertise, take advantage of economies of scale, be 
financially conservative, walk our talk, and be a positive factor for our people and community.
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General Information.
Nacional Financiera, S.N.C. (Nafin), was established in 1934 as a National Financial Institution (Development 
Bank) aiming at local development and job creation. 

Nacional Financiera contributes to the country´s Economic Development through accesible financing for MSMEs, 
entrepreneurs and strategic investment projects and with other business development services; as well as 
contribute to the Financial Market Development, and act as a financial agent for the Federal Government, 
allowing the innovation improvement and the increase of productivity, competitivity, generating jobs and 
regional growth.

Institutional Objectives:

1. Expand access to financing on better terms (more and cheaper credit) and other business services to 
MSMEs and entrepreneurs, with a new focused approach to improve productivity.

2. Support the development of long-term projects in priority sectors and high impact, in coordination with 
other development banks and under schemes to corrtect market failures.

3. Promote regional and sectoral development of the country, through a differentiated product offering, 
according to the productive potential of each region and structure.

4. Contribute to the development of financial markets through innovative mechanisms and instruments to 
improve their performance and to be strengthened as sources of financing for SMEs.

5. Maximize the economic impact and financial performance to ensure long-term sustainability of the 
institution.

6. Having a support structure and flexible and innovative, with trained human resources to enable the 
institution adequately respond to public policy objectives of the Federal Government management.

7. Ensure that the institution has a results-oriented trying to improve their impact on economic development 
management.

Nacional Financiera main office is located in Mexico City, it also has five regional offices: Hermosillo, Son., 
Monterrey, N. L., Guadalajara, Jal. Mexico City and Merida, Yuc.

At the present time, Nacional Financiera has 972 employees.
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Fondería is a 100% Mexican company dedicated to the manufacture of steel products for different markets 
through the recycling of scrap metal. FonderÍa and its subsidiaries produce 650 thousand tons per year.

The company is specialized in rebar, electro welded steel products, wire rod, annealed wire, stirrup, profiles and 
nail. It is the only steel company that has an important distribution fleet of its own.

FonderÍa Group has its beginnings in the 80´s decade from the union of several steel companies dedicated 
to different branches, that in 2004 is strengthened with the acquisition of a steelworks electric arc furnace 
integrating its manufacturing process.

This synergy was consolidated in 2011 through a merger, creating Grupo Fondería, with 4 plants and more than 
1300 employees in San Luis Potosí.

Grupo Fondería is the most important San Luis Potosi’s company in the industry, committed to the environment 
and sustainability with important projects to increase its international presence and diversification of products.
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Founded in 1966, Grupo Expansion (also known as GEx) is currently the most important multiplatform group 
aimed to selective and business audiences in Mexico.

In 2010 changed its corporate image and was oriented to “Creating passionate media experiences to enrich 
readers’ and users’ lives “.

Grupo Expansion is Mexico’s second largest magazine & digital publisher with a solid portfolio of 17 magazines, 
11 websites and a monthly reach of nearly 42 million. GEx’s brands include: Expansión, ELLE, Obras, Manufactura, 
IDC, Quién, InStyle, ELLE Decoration, Tec Review, Accent, Aire, Gran Plan, Chilango, Life and Style, Travel + 
Leisure, CNNExpansión, Mediotiempo y CNNMéxico.

Social Media: Facebook/grupoexpansion; Twitter: @grupogex.
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Sunday 22

“Shaping Mexico’s options”
San Luis Potosi 22 - 24 October, 2017

11:30 onwards Participant registration

15:00 - 15:15

San Luis Potosí

Welcoming remarks

• Miguel Alemán Velasco, Chairman of the Mexico Business Summit, Mexico
• Juan Manuel Carreras López, Governor of San Luis Potosí, Mexico

15:15 - 17:00

San Luis Potosí

The World We Will Be Looking at 2018 

Speakers:
• Ronnie Chan, Chairman, Hang Lung Properties, Hong Kong SAR 
• Valentín Diez Morodo, President, COMCE, Mexico
• Ildefonso Guajardo, Secretary of Economy, Mexico
• Denis V. Manturov, Minister of Economy, Industry and Trade, Russian Federation
• Guillermo Ortiz, Chairman, BTG Pactual Latin America, Mexico
• Bart Van Ark, Executive Vice President, Chief Economist, and Chief Strategy Officer, The Conference Board, 

USA 
Moderator:

• Alberto Bello, Business and News Editor and Director, Grupo Expansión, Mexico

17:15 - 18:30

San Luis Potosí

Dealing with Trump’s USA 

Speakers:
• Shannon O’Neil, Nelson David Rockefeller Senior Fellow for Latin America Studies and Director of the Civil 

Society, Markets, and Democracy Program, Council on Foreign Relations, USA
• Antonio Ortiz-Mena, Senior Vice President, Albright Stonebridge Group, USA
• Clyde Prestowitz, President, Economic Strategy Institute, USA
• Carlos Sada Solano, Under Secretary for North America, Foreign Affairs Ministry, Mexico
• Andrew Selee, President, Migration Policy Institute (MPI), USA

Moderator:
• Andrés Rozental, President, Rozental & Asociados, Mexico

18:45 - 20:00

Guadalajara

Focusing on the E-economy that Will Define Mexico’s Future Growth

Speakers:
• John Donoghue, Chief Executive Officer, National Fiber Networks de Mexico, Mexico
• Rodrigo García Estebarena, Vicepresident and General Manager, Western Union Mexico, Mexico
• Uri Levine, Co-Founder Waze, Serial Entrepreneur, Israel
• Peter Ostroske, Founder, OFI, USA

Moderator:
• Lorenzo Lazo Margain, Managing Partner, Alemán Velasco y Asociados, Mexico

18:45 - 20:00

Puebla

Let’s Evaluate Mexico: How Competitive Are We?

Speakers:
• Soumitra Dutta, Dean, Cornell SC Johnson College of Business, USA
• Luiz Carlos Ferezin, President, Accenture, Mexico
• Enrique Huesca Fernández, Executive Secretary of the Federal Authority for the Development of Special 

Economic Zones (AFDZEE), Mexico
• Pedro Padierna, President, PepsiCo Mexico, Mexico
• Nora Villafuerte, Vice President, Human Resources, Nestlé Mexico, Mexico

Moderator:
• Gabriel Guerra Castellanos, President and General Director, Guerra Castellanos y Asociados, Mexico
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Monday 23

20:00 - 20:30 Cocktail reception

20:30 - 22:00   

San Luis Potosí

Official opening dinner

Keynote Speaker:
• Karl Rove, Former Deputy Chief of Staff and Senior Advisor to President George W. Bush, USA

Presented by:
• Claude Smadja, Founder and Chairman, Smadja and Smadja Strategic Advisory, Switzerland

08:30 - 10:30
Puebla

What Is the Strategic Vision for Mexico’s Future? 

Speakers:
• Roy Campos,  President, Consulta Mitofsky, 
• Lourdes Casanova, Senior Lecturer and Academic Director, Emerging Markets Institute, Johnson School of 

Business, Cornell University, USA 
• Rossana Fuentes Berain, Chief Executive Officer and Founder, Mexico Media Lab S21, Mexico  
• Gabriel Guerra Castellanos, President and General Director, Guerra Castellanos y Asociados, Mexico 
• Javier Mancera, Partner, CMM, Mexico
• Tony Payan, Director of the Mexico Center, James A. Baker III Institute for Public Policy, Rice University, USA 

Moderator:
• Daniel Moss, Global Economics Writer, Bloomberg View, USA

10:30 - 10:45 Networking Break 

10:45 - 12:00
Puebla

A Status Report on NAFTA

Speakers:
• Jean Charest, Partner, McCarthy Tétrault LLP, former Premier of Québec, Member of the Queen’s Privy 

Council for Canada, Canada
• Moisés R. Kalach, Head, International Negotiations Strategic Committee on NAFTA renegotiation, Consejo 

Coordinador Empresarial, Mexico
• Patrick Ottensmeyer, President & Director, Kansas City Southern, USA  
• Gerardo Schwebel, Executive Vice President, Corporate International Division, International Bank 
• of Commerce, USA

Moderator:
• Julio Millán, President, Grupo Coraza Corporación Azteca, Mexico 

12:15 - 13:15
Querétaro

Sustaining the High Growth Potential of the Aerospace Industry

Speakers:
• Craig Breese, President for Latin America, Honeywell, USA 
• Daniel Parfait, President, Safran Mexico, Mexico 
• Carlos Robles, President, Mexican Aerospace Industry Federation, Mexico 
• Marcos Rosales Gómez, CEO, Mexicana MRO, Mexico

· 
Moderator:

• Pablo Mier y Terán, Founder and Chief Executive Officer, Mier y Teran & Asociados, Mexico
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12:15 - 13:15
Guadalajara

Sustaining the high growth potential of the ICT sector

Speakers:

• Ulises Castillo Hernández,  Director, Cybersecurity Division, Telmex (Scitum), Mexico

• Javier Cordero, President and General Director, Oracle México, Mexico
• David Lask, Founder and Chief Executive Officer, Creze, Mexico
• Jaime Reyes, Innovation Secretary, Jalisco, Mexico

Moderator:
• Martha C. Ramos Sosa,  National Editorial Director, OEM, Mexico

12:15 - 13:15
Puebla

How to Maintain Consumer Demand to Support Economic Growth?

Speakers:
• An Hodgson, Income and Expenditure Research Manager, Euromonitor, United Kingdom
• Armando Uriegas, Chief Executive Officer, Nielsen Mexico & Nielsen Ibope Mexico, Mexico
• Enrique Zorrilla,  Chairman and Chief Executive Officer, Scotiabank México, Mexico

Moderator:
• Yaël Smadja, Chief Executive Officer, Smadja & Smadja, USA

13:30 - 15:00
San Luis Potosí

Plenary luncheon
A Business Leader’s Perspective: What Are the Options for Mexico’s future?

Keynote Speaker:
• Carlos Slim Helú, Honorary Chairman, Grupo Carso, Mexico

Presented by:
• Miguel Alemán Velasco, Chairman of the Mexico Business Summit, Mexico

15:10 - 15:50
Puebla

The U.S.-Mexico Bilateral Relationship

Special Address 

• John J. Sullivan, Deputy Secretary of State, US government, USA 

Presented by:
• Alfonso García Cacho, Principal, Mexico Business Summit, Mexico

16:00 - 17:00
Puebla

More Crucial Than Ever: Moving Full Speed into Industry 4.0

Speakers:
• Craig Breese, President for Latin America, Honeywell, USA
• Rafael Funes, Chairman Lovis, United Kingdom
• Rogelio Garza Garza, Undersecretary for Industry and Commerce, Secretary of Economy, Mexico
• Guillermo Ortega Rancé, Chief Operating Officer, Mexico Media Lab S21, Mexico 

Moderator:
• Luiz Carlos Ferezin, President, Accenture, Mexico

16:00 - 17:00
Querétaro

How Can the Fight against Corruption and the Rule of Law Be Stepped Up  

Speakers:
• Ernesto Canales Santos, Deputy Attorney Specializing in combatting corruption, State of Nuevo León, Mexico
• José  Mario de la Garza, President, Mexican Bar Association, Mexico
• David A. Shirk, Associate Professor, Department of Political Science and International Relations, University of 

San Diego, USA

Moderator:
• Rafael Heredia, Director, Heredia Rubio Abogados SC, Mexico

17:00 - 17:15 Networking Break 
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17:15 - 18:20
Veracruz

Get Smarter about… Innovation

• Soumitra Dutta, Dean, Cornell SC Johnson College of Business, USA

17:15 - 18:20
Querétaro

What Industrial and Financial Policy Is Necessary for Stronger Investment? 

Speakers:
• Nicholas Kwan, Director of Research, HKTD, Hong Kong  
• Scott McDonough, Managing Director, Alta Growth Capital, USA
• Ary Naïm, Country Manager, IFC, Mexico
• Tonatiuh Salinas, Deputy Director, Banca Emprendedora (NAFINSA), Mexico
• Yasushi Takase, Japan Ambassador to Mexico, Japan

Moderator:
• Max Linares Solea, Chief Executive Officer, Grupo Expansión, Mexico

17:20 - 18:20
Puebla

The Communication Battle Mexico Needs to Wage 

Speakers:
• Paulo Carreño, Chief Executive Officer, ProMéxico, Mexico
• Enrique de la Madrid Cordero, Secretary of Tourism, Mexico
• Mónica Flores, President, Manpower Group Latin America, Mexico
• Manuel Herrera Vega, National President, CONCAMIN, Mexico
• Nobuhiro Nakajima, Executive Director, JETRO Mexico, Japan

Moderator:
• Ana María Salazar,  Chief Executive Officer, Grupo Salazar, Mexico 

18:30 - 19:30
San Luis Potosí

Special Address
• Enrique Peña Nieto, President of Mexico, Mexico

Presented by:
• Miguel Alemán Velasco, Chairman of the Mexico Business Summit, Mexico
• Juan Manuel Carreras López, Governor of San Luis Potosí, Mexico

20:00 - 22:15
Centro de las Artes 
de San Luis Potosí 

“Centenario”

Gala Dinner
An evening for making new friends and enjoying cultural and gastronomical delights.

Hosted by:
• Juan Manuel Carreras López, Governor of San Luis Potosí, Mexico

Transportation will be provided from the Centro de Convenciones San Luis Potosí to the Centro de las Artes. After 
dinner, transportation will be provided to the hotels.
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08:45 - 10:00
Puebla

Meeting the imperative of economic partners diversification

Speakers:
• Yasushi Akahoshi, President, Japan External Trade Organization (JETO), Japan
• Jean Charest, McCarthy Tetrault LLP, former Premier of Quebec, Member of the Queen’s Privy Council for 

Canada
• Beeho Chun, Ambassador of Korea in Mexico, Korea
• Flavio Díaz Mirón, Coordinator of Advisors to the Agriculture Secretary, Mexico 
• Nicholas Kwan, Director de Investigación, HKTDC, Hong Kong SAR 
• Alan Kyerematen, Minister of Trade and Industry, Ghana

Moderator:
• Yaël Smadja, Chief Executive Officer, Smadja & Smadja, USA

08:45 - 10:00
Guadalajara

Wanted: VC and PE, crucial to innovation

Speakers:
• Marcus Dantus, Chief Executive Officer, Startup Mexico, Mexico 
• Raúl Gallegos Navarro, Managing Director, Asset Management, Credit Suisse, Mexico 
• Chemi Peres, Managing General Partner and Co-Founder, Pitango, Israel 

Moderator:
• Christine Kenna, Principal, IGNIA, USA 

10:00 - 10:30 Networking Break

10:30 - 11:45  
Puebla

Infrastructure as a Catalyst for Cooperation with the US  

Speakers:
• Gustavo Arballo Luján, National President, Mexican Chamber for Construction Industry (CMIC), México
• John Donoghue, Chief Executive Officer, National Fiber Networks de México, Mexico
• Iñigo Mariscal, Co-Chief Executive Officer, Grupo Marhnos, Mexico
• Perfecto Solis, Senior Vice President and Aviation Sector Manager, Parsons, USA
• José Zozaya, President and Executive Representative, Kansas City Southern de México, Mexico

Moderator:
• Oscar Peralta Casares, Chief Executive Officer, Ciinova, Mexico

10:30 - 11:45
Guadalajara

Sustaining the high Growth Potential of the Pharma and Healthcare Sectors

Speakers:
• Fernando Oliveros, Vice-President and Director General, Medtronic México, Mexico
• Ytzhak Peterburg, Chief Executive Officer, Teva, Israel
• Julio Sánchez y Tépoz, Comisionado Federal, COFEPRIS, México

Moderator:
• Jaime Chalita, President, Confederación Patronal de la República Mexicana (COPARMEX) San Luis Potosí, 

Mexico

12:00 - 13:15
Puebla

What Are the Scenarios for the Automotive Industry and What Do They Imply for Mexico?  

Speakers:
• Jeff Burnstein, President, Association for Advancing Automation, USA 
• Scott Paradise, Vice President, Marketing and New Business Development - The Americas, Magna 

International Inc., USA 
• Jun Umemura, Group Vice President Mexico Affairs, Toyota Motor North America, USA 
• Raymond Wittmann, Vice President Project Plant Installation and Project Management, BMW Group Plant San 

Luis Potosí, Mexico 

Moderator:

• Woosuk Kenneth Choi, Deputy Editor Future Planning Department, The Chosun Ilbo, Korea 

Tuesday 24
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12:00 - 13:15
Guadalajara

How Can Mexico Best leverage New Technologies in Agribusiness?

Speakers:
• Alejandro Cambeses, Secretary of Agricultural Development and Water Resources, State of San Luis Potosí, 

Mexico
• César Cazares Hernández, Founder and Chief Executive Officer, MercaRancho, Mexico
• Bosco de la Vega, President National Agricultural Council, Mexico
• Juan Carlos Pardo, Director of Corporate affairs, Nestlé Mexico, Mexico
• Javier Valdés, Managing director, Syngenta Agro, Mexico

Moderator:
• Félix Martínez, President, ANICAFE, A.C., Mexico

12:00 - 13:15
Veracruz

Get Smarter about… Doing Business in China through Hong Kong 

Speaker:
• Amapola Grijalva, Representative, HKTDC, Mexico 

Moderator:
• Claude Smadja, Founder and Chairman, Smadja and Smadja Strategic Advisory, Switzerland

13:30 - 15:15
San Luis Potosí

Plenary luncheon
What Is Happening with Globalization and How Does This Have an Impact on Mexico?

Speakers:
• Juan Manuel Carreras López, Governor of San Luis Potosí, Mexico
• Claude Smadja, Founder and Chairman, Smadja and Smadja Strategic Advisory, Switzerland
• Taehee Woo, Professor of Yonsei University, Former Vice Minister for Energy and Trade, Ministry of Trade, 

Industry and Energy (MOTIE), Korea

Moderator:
• Woosuk Kenneth Choi, Deputy Editor Future Planning Department, The Chosun Ilbo, Korea

15:30 - 16:45
Puebla

Sustaining the High Growth Potential of the Energy Sector

Speakers:
• José Antonio González Anaya, CEO, Petróleos Mexicanos (PEMEX), Mexico
• Jaime Hernández, CEO, Comisión Federal de Electricidad (CFE), Mexico
• Pedro Joaquín Coldwell, Secretary of Energy, Mexico
• Muqsit Ashraf, Global Head, Accenture Energy Strategy, Accenture, USA
• Luis Vielma Lobo, CEO, Galem Energy, Mexico

Moderator:
• Elisabeth Malkin, Correspondent, The New York Times, USA

17:00 - 18:15  
Puebla

Creating the Conditions to Act  

Speakers:
• Juan Pablo Castañón, President, Consejo Coordinador Empresarial, Mexico 
• Claudio X. González Laporte, Chairman of the Board, Kimberly Clark de México, Mexico 
• José Antonio Meade Kuribreña, Secretary of Finance, Mexico 
• Arturo Valenzuela, Senior Advisor for Latin America, Covington & Burling, LLP; Professor of  Government, 

Georgetown University; former Assistant Secretary for Western Hemisphere Affairs, United States Department 
of State, USA 

Moderator:
• Alberto Bello, Business and News Editor and Director, Grupo Expansión, Mexico 

18:15 - 18:30
Puebla

Closing Messages

• Miguel Alemán Velasco, Chairman of the Mexico Business Summit, Mexico
• Juan Manuel Carreras López, Governor of San Luis Potosí, Mexico

18:30 - 19:00 Farewell reception

FINAL PROGRAMS

187



17:30 onwards Participant registration

18:15 - 18:30 Welcoming remarks and kick off discussion

18:30 - 20:00

Session 1
Cybersecurity as Part of a Business Strategy

Una discusión acerca de los nuevos riesgos de ciberseguridad y su impacto en el diseño de las estrategias que las 
empresas

Speaker:
• Imelda Flores, Member of the Cybersecurity Division of Teléfonos de México (Telmex)

Presented by:
• Yaël Smadja, Chief Executive Officer, Smadja & Smadja, USA

20:00 - 22:30
 

Session 2
The New Technology Power Map
 
Speaker:

• Claude Smadja, Founder and Chairman, Smadja and Smadja Strategic Advisory, Switzerland

“Mexico Future Group”
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09:30 - 10:30

Session 3
What Skills Are Necessary to Improve Competitiveness?

Speaker:
• Lourdes Casanova, Senior Lecturer and Academic Director, Emerging Markets Institute, Johnson School of 

Business, Cornell University, USA

Presented by:
• Woosuk Keneth Choi, Deputy Editor Future Planning Department, The Chosun Ilbo, Korea

11:00 - 12:00

Session 4
Learning from Success: a Conversation with a Successful Entrepreneur on New Opportunities that Are there to be 
Taken

Speaker:
• Marcus Dantus, CEO, Startup Mexico, Mexico

Presented by:
• Diego García Cacho, CTO, Mexico Business Summit, Mexico

12:30 - 13:30

Session 5
Financing Entrepreneurial Success: Venture Capital Yes, but Not Only That… 

Speaker:
• Chemi Peres, Managing General Partner and Co-Founder, Pitango, Israel 

Presented by:
• Claude Smadja, Founder and Chairman, Smadja and Smadja Strategic Advisory, Switzerland

13:30 - 14:30

Brunch Ronnie C. Chan Chairman, Hang Lung Properties, Hong Kong SAR 

Are There a Few Things Mexican Entrepreneurs Could Learn from Chinese Entrepreneurs?

Presented by:
• Daniel Moss,  Global Economics Writer, Bloomberg View, USA 
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